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Sandra  Crockett 


AUShe 
Wanted  Was 
AWriting 
Chance 

After  18  months  as  a  reporter  for  a  Chicago 
daily,  Sandra  Crockett  wanted  to  move  on  to  a 
bigger  newspaper.  None  would  give  her  a  chance. 

Then  she  applied  for  METPRO,  Times  Mirror’s 
intensive  two-year  training  program  for 
minorities.  After  METPRO,  she  was  able  to 
turn  down  five  other  offers  to  take  a  reporting 
job  at  Times  Mirror’s  Baltimore  Sun. 

METPRO  has  played  a  leading  role  in  increasing 
the  number  of  minorities  in  Journalism. 

Since  its  inception  in  1984,  76  journalists 
have  completed  the  METPRO  training 
program  and  have  gone  on  to  careers  as 
reporters,  photographers  and  editors. 

Times  Mirror  is  proud  of  what  METPRO  has 
accomplished,  but  much  more  needs  to  be 
done.  Our  newspapers  will  continue  to  work 
diligently  toward  diversity  in  all  aspects  of  the 
newspaper  business. 


"We  felt  we  could  sell  our  own 
TV  magazine;  we  were  wroi^. 
PMC  could  and  did." 


Edward  L.  Fierstos 
Advertising  Director 
of  The  State 
Columbia,  SC 


"We're  glad  to  be  ^ 
back  with  PMC.  They 
helped  us  sell  our  book  for  |  ■ 

several  years  and  we  felt  I 
that  we  could  duplicate  I 
their  results.  Well,  we 
were  wrong. 

Print  Marketing  brought  expertise  in  sales, 
layout,  design  and  editorial  content  to  our  book. 

They  also  brought  us  new  contract  customers 
who  became  believers  in  us  for  the  first  time. 

Our  contract  linage  grew  significantly,  our  edi¬ 
torial  publication  improved  dramatically  and  I 

reader  &  advertiser  acceptance  is  continuing  to  I 
grow.  I 

For  Columbia,  PMC  had  the  program  that  I 

has  made  our  TV  Weekly  a  financial  success.  I 
And  that  sound  financial  basis  allows  us  to  pro-  / 
duce  a  book  that's  reader  friendly."  I 

Edward  L.Fierstos,  advertising  director,  for  I 
The  State  is  a  happy  man.  PMC's  sales  repre-  I 
sentatives  and  Fierstos'  sales  staff  filled  the  mag-  | 

azine  with  new  advertisers.  [ _ 

PMC's  listings  from  Tribune  Media  Ser- 
vices  are  the  best  in  the  business.  Sagging  pro- 
fits  and  slipping  readership  are  two  things  your  news¬ 
paper  can  live  without.  If  your  newspaper  wants  to  join  Print 
Marketing's  3.7  million  circulation  contact  Charles  Dye,  Jack 
Ballantine  at  (713)  780-7055. 
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Print  Marketing  Concepts 

10590  Westoffice  Drive  Suite  250  •  Houston,  Texas  77042  •  (713)  780-7055 


ThENP630 

INSERTER. 

rrs  “PERFECT” 

FOR  THE  TIMES! 


“It’s  lived  up  to 
everything  we 
expected  it  to  be.” 

Kelly  Hubbard 


(LTO  R)  Doug  Hinson  (Pressroom  & 
Inserting  Dept.  Mgr.)  and  Kelly  Hubbard 
(Circulation  Director)  Kingsport  Times 
yVerrs— Kingsport,  Tennessee 


When  the  Kingsport  Times-News 
decided  to  convert  to  morning 
deliveries,  their  mailroom  was 
no  match  for  shorter  lead  times 
and  their  expanding  insert  busi¬ 
ness.  On  top  of  that,  they  had  a 
space  problem!  So,  for  nearly  iVz 
years,  they  researched  inserting 
equipment— at  ANRV  shows, 
in  production  facilities  and  in 
other  mailrooms.  The 
perfect  system  came  in 
the  form  of  an  NP630 
from  AM  Graphics.  As 
Kelly  Hubbard  recalls, 
“Somewhere  in  our 
travels,  somebody  mentioned 
that  AM  Graphics  was  coming 
out  with  a  straight-line  machine 
with  the  ability  to  expand.  What 
convinced  me  was  the  history 
of  AM  Graphics  and  their  round 
machines.  You  could  see  the 
NP630  was  going  to  be  virtually 
the  same  machine ...  all  the 
components  working  and 
proven . . .  with  the  repair  sys¬ 
tem  and  the  zoning  capability 
we  needed.” 

Doug  Hinson  offers  his  per¬ 
spective;  “I  don’t  think  there  was 
even  a  close  second.  I  guess  I  tend 


to  look  more  at  the  mechanical 
side  of  the  machine.  It’s  well  built... 
not  a  flimsy  piece  of  equipment.” 
Doug  adds,  “Another  thing  we 
need  to  point  out  is  that  in  dealing 
with  the  different  companies, 
we  were  impressed  with  the 
AM  Gnqjhics  people.  AM  came 
out  on  top  by  far!”  Kelly  agrees 
by  saying,  “It  was  a  completely 
different  attitude 
between  AM  Gr^hics 
and  the  others  we 
looked  at.” 

So  has  their  decision 
paid  off?  “We’re  getting 
better  results  than  what  we 
expected,”  Doug  boasts.  And  what 
about  ICCW— the  NP630’s  repaii; 
zone  control  and  performance 
monitoring  system?  Doug  con¬ 
cludes,  “ICCW  works  perfectly! 

I  think  it’s  true  for  the  whole 
machine.”  Kelly  sums  up  his 
thoughts  by  saying,  “The  NP630 
has  the  c<q>ability  to  fulfill  our 
needs  now  and  for  the  future.” 

If  you’re  looking  for  an  inserter 
built  for  the  future,  call  Rich 
Higgins,  National  Sales  Manager; 
New^aper  Mailroom  Systems, 
at  (513)  278-2651. 


■  r  ■ 


Graphics 

A  Division  of  AM  International 


4900  Webster  Street  •  Dayton,  Ohio  45414  •  513/278-2651 
Fax:  513/274-5719  •  Telex:  155181 
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SEPTEMBER 

12*14 — Mid-America  Newspaper  Conference,  Holiday  Inn/Lake  of  the 
Ozarks,  Osage  Beach,  Mo. 

12- 14 — Michigan  Press  Association,  Annual  Display  Advertising  Confer¬ 

ence,  Syivan  Resort,  Gaylord,  Mich. 

13- 15— Freedom  of  Information  Foundation  of  Texas,  Freedom  of  Informa¬ 

tion  Assembly,  Radisson  Plaza  Hotel  at  Austin  Centre,  Austin,  Texas. 
13-14— Missouri  Circuiation  Management  Association  Convention,  Adams 
Mark,  Kansas  City,  Mo. 

18- 20— Interstate  Advertising  Managers  Association  Meeting,  Hoiiday  inn, 

Frederick,  Md. 

19- 21 — Missouri  Press  Association  Annuai  Convention  and  Trade  Show, 

Hoiiday  Inn  Executive  Center,  Coiumbia,  Mo. 

19- 21 — Southern  Circuiation  Managers  Association,  Fall  Convention,  Hiiton 

Hctei,  Daytona  Beach,  Fla. 

24-27— National  Conference  of  Editorial  Writers,  Annuai  Conference,  Little 
America  Hotel,  Salt  Lake  City,  Utah. 

24 — American  Advertising  Federation,  Advertising  Law  &  Business  Con¬ 
ference,  Parker-Meridien  Hotel,  New  York  City. 

24- 25— American  Newspaper  Publishers  Association,  Newsprint  and  Materi¬ 

als  in  the  Pressroom  Symposium,  Hyatt  Regency  O’Hare,  Chicago, 
III. 

25- 27— American  Newspaper  Publishers  Association/Newspaper  Advertis¬ 

ing  Bureau/Libel  Defense  Resource  Center  Libel/Privacy  Confer¬ 
ence,  Hyatt  Regency,  Reston,  Va. 

25- 28 — National  Newspaper  Association,  Annual  Convention  and  Trade 

Show,  Excelsior  Hotel,  Little  Rock,  Ark. 

26- 28— New  Jersey  Press  Association,  Annual  Fall  Meeting  and  Convention, 

Warren  Hotel,  Spring  Lake,  N.J. 

26-28 — Florida  Newspaper  Advertising  and  Marketing  Executives,  Fall  Sales 
Program,  South  Seas  Plantation,  Captiva  Island,  Fla. 

27-10/1 — Western  Classified  Advertising  Association,  Annual  Conference, 
Loew’s  Ventana  Canyon  Resort,  Tuscon,  Ariz. 

29-10/2— International  Newspaper  Marketing  Association,  Eastern  Region 
Meeting,  Vista  International  Hotel,  Pittsburgh,  Pa. 

OCTOBER 

2-5— American  Newspaper  Publishers  Association/Newspaper  Personnel 
Relations  Association,  Newspaper  Training  Conference,  Denver, 
Colo. 

2-5— International  Newspaper  Marketing  Association,  Southern  Region 
Conference,  Atlanta,  Ga. 

Seminars/Workshops/Clinics 

SEPTEMBER 

8-13 — “Media  Criticism:  Watching  the  Watchdogs,"  Poynter  Institute,  St. 
Petersburg,  Fla. 

10-13— American  Newspaper  Publishers  Association,  Leadership  in  Opera¬ 
tions  Workshop,  Adam’s  Mark  Hotel,  Houston,  Texas. 

13 — Foundation  for  American  Communications  (FACS),  “How  Michigan 
Works:  The  Economics  of  Institutions,"  Hotel  St.  Regis.  Detroit,  Mich. 
15-21 — American  Press  Institute,  City  and  Metro  Editors  Seminar,  API  Head¬ 
quarters,  Reston,  Va. 

19— New  England  Newspaper  Association,  Labor  and  Employment  Law 
Workshops,  Sheraton  Tara  Hotel,  Framingham,  Mass. 

20- 22 — Mid  America  Press  Institute,  “Better  Writing  for  All  Sections"  Semi¬ 

nar,  Radisson  Plaza  Hotel,  Indianapolis,  Ind. 

20-22— Foundation  for  American  Communications  (FACS),  “The  Economics 
and  Ethics  of  Health  Care,”  University  of  North  Carolina,  Chapel  Hill. 
22-24 — American  Newspaper  Publishers  Association,  Multicultural  Manage¬ 
ment  Workshop,  Hyatt  Regency,  Fort  Worth,  Texas. 

22-25— American  Newspaper  Publishers  Association,  Leadership  in  Adver¬ 
tising  Workshop,  Palmer  House,  Chicago,  III. 

22-28— American  Press  Institute,  Advertising  Executives  Seminar,  API 
Headquarters,  Reston,  Va. 

25-27 — Graphic  Sen/ices  &  Seminars,  Desktop  Design  and  Production  for 
Rexo  Label  Printers.  Tintype  Tech,  San  Luis  Obispo.  Calif. 
29-10/2— American  Newspaper  Publishers  Association  Foundation,  Newspa¬ 
per  in  Education  Circulation  and  Marketing  Training  Seminar,  Barc¬ 
lay  Hotel/Rittenhouse  Square/Philadelphia  Inquirer,  Philadelphia. 
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About  Awards 


Inter  American  Press  Association  awards.  The  Miami 
Herald,  1 1  reporters  from  the  Herald  or  its  Spanish-lan- 
guage  edition  El  Nuevo  Herald,  and  journalists  from  the 
New  York  Times  and  Newsday  of  Long  Island,  N.Y.,  were 
among  newspaper  winners  cited  in  the  Inter  American 
Press  Association’s  1991  awards  competition. 

The  Herald  was  named  winner  of  the  lAPA-Tom  Wal¬ 
lace  Award  for  day-to-day  coverage  of  Latin  America  and 
inter-American  affairs  in  1990. 

Herald  reporter  Debbie  Sontag  took  the  lAPA-Harmo- 
dio  Arias  Award  for  Human  Rights  for  her  articles  on 
Haitian  refugees  and  applicants  for  political  asylum 
imprisoned  in  Miami. 

James  Brooke,  New  York  Times  correspondent  based 
in  Rio  de  Janeiro,  won  the  lAPA-Pedro  Joaquin  Chamorro 
Award  for  Inter- American  Relations  for  his  articles  on 
daily  life  in  Latin  America,  government,  politics,  drugs 
and  human  rights. 

Peter  Eisner,  Newsday  senior  correspondent  based  in 
Miami,  won  the  lAPA-Bartolome  Mitre  Award  for  Narco¬ 
tics  Coverage  for  a  series  of  articles  on  drug  matters  in 
Colombia  and  violence  directed  at  newspapers  and  jour¬ 
nalists  there. 

The  lAPA-Globe  and  Mail  Award  for  In-Depth  Report¬ 
ing  went  to  the  Miami  Herald’s  Jeff  Leen,  Justin  Gillis, 
Lisa  Getter  and  Stephen  Doig  for  a  series  on  laundering 
drug  money  in  south  Florida. 

Jorge  Davila  Miguel  of  El  Nuevo  Herald  was  named 
winner  of  the  lAPA-Agustin  Edwards  MacClure  Award 
for  Opinion  for  his  weekly  column  on  Cuban  political 
themes. 

Five  Nuevo  Herald  reporters  received  honorable  men¬ 
tion  citations  for  investigative  reporting  on  Cuban  refu¬ 
gees:  MirtaOjito,  Ivan  Roman,  Andres  Reynaldo,  Cynthia 
Corzo  and  Ana  Santiago. 
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About  Awards 


Donrey  Media  Group  Awards.  Donrey  Media  Group  of 
Fort  Smith,  Ark.,  has  announced  the  following  first-place 
winners  of  its  annual  newspaper  awards  competition: 

Las  Vegas  (Nev.)  Review-Journal  —  general  promo¬ 
tion;  Guymon  (Okla.)  Daily  Herald  —  community  ser¬ 
vice;  Oroville  (Calif.)  Mercury-Register  —  sales  promo¬ 
tion;  Las  Vegas  Review-Journal  —  creative/newspaper; 
Inland  Valley  Daily  Bulletin  of  Ontario,  Canada  —  spot 
news  reporting;  Oroville  Mercury-Register  —  feature 
reporting;  Pine  Bluff  (Ark.)  Commercial  —  series  report¬ 
ing;  Red  Bluff  (Ca\\f.)  Daily  News  —  editorial:  Las  Vegas 
Review-Journal  —  sports  reporting;  Las  Vegas  Review- 
Journal  —  Page  One;  Inland  Valley  Daily  Bulletin  —  pro¬ 
duction;  Arkadelphia  (Ark.)  Daily  Siftings  Herald  —  cir¬ 
culation  growth  (circulation  7,500  or  less);  Springdale 
(Ark.)  Morning  News  —  circulation  growth  (circulation 
7,500  to  15,000);  Las  Vegas  Review  Journal  —  circulation 
growth  (circulation  more  than  15,000);  Redlands  (Calif.) 
Daily  Facts  —  newspaper  circulation  promotion;  Weath¬ 
erford  (Texas)  Democrat  —  photography/news  (circula¬ 
tion  8,000  or  less);  Chico  (Calif.)  Enterprise-Record  — 
photography/news  (circulation  more  than  8,000);  Borger 
(Texas)  News-Herald  —  photography/feature  (circula¬ 
tion  8,()00  or  less);  and  Fort  Smith  (Ark.)  Southwest  Times 
Record  —  photography/feature  (circulation  more  than 
8,000). 

National  Association  of  Black  Journalists  President’s 
Award.  John  Seigenthaler,  publisher  and  chief  executive 
officer  of  The  Tennessean  in  Nashville,  Tenn.,  has 
received  the  President’s  Award  from  the  National  Associ¬ 
ation  of  Black  Journalists. 

Seigenthaler,  former  editorial  director  of  USA  Today, 
was  cited  for  recruiting  and  employing  minorities  at  that 
newspaper  and  the  Tennessean,  Nashville’s  morning 
paper. 

The  award  was  presented  July  25  at  the  NABJ’s  annual 
conference  in  Kansas  City.  —  AP 

American  Legion  Fourth  Estate  Award.  A  series  on  the 
problems  of  education  in  poor  urban  school  districts  has 
earned  the  Bakersfield  Californian  and  reporters  Michael 
Trihey  and  Tamara  Welch  the  American  Legion’s  1991 
Fourth  Estate  Award  for  Excellence  in  Journalism. 

New  York  University  Alumni  Prism  Award.  Dr.  Cyril 
Nwako  of  Kean  College  in  New  Jersey  has  received  the 
New  York  University  Alumni  Prism  Award  for  outstand¬ 
ing  service  to  the  school  and  the  graphic  arts  industry. 

Sacramento  Bee  scholarships.  The  Sacramento  (Calif.) 
Bee  has  awarded  $1,000  Minority  Media  Scholarships  to 
12  minority  students  and  $1,000  Journalism  Scholarships 
to  five  community  college  students. 

Minority  Media  Scholarship  winners  are:  Julie  Aguilar, 
Elizabeth  Chavolla,  Aliya  Davis,  Verna  Fong,  Gustavus 
Griffin,  Djallon  C.  Hatchett,  Jeannette  Ho,  Margo  Mer¬ 
iwether,  Jun  Okada,  Lynn  Takata,  Pauline  Valenzuela  and 
Tanisha  White. 

Journalism  Scholarship  winners  are:  Scot  Bishop,  Svein 
“Erik”  Bjune,  Sara  Minor,  Rachel  Roberts  and  Robyn 
Slagle. 

John  Branham  Memorial  Scholarships.  Branham  News¬ 
paper  Sales  of  New  York  has  awarded  $500  John  Branham 
Memorial  scholarships  to  Christopher  McKhann  of 
Dorset,  Vt.,  and  Amy  Carnes  of  Seagoville,  Texas. 

The  scholarships,  awarded  annually,  are  named  for  the 
founder  of  Branham  Newspaper  Sales. 


Editorial  workshop 


By  Roy  H.  Copperud 


Puns  and  Punning  No.  704 


A  color  picture  on  Page  One  of  the  Los  Angeles  Times 
had  the  Mt.  Rushmore  sculptures  as  a  background  and  the 
words  “A  Heady  Celebration”  as  a  caption.  This  is  a  good 
example  of  the  cuteness  that  has  regrettably  seized  some 
headline  writers. 

I  have  nothing  against  cuteness,  provided  it  comes  off, 
but  some  cute  heads,  like  this  one,  are  failed  attempts  at 
puns,  and  in  the  annals  of  witticism  there  is  nothing  worse. 
The  one  cited  was  intended  as  a  takeout  on  the  sculpted 
heads.  The  word  heady  is  the  key,  but  the  writer  obviously 
did  not  know  what  it  means  and  sadly  assumed  it  has 
something  to  do  with  head  or  heads.  The  dictionary 
defines  heady  as  “Tending  to  upset  the  mental  balance  of 
the  senses  .  .  .  intoxicating.”  Instead  of  amusing  the 
newspaper  reader,  the  heading  leaves  him  baffled  and 
annoyed. 

What,  then,  is  a  pun?  Dictionaries  tell  us  a  pun  is  a  play 
on  words,  “sometimes  on  different  senses  of  the  same 
word  and  sometimes  on  the  similar  sense  or  sound  of 
different  words.  Also  called  ‘paronomasia,’  to  call  by  a 
different  name”  —  American  Heritage. 

A  well-shaped  pun  must  make  sense  both  (or  more) 
ways.  Take,  for  example,  the  definition  “A  lady  is  a 
woman  who  always  remembers  others  and  never  forgets 
herself.”  The  pun  here  turns  on  “never  forgets  herself,” 
which  can  be  taken  to  mean  (a)  always  keeps  her  own 
interests  in  mind  and  (b)  never  behaves  in  an  unseemly 
manner.  The  counterpart,  so  to  speak  (not  a  pun),  is  “A 
gentleman  is  a  man  who  never  insults  anyone  unintention¬ 
ally.” 

Perhaps  the  most  famous  of  puns  appered  in  a  drama 
review  by  Eugene  Field,  who  said  of  one  of  the  actors, 
“He  played  the  king  as  if  in  constant  fear  someone  else 
was  about  to  play  the  ace.” 

Puns,  some  quarter-wit  once  declared,  are  the  lowest 
form  of  wit,  a  mistaken  notion  that  ran  around  the  world 
twice  while  the  truth  was  lacing  up  its  shoes.  The  truth  was 
admirably  expressed  by  Fowler:  “The  assumption  that 
puns  are  per  se  contemptible,  betrayed  by  the  habit  of 
describing  every  pun  not  as  a  pun  but  as  a  had  pun  or  a 
feeble  pun,  is  a  sign  at  once  of  sheepish  docility  and  desire 
to  seem  superior.  Puns  are  good,  bad,  and  indifferent,  and 
only  those  who  lack  the  wit  to  make  them  are  unaware  of 
the  fact.”  To  this  it  might  be  added  that  the  best  puns 
combine  high  literary  art  and  well-honed  wit. 

A  legitimate  pun  does  not  depend  upon  distortion  of 
either  of  its  elements;  this  is  the  kind  of  thing  that  elicits 
groans  from  its  audience  and  contributes  to  the  purport¬ 
edly  low  standing  of  puns  in  general,  but  this  is  a  misjudg- 
ment,  as  has  been  shown  and  as  well  known  to  the  cogno¬ 
scenti.  Admittedly,  distortion  for  the  sake  of  an  illegiti¬ 
mate  pun  can  be  amusing,  especially  when  all  concerned 
(audience  as  well  as  fabricator)  know  what  is  afoot. 

Bennett  Cerf  put  together  a  124-page  collection  of  such 
monstrosities  entitled  Treasury  of  Atrocious  Puns. 
Sample:  “They’ve  designed  a  new  automobile  intended 
only  for  bucking  traffic  during  rush  hours.  It’s  called  a 
stationary  wagon.” 
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Personal  attention 
fcM*  the  life  of  your  press. 


Actually,  our  commitment  b^ins  long  before  you  even  own  a  Goss®  press.  We’re 
there  from  the  start,  assisting  you  through  the  long  months  of  plaiming  to  help  you 
create  an  efficient  newspaper  production  plant.  That  same  kind  erf  personal  attention 
can  provide  you  with  services  for  a  turnkey  installation.  We  also  help  you  develop 
skills  for  troubleshooting,  reducing  waste,  and  improving  print  quality  with  world- 
class  training  programs,  foremost  in  die  industry.  And  should  the  need  arise, 
field  support  and  parts  services  are  available  around-the-clock,  for  the  life  of 
your  press.  That’s  the  Rockwell  commitment  —  a  commitment  unmatched  in  the 
industry.  Rockwell  Graphic  Systems  —  the  Americas,  Rockwell  International. 
1-708-850-5600. 


Rockwell 

International 


...where  science  gets  down  to  business 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Boiler  plate 

Remember  the  days  when  newspapers — mostly  weeklies  and 
small  dailies — could  fill  their  pages  (sometimes  with  a  whole  page)  of 
“boiler  plate” — news  items  distributed  in  metal  or  mat  form  from  a 
central  agency  or  syndicate?  It  saved  those  newspapers  the  cost  of 
setting  the  type  and  the  cost  of  a  reporter  to  write  the  equivalent 
amount  of  copy. 

Hot  metal  has  disappeared,  but  the  days  of  boiler  plate  is  with  us 
still  in  the  computer  age.  Now,  as  then,  some  of  the  material  being 
distributed  by  computer  is  prepared  by  advertisers,  advertising 
agencies  or  public  relations  people  for  their  clients.  If  cleverly  pre¬ 
pared,  as  most  of  them  are,  they  contain  a  subtle  advertising  plug. 

There  is  nothing  illegal  about  this.  Newspapers  can  publish  any¬ 
thing  they  want  to  within  the  limits  of  the  laws  of  libel,  but  for  honest 
newspapers  there  is  an  unwritten  obligation  to  readers  if  they  want 
to  survive.  Readers  will  spot  questionable  practices,  and  filling  space 
with  questionable  material  is  one  of  those. 

The  honest  editor  will  weigh  the  value  of  publishing  computerized 
boiler  plate  against  the  cost  of  an  active  newsperson  to  prepare  live 
and  up-to-date  news  and  must  realize  that  in  the  long  run  more 
readers  will  be  attracted  by  live  news  report  than  by  filler  material. 


Environmental  guidelines 

The  Association  of  National  Advertisers  has  asked  the  Federal 
Trade  Commission  to  adopt  environmental  marketing  and  advertis¬ 
ing  guidelines. 

The  alternative  is  state-by-state  guidelines  that  will  be  inconsis¬ 
tent.  They  will  not  only  create  chaos  in  the  field  but  will  force 
advertisers  to  abandon  environmental  claims  for  their  products  be¬ 
cause  of  the  uncertainty  and  the  threat  of  legal  action.  Six  states  have 
already  passed  laws  to  regulate  such  claims  within  their  borders  and 
nine  others  have  had  environmental  claims  legislation  introduced. 

It  does  not  take  a  diagram  to  show  the  confusion  facing  advertisers 
when  every  state  has  its  own  set  of  regulations.  This  confusion  will  be 
shared  by  all  media  that  will  be  required  to  police  their  own  advertis¬ 
ing  to  conform  to  the  regulations. 

As  much  as  we  might  protest  government  regulation,  in  this  case  it 
is  better  to  have  one  umpire  on  the  playing  field  than  50  of  them 
following  different  rules. 

The  issue  is  important  also  because,  as  ANA  points  out,  intenia- 
tional  efforts  are  under  way  for  self-regulation  in  this  field.  It  reports 
the  European  Community  is  developing  an  “eco-label”  for  products 
which  have  reduced  or  improved  impacts  on  the  environment.  The 
U.S.  Council  for  International  Business  is  working  with  the  Interna¬ 
tional  Chamber  of  Commerce  to  draft  international  guidelines  on 
environmental  advertising,  etc. 

A  detailed  statement  of  national  policy  by  FTC  on  this  issue  will  be 
to  the  advantage  of  advertisers  and  media  alike.  The  only  alternative 
is  federal  legislation — a  difficult  and  time-consuming  project. 
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Letters  to  the  Editor 


He’s  not  a  bit  ashamed 


Who  in  the  hell  is  Tom  Brady,  and 
why  is  he  saying  all  these  things  about 
me,  whom  he  has  never  met?  (Letter 
to  the  editor,  “He’s  openmouthed 
over  editorial,”  July  20). 

Here  I  am,  having  labored  in 
obscurity  all  these  years  on  a  commu¬ 
nity  newspaper  and  some  Johnny- 
come-lately  lumps  me  into  a  category, 
indicts  me,  and  throws  boiling  hot  tar 
and  feathers  on  me. 

I  guess  I  have  been  too  busy  photo¬ 
graphing  news  events,  interpretating 
school  board  meetings  and  new  land¬ 
fill  regulations,  publishing  the  joys  of 
a  new  arrival  and  the  sadness  of  a 
death  in  the  community,  taking  pic¬ 
tures  of  the  hometown  football  team 
on  Friday  nights,  celebrating  ribbon- 
cuttings  and  digesting  county  com- 


NEWSPAPERDOM® 

50  years  ago  .  .  . 

The  excellent  coverage  by  newspa¬ 
pers  of  his  sea  conference  with  Win¬ 
ston  Churchill  makes  it  unnecessary 
for  him  to  report  to  the  nation  with 
his  usual  Fireside  Chat,  President 
Roosevelt  announced.  On  Capitol 
Hill,  Rep.  Harold  Knutson,  Minne¬ 
sota  Republican,  commented:  “The 
President  loves  publicity.  This  is  the 
first  time  that  anyone  can  recall  the 
President  shunning  publicity.” 

*  *  * 

The  Fight  for  Freedom  Committee 
Inc.  announced  a  new  daily  paper 
would  be  started  in  Chicago.  Opposi¬ 
tion  to  the  Tribune  “ideologically  and 
commercially”  is  the  groups’s  No.  1 
project  because  of  the  Tribune’s 
opposition  to  the  administration’s  for¬ 
eign  policy. 

From  Editor  &  Publisher 
August  23,  1941 


Correction 

In  identifying  the  finalists  for  the 
Pulitzer  Prize  spot  news  photog¬ 
raphy  category,  E&P  inadvertently 
listed  the  Detroit  News  as  among 
them. 

In  fact,  it  was  the  photo  staff  of  the 
Detroit  Free  Press  which  was  a  final¬ 
ist  for  its  photos  of  Nelson  Mandela’s 
release  from  prison  and  subsequent 
trip  to  the  United  States. 


mission  budgets  to  have  paid  atten¬ 
tion  to  my  meeting  notice. 

You  know  what  notice  I’m  talking 
about.  The  meeting  where  all  the  jour¬ 
nalists  in  the  United  States  got 
together  and  declared  our  liberalness, 
developed  our  left-leaning  agenda, 
and  participated  in  a  perverted  (your 
word,  not  mine)  orgy  of  homosexual¬ 
ity  and  communist-thinking  big  gov¬ 
ernment  (again,  your  words). 

For  (jod’s  sake,  don’t  tell  my  wife 
and  three  daughters.  The  excuse  I’ve 
been  giving  them  for  not  staying  home 
long  enough  to  watch  the  girls  grow  is 
the  responsibilities  of  my  job  as  an 
editor  of  a  community  newspaper. 

I  enjoy  cold  suppers  and  missed 
school  events,  not  having  to  put  up 
with  slobbery  good  night  kisses  and 
not  watching  the  children  awake  each 
morning.  I’d  rather  be  out  with  the 
guys,  developing  liberal  agendas  to 
force  upon  my  readers. 

Truth  is,  Mr.  Brady,  the  majority  of 
us  approach  our  jobs  like  the  rest  of 
America  approaches  their  jobs.  I 
don’t  have  time  for  conspiracies  of  a 
national  kind.  I  just  try  to  keep  my 
readers  informed,  throw  in  an  opinion 
piece  now  and  then  to  stimulate  their 
minds  and  give  them  someone  besides 
their  wives  or  husbands  to  disagree 
with,  and  be  the  best  that  I  can  be. 

The  reason  people  do  not  like  the 


press  pre-dates  Julius  Caesar’s  Rome 
when  the  bearer  of  bad  news  was  put 
to  death.  That  mentality,  along  with 
Mr.  Brady's  “If  you  ain’t  fer  us,  then 
you  must  be  agin’  us”  attitude,  are 
dominating  theories  about  journalism 
being  promoted  by  the  Bradys  of 
today. 

Being  a  journalist  is  nothing  of 
which  I  am  ashamed.  I  am  thankful 
for  a  free  press  and  I  am  thankful  that 
free  press  affords  people  like  Mr. 
Brady  the  opportunity  to  spout  their 
views — even  if  he  is  wrong. 

Mike  Moser 

(Moser  is  editor  of  the  Crossville 
Chronicle,  Crossville,  Tenn.) 


Not  me 

There  is  only  one  daily  newspaper 
in  New  Haven,  but  more  than  one 
William  Rush.  Would  you  please  let 
your  readers  know  that  the  person 
criticizing  the  “New  Curmudgeon” 
in  the  July  20  issue  of  Editor  & 
Publisher  wasn’t  this  one! 

William  J.  Rush 

(Rush  is  CEO  of  the  New  Haven 
[Conn.]  Register.) 
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An  invaluable  tool  for  reporting.’  -  helenparmley, 

RELIGION  EDITOR,  DALLAS  MORNING  NEWS 

A  comprehensive  source  of  religion  news.’ 

—  THOMAS  BILLITTERI,  RELIGION  EDITOR,  ST.  PETERSBURG  TIMES 

I  couldn’t  do  my  job  without  it.  ’  —  JOAN  CONNELL, 

REPORTER  COVERING  RELIGION,  ETHICS  AND  MORALITY  FOR  NEWHOUSE 
NEWS  SERVICE;  FORMER  RELIGION  AND  ETHICS  EDITOR,  SAN  JOSE 
MERCURY  NEWS 


RELIGIOUS  NEWS  SERVICE 

RELIGION  REPORTING  FOR  THE  ’90.s 


For  details:  John  Brewer,  The  New  York  Times  News  Service/Syndicate 
1-800-972-3550  or  212-727-4801;  fax:  212-645-3949 


EDITOR  &  PUBLISHER  for  August  24,  1991  7 


THE  EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

OVER  250,000  NEWSPAPER  FACTS  IN  SEVEN  EASY-TO-USE  SECTIONS! 


Daily  newspaper  p>ersonnel,  national  newspapers,  tabloid  newspapers, 
new  dailies,  suspensions,  newsprint  statistics,  newspaper  groups  under 
common  ownership,  Sf)ecial  service  dailies,  aaion/hotline  editors, 
employee  and  carrier  publications. 


Weekly  newspapers,  black  newspapers,  religious  newspapers, 
foreign  language  newspapers  and  college  and  university 
newspapers. 


Canadian  daily  newspapers,  newspaper  groups  under  common 
ow'nership,  weekly  newspap)ers,  foreign  language  newspaper, 
tabloids,  carriers  and  employee  publications,  and  aaion/hotline 
editors . 


Newspapers  of  the  United  Kingdom  and  Ireland,  Association  of 
American  Correspondents  in  London,  newspapers  of  Europe, 
the  Caribbean  region,  Central  America  and  Mexico,  South 
America,  Africa,  the  Middle  East,  Asia  and  the  Far  East, 
Australia  and  New  Zealand  and  the  Pacific  Ocean  Territories. 


News,  piaure  and  press  services,  feature,  news  and  piaure 
syndicate  services,  comic  seaion  groups  and  networks, 
newspaper  distributed  magazine  seaions  and  art  and 
mat  services. 


Equipment,  supplies  and  ser\'ices  with  direaory  of 
company  names,  products  and  services,  plus  mechanical 
forces  pay  scales  and  top  minimum  scales  for  reporters. 


ANPA  roster,  assocs.  and  clubs,  reps.,  U.S.  advtg.  clubs, 
various  membership  direaories,  schools  of  journalism, 
newspapier  films,  brokers,  appraisers,  clipping  bureaus, 
unions,  promotion  services.  Ombudsmen,  press  and 
radio-TV  correspiondents,  U.S.  Correspiondents  Assoc, 
and  much  more. 


FRONT  PAGES:  Letter  from  the  publisher,  ready  reckunen  of  advertising  rates  and  circulatioas  for  the 
I'.S.  and  Canada,  annual  newspaper  advertising  linage  totals,  basic  data  for  space  buyers,  top  one  hundred  daily 
newspapers.  Newspaper  Standard  Ad  l^nits  and  New  Expanded  SAU™  System  and  mechanical  equipment-abbreviations. 


Order  your  E&P  International  Year  Book  today! 

Simply  send  a  check  or  money  order  for  $80.00  (U.S.  and  Canada,  other  countries  $105.00,  orders  of  five  or  more 
$72)  and  mail  to  Editor  &  Publisher,  Year  Book  Dept.,  11  West  19th  St.,  New  York,  NY  10011,  (212)  675-4380. 


Payment  must  accompany  all  orders  and  be  in  U.S.  dollars.  NY  buyers  add  appropriate  sales  tax. 


E&P 


August  24,  1991 


Every  Saturday  since  1 884 


To  the  rescue 

Bill  to  rescind  California's  new  sales  tax  on  free  newspapers 
is  unanimously  approved  by  key  legislative  committee 


By  M.L.  Stein 

A  bill  to  rescind  California’s  new 
sales  tax  on  free  newspapers  won  the 
unanimous  approval  of  a  key  legisla¬ 
tive  committee  but  the  chance  of  lift¬ 
ing  the  tax  from  paid  circulation 
papers  appeared  doomed. 

Following  the  hearing,  the  Assem¬ 
bly’s  Revenue  and  Taxation  Commit¬ 
tee  voted  Aug.  19  to  move  the  bill 
toward  a  floor  vote  in  both  houses 
after  its  author.  Assemblyman  John 
Burton  (D-San  Francisco),  testified 
that  Department  of  Finance  estimates 
that  the  tax  on  free  newspapers  would 
ring  up  $I0-$20  million  in  state 
revenue  are  “absolute  crap.” 

“There  can’t  be  that  much  money 
there,”  he  added. 

Noting  that  state  estimates  put  the 
total  expected  revenue  from  the  sales 
tax  on  newspapers  at  about  $40  mil¬ 
lion,  Burton  said,  “It  doesn’t  make 
sense  that  these  small  community 
newspapers  would  account  for  half 
that  amount.” 

At  the  hearing  in  Sacramento,  Bur¬ 
ton  argued  that  many  legislators  were 
unaware  that  free  papers  were 
included  in  the  tax  bill,  which  he 
claimed  was  passed  “under  pressure 
because  the  governor  wanted  to  enact 
his  revenue  program.” 

The  measure  that  became  effective 
July  15  raises  the  sales  tax  as  high  as 
8.25%  in  some  areas  as  a  means  of 
reducing  California’s  $14.3  billion 
budget  shortfall. 

Echoing  the  complaints  of  free 
newspaper  publishers.  Burton  said 
that  the  tax  places  a  “disproportion¬ 
ate  burden”  on  free  newspapers  since 
they  cannot  pass  the  levy  to  subscrib¬ 
ers  as  many  of  the  paid  dailies  and 
weeklies  already  have  done.  Under 
the  bill,  free  papers,  most  of  which 
use  commercial  printers,  are  taxed  on 
their  ink  and  printing  costs. 

Also  testifying  for  Burton’s  bill  at 
the  Sacramento  hearing  were  Thomas 


Newton,  general  counsel  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associ¬ 
ation  (CNPA);  Dan  Pulcrano,  presi¬ 
dent  of  the  California  Free  Press 
Association  (CFPA);  Jonathan  M. 
Sanchez,  president  of  the  California 
Hispanic  ^blishers  Association,  and 
representatives  of  non-profit  organi¬ 
zations  that  publish  newsletters  or 
magazines. 

Although  the  group  got  a  sympa¬ 
thetic  ear  from  the  committee,  it  was 
evident  there  was  little  hope  of 
restoring  the  sales  tax  exemption  for 
paid  newspapers  as  sought  by  CNPA 
and  some  of  the  state’s  major  papers. 

Burton  was  questioned  by  Assem¬ 
blyman  Phil  Isenberg  (D-Sacramento) 
whether  he  intended  to  revise  his  bill 
to  bring  in  paid  newspapers,  saying, 
“1  would  not  be  for  it  [AB  23]  if  it 
includes  the  paid  papers.” 


a  measure  reached  the  full  Legisla¬ 
ture,  it  would  not  pass. 

There  is,  in  fact,  a  bill  by  Assembly- 
man  Lloyd  Connelly  (D-Sacramento) 
that  would  remove  the  tax  from  all 
newspapers  as  well  as  candy  and 
snack  foods  that  are  included  in  the 
current  law. 

Commented  Klehs,  “I  don’t  see  us 
reversing  a  bill  that  we  just  passed.” 

However,  no  one  appeared  in 
opposition  to  the  Burton  bill  at  the 
hearing  by  Kleh’s  committee.  The 
only  non-proponent  of  the  measure 
there  was  John  G.  Abbott,  an  attor¬ 
ney  for  the  state  Board  of  Equaliza¬ 
tion,  who  asked  that  its  effectiveness 
be  delayed  until  October  to  give  the 
board  an  opportunity  to  notify  the 
public  of  the  change. 

A  bill  similar  to  Burton’s  has  been 
introduced  in  the  Senate  by  Quentin 


Although  the  group  got  a  sympathetic  ear  from  the 
committee,  it  was  evident  there  was  little  hope  of 
restoring  the  sales  tax  exemption  for  paid  newspapers 
as  sought  by  CNPA  and  some  of  the  state’s  major 
papers. 


Burton  replied  that  he  had  no  inten¬ 
tion  of  broadening  his  bill,  adding  that 
he  was  sure,  however,  that  “The  big 
dailies  have  18  ways  to  do  something 
about  this.” 

However,  in  later  interviews, 
CNPA  executive  director  Jack  Bates 
and  the  association’s  lobbyist,  Dennis 
Carpenter,  agreed  there  is  scant  pos¬ 
sibility  that  paid  papers  can  escape 
the  tax. 

In  another  interview  after  the  hear¬ 
ing,  Johan  Klehs  (D-San  Leandro), 
chairman  of  the  Revenue  and  Taxa¬ 
tion  Committee,  said  the  committee 
would  not  approve  an  exemption  for 
all  newspapers,  and  that,  even  if  such 


Kopp  (Ind-San  Francisco).  Its  main 
difference  is  that  it  would  include 
publications  of  tax-exempt  organiza¬ 
tions  that  are  distributed  as  part  of 
membership  fees. 

From  the  Revenue  and  Taxation 
Committee,  the  Burton  bill  went  to 
the  Assembly  Ways  and  Means  Com¬ 
mittee,  which  has  indicated  support 
for  it,  but  Sacramento  newspaper  lob¬ 
byists  and  other  observers  said  Gov. 
Pete  Wilson’s  position  on  the  bill  was 
in  question. 

At  a  CFPA  press  conference  before 
the  committee  hearing,  Ric  Trent, 
president  of  the  32  Southern  Califor- 
(Continued  on  page  10) 


Rescue 

(Continued  from  page  9) 


nia  Community  Newspapers,  pre¬ 
dicted  that  20%  of  the  state’s  free 
newspapers  will  be  forced  out  of  busi¬ 
ness  if  the  sales  tax  sticks. 

“We’re  not  dealing  with  Fortune 
500  companies  here,’’  he  continued. 
“These  papers  are  small  and  are  pub¬ 
lished  to  provide  a  living  for  their 
owners  and  information  for  a  commu¬ 
nity  or  neighborhood.  And  they  are 
being  squeezed  in  the  middle  of  some 
heinous  competition,  including  big 
dailies  that  can  pass  the  tax  on  to  their 
subscribers.” 


Trent,  chairman  of  CFPA’s  board, 
said  the  association  has  134  members 
but  estimated  there  are  over  300  free- 
distribution  newspapers  in  California. 

He  said  that  for  newspapers  with¬ 
out  their  own  presses,  50%  of  their 
costs  are  usually  production  costs, 
including  newsprint,  ink,  labor  and 
parts,  which  are  being  taxed  under  the 
new  law. 

“It  doesn’t  take  long  to  figure  out 
that  this  is  an  uneven  tax  since  paid 
newspapers  are  paying  the  tax  on  20% 
circulation  costs,”  he  stated. 

Trent  also  reasoned  that  if  free 
newspapers  fold  because  of  the  tax, 
the  state  will  actually  lose  sales  tax 
income  because  consumers  will  not 
shop  for  the  products  normally  adver¬ 
tised  in  those  publications. 


“The  amount  of  tax  on  unsold 
goods  will  be  far  greater  than  the  tax 
collected  on  our  newspapers,”  he 
declared. 

CFPA  embraces  a  wide  variety  of 
free  papers,  including  ethnic  and  col¬ 
lege  newspapers. 

Richard  K.  Reed,  general  manager 
of  the  Daily  Californian  at  the  Univer¬ 
sity  of  California,  Berkeley,  said 
flatly  at  the  news  conference  that  the 
paper  cannot  survive  the  tax. 

“We  will  go  under,”  he  stated. 

Mort  Levine,  publisher  of  the 
County  Almanac  in  Menlo  Park  and  a 
member  of  CNPA’s  executive  com¬ 
mittee,  said  the  association’s 
membership  —  both  free  and  paid  pa¬ 
pers  —  support  Burton’s  bill. 


The  Soviet  coup  and  the  press 

Although  the  reins  were  tightened  on  the  local  media,  independent 
news  agency  and  foreign  correspondent  reporting  was  unimpeded 


Soviet  President  Mikhail  Gorba¬ 
chev  returned  to  power  August  22 
after  three  days  under  house  arrest 
following  the  collapse  of  a  coup  by 
hardline  Communists. 

The  official  Soviet  news  agency, 
Tass,  made  the  announcement  which 
led  off  with  words:  “Bulletin  —  Gor¬ 
bachev  in  full  control  of  the  country.’’ 

During  the  three  days  that  the 
eight-man  State  of  Emergency  Com¬ 
mittee,  which  took  control  of  the 
country  late  Sunday  (Aug.  18),  was  in 
power,  Tass  was  used  to  pass  along 
decrees  threatening  to  arrest  or  fire 
anyone  who  failed  to  carry  out  its  or¬ 
ders. 

The  coup  failed  after  it  became 
clear  that  the  hardline  Communists 
who  engineered  it  faced  so  much  op¬ 
position  from  the  general  populace 
that  it  would  require  massive 
bloodshed  to  achieve  resting  total 
control  away  from  the  Gorbachev 
government. 

During  the  three  days  in  which  the 
hardliners  seized  control,  television 
and  radio  stations  were  forced  off  the 
air  and  some  newspapers  were  shut 
down.  Those  that  were  kept  open 
were  ordered  to  publish  the  propagan¬ 
da  of  the  Communist  hardliners. 

One  radio  station.  Echo  of  Moscow, 
defied  orders  by  the  coup’s  leaders  and 
Soviet  troops  and  stayed  on  the  air. 

When  Boris  Yeltsin,  president  of 
the  Russian  Federation,  realized  that 
Gorbachev  was  under  house  arrest,  he 
publicly  denounced  the  coup  and 


pleaded  to  the  people  not  to  cooperate 
with  the  coup’s  leaders.  He  barri¬ 
caded  himself  inside  the  Russian  Fed¬ 
eration  parliament  building  along 
with  a  group  of  scholars,  political 
supporters,  military  officials  and 
journalists  who  pledged  to  support  the 
resistance  effort. 

According  to  press  reports,  al¬ 
though  the  coup  leaders  stifled  the  So¬ 
viet  press  they  did  not  take  any  action 
to  prevent  the  foreign  press  and  inde¬ 
pendent  news  agencies  from  operat¬ 
ing  as  usual.  Foreign  journalists  re¬ 
portedly  roamed  freely  throughout 
Moscow  and  satellite  links  for  televi¬ 
sion  remained  operative.  Cable  News 
Network  had  live  cameras  on  the 
streets  of  the  city. 

For  two  days  there  were  clashes  in 
the  streets  between  Soviet  troops  and 
the  people  resulting  in  some  deaths  of 
resisters.  The  deaths  of  these  people 
apparently  caused  some  military  lead¬ 
ers  to  question  whether  it  was  worth  a 
civil  war  to  enforce  the  government 
takeover. 

Alexander  Rutskoi,  a  vice  presi¬ 
dent  in  the  Yeltsin-led  Russian  Feder¬ 
ation  and  a  war  hero  in  the  "Soviet  in¬ 
vasion  of  Afghanistan,  went  on  radio 
and  appealed  to  his  “brother  offi¬ 
cers’’  not  to  shoot  at  the  innocent 
crowds. 

With  the  military  divided,  the 
coup’s  leaders  had  no  backbone  to 
support  its  takeover  and  they  attempt¬ 
ed  to  flee  the  country.  Gorbachev  was 
released  and  the  coup’s  leaders 


were  arrested. 

The  official  Soviet  television  sta¬ 
tion,  which  on  Monday  (Aug.  19)  had 
announced  Gorbachev’s  resignation 
for  “health  reasons’’  before  suspend¬ 
ing  regular  programming,  announced 
that  Gorbachev  was  once  again  the 
president. 

According  to  the  Washington  Post, 
one  popular  talk  show  host  on  Rus¬ 
sian  television,  Vladimir  Molchanov, 
said  the  head  of  official  Soviet  televi¬ 
sion,  Leonid  Kravchenko,  should  be 
fired  as  one  of  the  people  who  aided 
the  coup. 

When  the  coup  was  announced  at  a 
press  conference  on  Aug.  19,  Vice 
President  Gennadi  Yanayev,  one  of 
the  State  of  Emergency  Committee 
members,  said  that  under  the  state  of 
emergency  a  provision  would  be 
made  for  “re-registering  the  mass 
media.”  He  said  that  would  be 
necessary  because  the  “country  is 
facing  a  crisis  and  many  mass 
media  have  played  a  certain  rote  in 
this.” 

According  to  news  service  reports, 
only  the  following  periodicals  and 
newspapers  were  permitted  to  publish 
during  the  state  of  emergency:  Trud, 
Robochaya  T  ribuna ,  Izvestia ,  Pravda , 
Krasnaya  Zvezda,  Sovetskaya  Ros- 
siya,  Moskovskaya  Pravda,  Lenin- 
skoye  Znamya  and  Selskaya  Zhizn.” 

“The  issue  of  resuming  publication 
of  the  other  central  and  Moscow  city 
and  regional  newspapers  and  socio¬ 
political  periodicals  will  be  decided 
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by  a  special  organ  of  the  State  Com¬ 
mittee  for  the  State  of  Emergency  in 
the  U.S.S.R.,”  read  the  committee’s 
statement  on  the  media. 

Francis  X.  Clines,  however,  re¬ 
porting  for  the  New  York  Times  from 
Moscow,  wrote  that  the  Izvestia  staff 
said  it  would  heed  the  call  by  Yeltsin 
for  a  general  strike  and  would  refuse 
to  publish. 

Clines  reported  that  some  publica¬ 
tions,  such  as  the  pro-glasnost  Mos¬ 
cow  News,  circumvented  the  ban  by 
sending  news  reports  via  facsimile. 


In  the  Baltic  republics,  Soviet 
troops  initially  occupied  radio  and 
television  stations,  some  of  which 
were  forced  off  the  air. 

A  number  of  reporters  in  Washing¬ 
ton,  D.C.,  were  able  to  monitor  the 
Soviet  state-run  television  broadcasts 
at  Georgetown  University,  which  has 
a  direct  satellite  hookup.  A  Russian 
studies  graduate  student  provided 
translation,  the  Washington  Times  re¬ 
ported. 

Two  former  newsmen,  now  execu¬ 
tives  of  a  press  foundation,  were  back 


on  duty  when  their  fact-finding  tour 
of  Eastern  and  Central  Europe  found 
them  in  Moscow  at  the  time  of  the 
uprising. 

Freedom  Forum  chairman  Allen  H. 
Neuharth,  founder  of  USA  Today,  and 
the  newspaper’s  former  editor,  John 
C.  Quinn,  provided  short  side-bar 
pieces  from  the  scene  in  Moscow  to 
supplement  USA  Today  coverage. 

Neuharth  and  Quinn  were  traveling 
with  Freedom  Forum  trustees,  who 
were  expected  to  visit  Germany,  Hun¬ 
gary,  Poland  and  Czechoslovakia. 


AP  fires  editorial  assistant 
who  inserted  ethnic  slur  into  copy 


By  George  Garneau 

The  Associated  Press  has  fired  a 
senior  editorial  assistant  w  ho  inserted 
an  ethnic  slur  into  a  brief  sports  story 
transmitted  to  newsrooms  around  the 
county. 

AP  said  it  fired  the  assistant,  whom 
it  did  not  identify,  two  days  after  the 
insult  was  discovered  among  over¬ 
night  briefs  early  Aug.  17. 

“In  this  case  the  editorial  assistant 
tampered  with  a  story  and  inadver¬ 
tently  sent  it  out,’’  said  AP  spokes¬ 
person  Wendell  Wood  Collins. 

In  the  second  paragraph  of  a  base¬ 
ball  story  from  the  Pan  American 
Games  in  Havana,  the  assistant  in 
New  York  City  changed  “The  Puerto 
Ricans’’  to  “The  Spies.”  Otherwise 
the  seven-paragraph  story  was  un¬ 
changed. 

The  brief  moved  at  2:18  a.m.  and 
was  discovered  about  10  a.m.,  when 
AP’s  Raleigh  bureau  called.  AP 
immediately  pulled  the  story  and 
moved  a  revised  version  with  an  edi¬ 
tor’s  note  saying  the  revision  “fixes” 
offensive  material  from  the  earlier 
version. 

However,  at  least  one  paper  in 
Ohio  “and  very  possibly  others”  ran 
the  story  with  the  slur,  said  AP  sports 
editor  Darrell  Christian.  He  did  not 
know  the  name  of  the  paper  but  said  it 
had  received  calls  from  irate  readers. 

Intended  for  afternoon  papers,  the 
briefs  went  out  to  possibly  hundreds 
of  members  receiving  high-speed 
sports  feeds. 

“There’s  absolutely  no  excuse  to  let 
something  like  that  get  on  the  wire,” 
Christian  said.  “There’s  no  way  to 
justify  playing  around  in  the  computer 
system.  It’s  regrettable  anyone  on 
staff  would  make  any  jokes  in  the 
computer  system  or  elsewhere  that 
cast  aspersions  on  people’s  ethnic 


backgrounds.” 

Editorial  assistants  are  full-time, 
entry-level  positions  usually  held  by 
college  graduates  with  several  years’ 
experience. 

In  this  case,  the  man  was  in  his  late 
20s  and  had  worked  with  AP  for  five 
years,  moving  up  to  senior  editorial 
assistant.  He  had  proven  himself 
capable  and  had  filled  in  on  a  desk 
editing  job  for  a  vacationing  editor  for 
six  weeks. 

He  violated  AP  policy  by  altering  a 
story  he  was  supposed  only  to  con¬ 
dense,  AP  said.  He  broke  broader 
rules  barring  staffers  from  entering 
material  into  the  computer  system 
that  is  not  news  suitable  for  the  wire. 
Worse,  it  was  derogatory  to  an  ethnic 
group. 

“His  only  excuse  was  he  was  just 
messing  around,”  Christian  said. 
“He  thought  it  was  humorous  and 
never  intended  it  to  get  on  the  wire. 
He  just  got  distracted  and  the  story 
moved.” 

Asked  how  an  entry-level  staffer 
could  be  the  final  oversight  for  copy, 
Christian  explained  that  the  assistant 
had  proven  himself  capable  and  was 
condensing  previously  edited  copy. 

“Unfortunately,  he  made  a  severe 
judgment  error.  I  don’t  think  it  says 
anything  about  AP,”  Christian  said. 
He  called  the  incident  regrettable  but 
said  it  was  “impossible  to  make  the 
system  foolproof.” 

Soviet  people 
favor  free  press 

Prior  to  the  coup  attempt  in  the 
Soviet  Union,  66%  of  the  people 
living  in  Russia  and  70%  of  those  in 
the  Ukraine  said  they  disapproved  of 
(Continued  on  page  37) 


ANPA  seeks 
reversal  of 
RBOC  ruling 

As  expected,  the  American  News¬ 
paper  Publishers  Association  has 
filed  an  appeal  seeking  reversal  of 
U.S.  District  Court  Judge  Harold 
Greene’s  July  25  ruling  that  would 
allow  the  regional  Bell  operating  com¬ 
panies  to  provide  information  ser¬ 
vices. 

At  the  time  of  his  ruling.  Judge 
Greene  issued  a  stay  on  the  order, 
pending  completion  of  the  appeals 
process.  An  attempt  by  the  RBOCs  to 
have  that  stay  lifted  was  rejected. 

Meanwhile,  ANPA  has  sent  a  letter 
to  its  members  updating  them  on  the 
RBOC  situation  and  urging  them  to 
get  involved. 

“Our  ability  to  compete  fairly  in  the 
media  business  is  in  jeopardy,”  the 
ANPA  mailing  warns.  “Whether  we 
prevent  this  threat  in  the  halls  of  Con¬ 
gress  depends  on  you.  There  is  no 
greater  public  policy  challenge  con¬ 
fronting  us  today.  Please  read  this 
short  letter  and  be  prepared  to  help 
when  we  contact  you.” 

“If  the  courts  cannot  do  it.  Con¬ 
gress  must  be  convinced  to  enact  leg¬ 
islation  that  imposes  adequate  protec¬ 
tion  against  the  RBOC  monopolies,” 
the  ANPA  letter  read.  “Only  with 
your  support  can  we  hope  to  succeed. 
Congress  is  in  recess  now,  with  rep¬ 
resentatives  and  senators  spending 
time  at  home.  This  gives  us  an  oppor¬ 
tunity  to  get  our  message  heard  by  the 
members  firsthand.” 

According  to  the  letter,  ANPA  and 
the  state  press  associations  will  be 
contacting  members  “as  we  mount  a 
determined  campaign  to  secure  con¬ 
gressional  support.  We  will  provide 
you  with  briefing  materials,  help  you 
coordinate  a  meeting  with  your  rep¬ 
resentative  and  your  senators,  and 
discuss  other  ways  in  which  you  can 
help.” 
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Racial  confrontation 

Black  professor  delivers  controversial  speech;  then  his 
supporters  go  after  the  New  York  Post  for  its  coverage 


By  Tony  Case 

The  New  York  Post  and  a  contro¬ 
versial  City  College  of  New  York  pro¬ 
fessor  have  become  embroiled  in  a 
tense  situation  that  involves  charges 
of  anti-Semitism  and  racism,  and  the 
First  Amendment  right  to  free 
speech. 

A  group  of  unidentified  individuals 
recently  circulated  fliers  on  the  City 
College  campus  in  Manhattan  which 
read,  “The  black  community  will 
hold  the  New  York  Post  and  the  Jew¬ 
ish  people  responsible”  for  any  action 
against  Dr.  Leonard  Jeffries  Jr.,  chair 
of  CCNY’s  department  of  black  stud¬ 
ies. 

“Freedom  of  speech  is  the  law,” 
the  flier  proclaimed. 

In  addition,  an  anonymously  sub¬ 
mitted  advertisement  appeared  in  the 
New  York  City  black  weekly  newspa¬ 
per  Amsterdam  News  which  read, 
“The  Black  Community  is  holding  all 
responsible  ethnic  groups  and  media 
accountable  for  any  threats,  slander, 
and  mis-quotes  [sic]  attributed  to  Dr. 
Leonard  Jeffries  Jr.” 

Jeffries  earlier  had  started  a  wide¬ 
spread  furor  over  comments  he  made 
during  a  speech  at  the  Empire  State 
Black  Arts  and  Cultural  Festival  in 
Albany,  N.Y. 

Jeffries’  controversial  comments 
were  widely  reported  by  New  York 
City  newspapers,  especially  the  Post 
which  first  reported  on  the  speech  and 
vigorously  pursued  the  story. 

The  controversy  inspired  New 
York  Newsday  to  run  a  front-page 
editorial  piece  written  by  columnist 
Sheryl  McCarthy  entitled  “Blacks 
and  Jews:  What  Went  Wrong.” 

In  the  speech,  the  professor  spoke 
of  a  perpetuated  Jewish  conspiracy 
against  blacks  and  slammed  certain 
well-known  historical  and  political 
figures,  from  George  Washington 
(“the  slave  master  bastard  Founding 
Father”)  to  former  New  York  City 
Mayor  and  upstart  newspaper  colum¬ 
nist  Ed  Koch  (the  “leading  emissary” 
of  the  “Ravitches  and  whatnot”). 

The  Ravitch  that  Jeffries  referred  to 
is  Assistant  U.S.  Education  Secre¬ 
tary  Diane  Ravitch,  whom  he  called  a 
“Texas  Jew”  and  “the  ultimate, 
supreme,  sophisticated,  debonaire 


The  New  York  Post's 
controversial  front  page 


racist  —  pure  and  simple.” 

The  professor  went  on  to  ascertain 
that  Hollywood  was  built  by  a  consor¬ 
tium  of  Jewish  men  who  set  out  to 
“put  together  a  system  of  destruction 
of  black  people,”  and  that  the  scheme 
was  financed  with  Mafia  money. 

The  address  was  peppered  with  ac¬ 
cusatory  comments  regarding  “white 
conservatives”  and  their  involve¬ 
ment  in  the  so-called  conspiracy 
against  blacks,  specifically  naming 
syndicated  columnist  George  Will; 
America’s  Founding  Fathers  (“rich 
white  men  with  property  and 
power”);  and  the  New  York  Times, 
which,  the  professor  alleges,  earlier 
had  portrayed  him  as  an  anti-Semite. 

Notable  political  and  civic  leaders 
later  offered  statements  condemning 
Jeffries’  derogatory  remarks,  includ¬ 
ing  New  York  Gov.  Mario  Cuomo, 
New  York  City  Mayor  David  Dink¬ 
ins,  Sen.  Alfonse  D’Amato  of  New 
Y ork  and  N  AACP  chief  Hazel  Dukes , 
who  accused  Jeffries  of  “race  bait¬ 
ing.” 

Some  have  called  for  Jeffries’  repri¬ 
mand,  and  still  others  have  demanded 
his  ouster  as  head  of  the  black  studies 
department. 

The  CCNY  black  studies  depart¬ 
ment  issued  a  memo  to  Chancellor 
Ann  Reynolds  which  read,  “The 
excesses  of  the  flyer  [sic]  that  ap¬ 


peared  on  the  front  page  of .  .  .  the 
New  York  Post  are  understandable 
but,  [sic]  not  acceptable  by  our  Afri¬ 
can  standards,  therefore,  we  repudi¬ 
ate  this  formulation  and  direction  of 
our  justifiable  anger.” 

The  Post  was  targeted  because  of 
its  aggressive  reportage,  including 
columns  by  Mike  McAlary,  Ray  Ker- 
rison  and  Koch  which  were  critical  of 
Jeffries’  statements. 

Wrote  Peter  Noel  in  the  New  York 
City  alternative  weekly  Village 
Voice,  “The  [Jeffries]  speech  went 
over  well  until  the  New  York  Post’s 
combative  Albany  reporter,  Fredric 
Dicker,  got  ahold  of  the  videotape  [of 
the  speech]. 

“For  almost  a  month  now  the 
tabloid  has  led  a  tar-and-feather 
posse,  including  Mayor  Dinkins,  to 
denounce  Jeffries’  remarks.” 

The  Post,  which  is  distinguished  by 
its  blaring  front-page  headlines,  even 
reported  on  the  CCNY  flier  incident 
in  a  Page  One  story,  “Lesson  In 
Hate.” 

Dicker,  who  has  covered  the  Jef¬ 
fries  controversy  from  the  beginning, 
told  E&P  that  the  Post  had  no  official 
statement  in  regard  to  the  fliers,  say¬ 
ing  his  reporting  “speaks  for  itself.” 

Borg  drops  plan 
to  buy  NJ.  daily 

Malcolm  A.  Borg,  who  hoped  to 
expand  his  newspaper  empire  further 
in  central  New  Jersey,  has  backed  out 
of  deal  to  buy  the  Home  News  of  New 
Brunswick  because  of  credit  prob¬ 
lems. 

“The  hurdles  we  faced  in  obtaining 
the  necessary  financing  on  acceptable 
terms  became  insurmountable,”  the 
chairman  of  Macromedia  Inc.,  said  in 
a  memo  to  employees  of  its  flagship. 
The  Record,  in  Hackensack. 

Borg  already  had  acquired  the 
News  Tribune  in  Woodbridge  and 
planned  to  merge  it  with  the  Home 
News. 

But  because  the  Record  was  com¬ 
mitted  to  $120  million  in  loans  to  build 
a  satellite  printing  plant  in  Morris 
County  in  the  northwestern  part  of 
the  state,  it  could  not  put  together  the 
financing. 
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No  soap 


Procter  &  Gamble's  hunt  for  news  leak  flops;  police  search 
of  Wall  Street  Journal  reporter's  phone  records  inconclusive 


By  Mark  Fitzgerald 

Procter  &  Gamble’s  police-assisted 
dragnet  for  the  source  of  news  leaks 
has  turned  up  empty,  the  Cincinnati- 
based  company  concedes. 

In  an  Aug.  18  “Dear  Dick”  letter  to 
Dow  Jones  Co.  assistant  general 
counsel  Richard  J.  Tofel,  P&G  vice 
president  and  general  counsel  James 
J.  Johnson  indicated  that  the  hunt  for 
leaks  conducted  by  the  Cincinnati 
Police  Department’s  fraud  squad  had 
ended. 

“As  far  as  we  are  concerned,  the 
criminal  action  is  over,”  Johnson 
wrote.  “We  understand  the  investiga¬ 
tions  did  not  turn  up  sufficient  infor¬ 
mation  to  prosecute.  We  are  not  pur¬ 
suing  any  criminal  actions  on  this.” 

Johnson’s  letter  capped  a  week  in 
which  it  was  revealed  that  Cincinnati 
police,  acting  on  a  complaint  from 
P&G,  obtained  telephone  records  of 
calls  made  to  and  from  Wall  Street 
Journal  reporter  Alecia  Swasy’s 
Pittsburgh  home  and  office.  Swasy 
covers  P&G  from  the  Journal’s  Pitts¬ 
burgh  bureau. 


reaching  scope  of  the  telephone 
record  search  became  apparent. 

According  to  the  subpoena  from 
the  Hamilton  County  Common  Pleas 
Court  authorizing  the  phone  record 
search,  Cincinnati  Bell  was  ordered 
to  identify  “all  513  area  code  num¬ 
bers”  that  connected  to  Swasy’s 
home  or  office  between  March  1  and 
June  15,  1991. 

According  to  the  Journal,  which 
revealed  the  subpoena’s  scope  in  an 
Aug.  15  article,  that  sweeping 
authorization  meant  Cincinnati  Bell 
searched  through  655,297  home  and 
business  lines. 

In  addition  to  the  at  least  arguable 
invasion  of  privacy  of  all  the  custom¬ 
ers,  the  search  may  have  identified 
calls  to  Swasy  that  had  nothing  what¬ 
soever  to  do  with  Procter  &  Gamble. 

No  details  of  the  results  of  that 
phone  record  search  have  been 
released.  A  police  spokesman  said  the 
fraud  squad  would  have  no  comment. 

In  his  letter  to  Dow  Jones,  pub¬ 
lisher  of  the  Journal,  P&G  lawyer 
Johnson  said  that,  if  a  similar  situa¬ 
tion  should  recur,  the  company  would 


No  details  of  the  results  of  that  phone  record 
search  have  been  released.  A  police  spokesman  said 
the  fraud  squad  would  have  no  comment. 


P&G  said  at  the  time  it  had  asked 
police  help  in  finding  the  person  or 
persons  who  had  leaked  confidential 
material  amounting  to  trade  secrets. 

The  Journal  speculated  in  its  stories 
that  P&G  was  looking  for  the  un¬ 
named  sources  behind  two  articles  in 
June. 

One  of  those  articles  reported  on 
the  supposedly  forced  resignation  of 
the  head  of  P&G’s  troubled  food  and 
beverage  division.  The  other  article 
reported  that  some  big  brands  in  that 
division  —  such  as  Citrus  Hill  orange 
juice  and  Crisco  shortening  —  were 
up  for  sale. 

The  furor  the  P&G  and  police 
actions  raised  among  journalists  and 
First  Amendment  activists  intensified 
in  the  days  that  followed  as  the  wide- 


give  whatever  notice  it  could  to  the 
paper. 

“We  obviously  have  no  idea  if  such 
a  situation  should  ever  arise  again,” 
Johnson  wrote.  “Nevertheless,  we 
have  agreed  that  if  we  become  aware 
of  legal  actions  by  authorities  which 
seek  such  subpoenas  in  a  matter 
involving  P&G,  we  will  notify  you  in 
advance  where  legally  permissible. 
You  can  then  present  your  arguments 
on  this  issue  to  the  court.” 

At  the  same  time,  attorney  Johnson 
and  company  officials  sought  to  sug¬ 
gest  that  the  Wall  Street  Journal  arti¬ 
cles  may  not  have  been  the  reason  for 
the  leak  hunt. 

“We  regret  this  conflict  between 
our  companies  has  occurred,”  John¬ 
son  wrote,  “but  we  had  absolutely  no 


choice  but  to  turn  this  matter  over  to 
the  authorities. 

“There  were  significant  and  ongo¬ 
ing  leaks  of  our  confidential  business 
data,  plans  and  strategies,  dating 
back  to  February  of  this  year.  The 
leaks  were  not  limited  to  the  news 
media.  The  problem  even  involved 
disclosures  to  our  competitors,” 
Johnson  continued. 

Similarly,  in  an  interview  company 
spokesman  Terry  Loftus  told  E&P, 
“A  lot  of  people  are  making  a  mistake 
focusing  on  these  two  Journal  arti¬ 
cles.  It’s  much  broader  .  .  .  [and]  it 
involves  not  just  the  media,  but  also 
competitors.” 

However,  in  an  Aug.  15  Journal 
article,  reporters  James  S.  Hirsch  and 
Dana  Milbank  noted  that  the  subpoe¬ 
nas  for  phone  records  were  filed  just 
four  working  days  after  the  second 
article  had  been  published  on  June  1 1 . 

P&G  spokesman  Loftus  said  that 
an  internal  investigation  into  the  leaks 
is  continuing. 

Cox  to  pay  $1.75  million 
in  antitrust  settlement 

Cox  Enterprises  Inc.  will  pay  the 
government  $1.75  million  to  settle  an 
antitrust  suit  involving  its  purchase  of 
a  big  block  of  Knight-Ridder  Inc. 
stock. 

In  a  consent  decree  filed  in  Federal 
Court  in  Atlanta  earlier  this  month, 
the  U.S.  Justice  Department  said  Cox 
had  agreed  to  pay  the  amount  to  settle 
charges  that  it  had  violated  notifica¬ 
tion  and  waiting  period  provisions  of 
the  Hart-Scott-Rodino  Act  when  it 
purchased  about  $101  million  of 
Knight-Ridder  common  stock  in  1986. 

Cox  sold  the  stock  in  January  1987. 

In  its  complaint  filed  this  March  8, 
the  Justice  Department  had  asked  for 
$3.67  million  in  fines  from  Cox.  The 
proposed  fine  was  based  on  the  maxi¬ 
mum  penalty  of  $10,000  per  day  for 
violations.  Cox  had  held  the  stock  for 
376  days. 

Cox  argued  at  the  time  that  it  was 
not  required  to  file  notification 
because  the  stock  purchases  were  for 
investment  purposes  only. 

In  settling  the  lawsuit,  Cox  did  not 
admit  guilt. 
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ADVERTISING 


Newspapers  and  shampoo 

Home-delivery  subscribers  get  advertiser  sampies 


By  Tony  Case 

One  of  the  nation’s  most  influential 
advertisers  recently  experimented 
with  an  unusual  product  sampling 
method:  including  bottles  of  shampoo 
with  home-delivered  newspapers. 

Procter  &  Gamble  Co.  of  Cincin¬ 
nati  and  the  Cincinnati  Enquirer  con¬ 
ceived  of  and  implemented  a  plan  to 
distribute  250,000  bottles  of  Vidal 
Sassoon  shampoo  with  the  paper's 
Sunday  editions. 

The  Cincinnati  project  was  so  suc¬ 
cessful  that  P&G  and  the  National 
Four  Color  Newspaper  Network,  a 
subsidiary  of  Gannett  Co.  Inc.,  later 
took  the  idea  to  seven  newspapers  in 
New  England. 


pre-planning,”  said  Bette  Ann  Yarus, 
vice  president/sales  for  National  Four 
Color  Newspaper  Network  and  Gan¬ 
nett  National  Newspaper  Sales.  “The 
papers  have  gone  to  great  lengths  to 
do  this  properly,  and  they  did.” 

The  Boston  Globe  was  the  largest- 
circulation  daily  to  have  participated 
in  the  experiment,  and  the  paper’s 
distributor  apparently  was  pleased 
with  the  results. 

“I  think  the  paper  did  a  terrific  Job 
handling  this,”  said  Lou  Brambilla, 
president  of  Community  News  Deal¬ 
ers  Inc.,  which  handles  the  Globe’s 
home  delivery.  “It  was  executed 
extremely  well.” 

In  both  Cincinnati  and  New 
England,  carriers  were  notified  of  the 


in  each  of  the  papers,  a  shampoo  sample  was 
accompanied  by  one  page-and-a-half,  full-color  ROP 
advertisement,  and  both  the  newspaper  and  sample 
were  placed  into  imprinted  plastic  bags  and  delivered 
to  subscribers’  doorsteps. 


The  papers  included  the  Boston 
Globe,  the  Cape  Cod  Times  of  Hyan- 
nis.  Mass.,  the  Fall  River  (Mass.) 
Herald  News,  the  Middlesex  News  of 
Framingham,  Mass.,  the  Providence 
(R.I.)  Journal-Bulletin,  the  Telegram 
<6  Gazette  of  Worcester,  Mass.,  and 
the  Woonsocket  (R.I.)  Call. 

The  samples  already  had  been  pro¬ 
duced  by  P«&G,  and  the  company  saw 
newspapers  as  a  usable  means  for 
distributing  the  product  to  consum¬ 
ers,  according  to  Darryl  Everett,  vice 
president/advertising  at  the  Cincin¬ 
nati  Enquirer. 

“The  advertiser  had  a  need,  and  we 
felt  like  we  could  satisfy  that  need,” 
Everett  said. 

In  each  of  the  papers,  a  shampoo 
sample  was  accompanied  by  one 
page-and-a-half,  full-color  ROP 
advertisement,  and  both  the  newspa¬ 
per  and  sample  were  placed  into 
imprinted  plastic  bags  and  delivered 
to  subscribers’  doorsteps. 

Advertising  and  distribution  man¬ 
agers  worked  with  paper  carriers  to 
ensure  the  project’s  success  which,  of 
course,  required  forethought. 

“There  was  a  significant  amount  of 


project  ahead  of  time.  In  addition, 
there  were  practice  runs  to  guarantee 
that  all  involved  with  the  project  were 
on  their  marks. 

“There  were  no  surprises  to  them,” 
Brambilla  said. 

“The  carriers  were  very  excited 
that  we  were  doing  something  differ¬ 
ent,”  Everett  said,  adding  that  P&G 
offered  Enquirer  carriers  specially 
imprinted  T-shirts  as  an  incentive. 

Preparing  the  special  packaging 
required  extra  materials  and  addi¬ 
tional  man-hours  than  most  advertis¬ 
ing  ventures,  but  P&G  agreed  to 
assume  expenses  related  to  both  the 
Cincinnati  and  New  England  proj¬ 
ects,  according  to  Everett  and  Yarus. 

While  expense  may  have  been  a 
factor,  the  cost  for  this  type  of  ven¬ 
ture  may  be  comparable  with  other 
types  of  sampling,  and  there  could  be 
demographic  advantages  for  advertis¬ 
ers,  as  well. 

“This  works  because  the  price  is 
competitive  with  direct  mail,  and 
unless  you  use  a  private  company,  the 
U.S.  Post  Office  does  not  guarantee  a 
day  [for  delivery],”  Everett  said. 
“P&G  knows  [the  product]  will  be  in 


homes  on  certain  days,  and  the  fact 
that  we  can  guarantee  day  of  delivery 
is  good  for  the  company.” 

Because  of  foreseeable  stacking 
problems,  samples  were  not  included 
in  rack  copies,  but  non-subscribers 
could  find  coupons  redeemable  for 
free  samples,  in  addition  to  the  ROP 
ad,  in  their  papers. 

In  a  day  and  age  when  advertisers 
and  newspaper  advertising  sales 
staffs  are  looking  for  new  and 
innovative  —  and  usable  —  possi¬ 
bilities  for  display  advertising  and 
sampling,  could  projects  such  as  this 
become  a  wave  of  the  future? 

Commented  Everett,  “I  don’t  think 
it  will  happen  in  the  future,  I  know  it 
will.” 

NAB,  Tribune, 
develop  new 
sampling  case 

By  Mark  Fitzgerald 

A  joint  Newspaper  Advertising 
Bureau  and  Chicago  Tribune  project 
may  have  hit  on  the  answer  to  a  long¬ 
time  advertising  and  distribution 
quandry:  How  can  product  samples 
be  delivered  in  newspapers  without 
spilling  or  breaking  or  throwing  bun¬ 
dles  off  kilter? 

Their  answer  —  Newspac  —  is  a 
7"  X  11"  recyclable  container  that 
looks  like  a  mailing  envelope,  lays  flat 
in  the  newspaper,  can  be  inserted 
mechanically  and  can  be  bundled 
tightly. 

Most  importantly,  says  Chicago 
Tribune  vice  president  and  director  of 
advertising  Dennis  Grant,  Newspac 
won’t  leak  or  spill  contents  in  the 
mailroom,  during  the  delivery  pro¬ 
cess,  or  at  a  reader’s  home. 

“That  was  the  main  thing,  that 
there  would  be  no  leakage,  and  that’s 
been  the  biggest  problem  in  newspa¬ 
per  sampling  in  the  past,”  Grant  said 
in  an  interview. 

That’s  especially  critical  in  the 
inserting  process.  Grant  said. 

“We  cannot  have  even  a  small  per¬ 
centage  of  leakage  during  our  manu¬ 
facturing  process,”  he  said.  “There  is 
simply  no  window  of  error.” 

(Continued  on  page  37) 
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Page  countersues  Chicago  Sun-Times 

Former  publisher  denies  retaining  confidential  papers 


By  Mark  Fitzgerald 

Former  Chicago  Sun-Times  pub¬ 
lisher  Robert  E.  Page  has  coun¬ 
tersued  the  newspaper  company, 
seeking  to  force  it  to  resume  pay¬ 
ments  under  a  severance  agreement. 

Page  is  also  suing  the  paper’s 
parent,  the  Sun-Times  Company,  and 
one  of  its  attorneys,  Lawrence  R. 
Levin,  for  defamation  in  claiming  that 
Page  had  not  returned  all  of  the  confi¬ 
dential  material  he  allegedly  showed 
to  potential  investors  in  his  California 
newspaper  chain. 

In  the  defamation  counterclaim 
filed  Aug.  6  in  U.S.  District  Court  in 
Chicago,  Page  said  Levin  had  made 
false  and  libelous  statements  in  an 
Editor  &  Publisher  article  (E&P,  June 
22,  1991.  P.  9). 

“Page  is  informed  and  believes  that 
Levin  made  the  false  statements 
...  to  a  reporter  for  Editor  &  Pub¬ 
lisher  magazine,  a  trade  publica¬ 
tion  for  the  news  media,  for  the 
purpose  of  disparaging  Page’s  reputa¬ 
tion  in  the  very  industry  in  which  Page 
has  worked  for  more  than  30  years 
and  is  currently  seeking  employ¬ 
ment,’’  the  counterclaim  reads. 

E&P  is  not  named  as  a  defendant  in 
the  defamation  action. 

The  article  concerned  the  lawsuit 
the  Sun-Times  had  filed  against  Page, 
claiming  the  former  minority  partner 
violated  his  severance  agreement  by 
keeping  confidential  Sun-Times 
material  and  showing  it  to  potential 
investors  in  Page  Group  Publishing. 
On  June  3,  the  Sun-Times  obtained  a 
temporary  restraining  order  directing 
Page  to  return  all  the  material  immedi¬ 
ately. 

In  an  interview  for  the  E&P  article, 
Sun-Times  attorney  Levin  said  the 
paper  believed  Page  had  not  returned 
all  of  the  material.  Further,  the  attor¬ 
ney  charged  that,  in  the  past.  Page 
“may”  have  also  leaked  confidential 
information  to  the  rival  Chicago  Tri¬ 
bune,  and  used  it  in  other  ways 
damaging  to  the  Sun-Times. 

In  his  countersuit.  Page  denies 
those  allegations. 

In  that  same  suit.  Page  acknow¬ 
ledges  he  showed  some  Sun-Times 
information  to  a  future  partner  in  Page 
Group  Publishing. 

However,  Page  says  the  data  was 
“certain  historical  information”  pro- 


Bob  Page 

vided  because  the  partner  “had 
requested  that  Page  demonstrate  his 
successful  performance  at  the  Sun- 
Times  before  a  deal  between  them 
could  be  consummated.” 

Further,  Page  says,  “the  informa¬ 
tion  in  question  was  available  to  any¬ 
one  interested  in  obtaining  it;  of  no 
possible  harm  to  the  plaintiffs;  given 
under  the  belief  that  the  information 
would  be  used  to  confirm  that  the 
Chicago  Sun-Times  had  been  suc¬ 
cessful  under  his  leadership;  to  be 
shown  only  to  three  new  partners  and 
no  others;  in  fact,  has  never  been  used 
to  the  competitive  disadvantage  of 
[the  Sun-Times];  and  has  caused  [the 
Sun-Times]  no  harm  whatsover.” 

Page’s  defamation  charge  and 
countersuit  are  the  latest  volley  in 
what  has  become  for  him  a  two-front 
legal  war. 

In  May,  majority  partners  in  the 
Southern  California  newspaper  chain 
fired  Page,  who  has  a  15%  stake  in  the 
venture. 

That  firing  followed  the  filing  by 
Page  of  a  lawsuit  accusing  his  part¬ 
ners  of  withholding  financial  docu¬ 
ments  from  him,  and  of  buying  a  Los 
Angeles  Spanish-language  paper,  Tu 
Mundo,  without  consulting  Page. 

The  majority  partners  followed 
with  their  own  lawsuit,  claiming  Page 
misrepresented  circulation  figures  of 
the  flagship  newspaper,  the  Orange 
Coast  Daily  Pilot  of  Costa  Mesa, 
Calif.;  misused  company  funds;  hired 
unqualified  friends  as  managers; 


back-dated  company  contracts  to 
evade  company  contract  policy;  and 
encouraged  female  employees  to  file 
sex  discrimination  actions  against  a 
senior  manager  (E&P,  May  25,  1991. 
P.  19). 

The  Sun-Times  lawsuit  grew  from 
information  about  the  allegedly  confi¬ 
dential  information  disclosed  in  the 
Page  Group  Publishing  action. 

In  a  wide-ranging  response  to  that 
lawsuit.  Page  alleges  the  laboriously 
crafted  severance  agreement  violates 
Illinois  law  by  being  overly  broad  and 
restrictive  as  a  business  agreement, 
and  that  it  violates  the  U.S.  Constitu¬ 
tion  as  prior  restraint  of  free  speech. 

The  severance  agreement  stems 
from  Page’s  August  1988  departure 
from  the  Sun-Times,  two  years  after 
Page  had  been  the  most  visible 
figure  —  though  only  a  very  minor 
financial  partner  —  in  the  $145  mil¬ 
lion  leveraged  buyout  of  the  tabloid 
from  Rupert  Murdoch. 

That  departure  was  widely  por¬ 
trayed  in  published  reports  at  the  time 
as  a  forced  resignation. 

The  Sun-Times  failed  to  make  a 
scheduled  payment  to  Page  under  the 
agreement  on  June  11,  Page’s  lawsuit 
says.  The  lawsuit  documents  publicly 
available  leave  blanks  where  mone¬ 
tary  amounts  would  be. 

Page  is  seeking  continued  pay¬ 
ments  and  damages  while  the  Sun- 
Times  has  asked  the  court  to  order 
Page  to  return  payments  and  pay 
damages. 

Sun-Times  attorney  Lawrence 
Levin  declined  to  comment  on  the 
Page  lawsuit. 

Page  attorney  Ann  Burke  also 
declined  to  comment  on  the  lawsuit. 
Concerning  the  possibility  of  a  settle¬ 
ment  she  said,  “We’re  always  anx¬ 
ious  to  talk  and  encourage  a  settle¬ 
ment.” 

Page  could  not  be  reached  for  com¬ 
ment. 

New  weeklies 

Gleason-Knowles  Communica¬ 
tions  Inc.  of  Shanandoah,  Iowa,  has 
introduced  two  new  weekly  newspa¬ 
pers,  the  Clarinda  (Iowa)  Chronicle 
and  the  Marion  (Iowa)  Times. 

Gregg  Knowles  is  publisher  of  both 
new  papers,  as  well  as  the  Shenan¬ 
doah  Valley  News. 
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Spending  controls  imposed 
at  Associated  Press 

By  George  Gameau 

Times  are  tough  even  at  the  Associated  Press,  where 
president  and  general  manager  Louis  D.  Boccardi  has 
ordered  spending  controls  that  include  a  ban  on  managers 
taking  staffers  out  for  meals. 

With  costs  still  coming  in  from  coverage  of  the  Persian 
Gulf  war  earlier  this  year  leaving  AP  “about  on  budget,” 
Boccardi  told  bureau  chiefs  and  managers  in  July  that  the 
nation’s  largest  news  agency  has  “two  major  revenue 
problems  that  will  require  some  second-half  spending 
adjustments  in  order  to  balance  our  budget.” 

Because  of  the  national  economic  recession,  revenues 
from  electronic  information  services  and  peripheral  elec¬ 
tronic  darkroom  hardware — both  supplemental  revenue 
sources — have  fallen  behind  projections,  he  said. 

Declining  to  order  across-the-board  staff  cuts,  budget 
cuts  or  a  hiring  freeze,  Boccardi  instead  asked  managers 
for: 

•  “Continued  aggressive  expense  control.”  Recon¬ 
sider  every  expenditure,  he  said. 

•  Stop  taking  staffers  out  to  lunch  or  dinner,  and  talk  in 
the  office,  he  said,  adding,  “this  is  being  done  at  headquar¬ 
ters  as  well.” 

•  Reserve  extra  overtime  and  assignment  budgets  for 
“essential”  assignments. 

•  Non-PhotoStream  staff  additions  remain  frozen. 

•  Hiring  for  other  job  openings  continues  to  be 
reviewed  on  its  merits  and  deferred  where  possible. 

•  AP’s  New  York  headquarters  is  reducing  all  adver¬ 
tising  and  promotion  expenses  and  deferring  all  optional 
transfers  and  home  leaves  for  foreign-based  staff. 

AP  spokesperson  Wendell  Wood  Collins  said  the  budget 
shortfalls  were  “not  a  significant  amount,”  and  the 
spending  cuts  would  not  affect  the  news  or  photo  services 
to  members. 

“Any  unnecessary  expense  is  what  Lou  has  asked,” 
she  said. 

Because  of  the  economy,  she  said,  businesses  are  buy¬ 
ing  fewer  of  AP’s  information  services. 

And  though  the  AP  Leaf  picture  desk  has  been  widely 
received  by  members,  none  of  whom  have  refused  it, 
newspapers  that  ordinarily  would  have  bought  peripheral 
equipment  such  as  file  servers  and  input  scanners  are 
postponing  those  purchases  for  economic  reasons,  she 
said. 

“The  treasurer’s  office  felt  it  was  a  good,  prudent  busi¬ 
ness  practice  to  plan  ahead.  We  don’t  want  to  fall  short  at 
the  end  of  the  year,”  she  said.  “In  times  like  these, 
members  look  to  AP  for  more,  and  we  won’t  let  them 
down.” 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

8/20/91  8/13/91 

8/20/90 

Affiliated  Publications  Inc.  (NY) 

8.375 

8.125 

9.00 

A.H.  Belo  Corp.  (NY) 

29.625 

29.75 

34.625 

Capital  Cities/ ABC  Inc.  (NY) 

432.00 

456.00 

508.00 

Central  Newspapers  Inc.  (NY) 

17.375 

19.00 

16.25 

Dow  Jones  &  Co.  Inc. (NY) 

25.375 

25.875 

19.875 

Gannett  Co.  Inc.  (NY) 

44.625 

46.125 

32.50 

Knight  Bidder  Inc.  (NY) 

53.25 

54.00 

42.125 

Lee  Enterprises  Inc.  (NY) 

24.75 

25.75 

22.50 

McClatchy  Newspapers  Inc.  (NY) 

21.25 

21.50 

15.875 

Media  General  Inc.  (AM) 

20.375 

21.625 

23.875 

Multimedia  Inc.*  (OTC) 

27.50 

28.75 

20.75 

New  York  Times  Co.  (AM) 

21.625 

21.875 

19.00 

Park  Communications  Inc.  (OTC) 

14.25 

14.00 

19.00 

Pulitzer  Publishing  Co.  (OTC) 

23.75 

24.25 

24.50 

E.W.  Scripps  Co.  (NY) 

22.125 

22.375 

17.25 

Times  Mirror  Co.  (NY) 

31.125 

30.375 

25.875 

Tribune  Co.  (NY) 

44.75 

47.125 

37.75 

Washington  Post  Co.  (NY) 

216.50 

218.00 

238.25 

*3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

stock 

8/20/91  8/13/91 

8/20/90 

McLean  Hunter  Ltd.  (a) 

10.125 

10.125 

8.875 

Hollinger  Inc.  (a) 

11.25 

11.25 

12.00 

Quebecor  Inc.  Class  A  (a) 

N/A 

17.25 

10.25 

Southam  Inc.  (a) 

16.875 

17.375 

20.75 

Thomson  Corp.  (a) 

14.25 

14.25 

14.00 

Toronto  Sun  Publishing  Corp.  (a) 

15.75 

15.875 

19.00 

Torstar  Corp.  (a) 

24.25 

24.50 

24.50 

Pearson  (b) 

7.35 

7.50 

7.080 

News  Corp.  Ltd.  (c) 

14.00 

14.75 

18.00 

*(a)  Quotes  are  in  Canadian  Dollars 

*(b)  Quote  is  in  British  Pounds 

*(c)  Quote  is  in  U.S.  Dollars 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

New  York  Post  owner  seeks  bankruptcy  protection 


New  York  Post  owner  Peter  S.  Kalikow,  whose  per¬ 
sonal  and  business  debts  run  into  hundreds  of  millions  of 
dollars,  filed  for  protection  from  creditors  under  Chapter 
11  of  federal  bankruptcy  codes. 

Also  Aug.  21,  Kalikow  assured  Post  staffers  the  filing 
would  not  affect  the  paper.  He  said  the  Post  has  been 
profitable  since  workers  at  the  competing  tabloid  New 
York  Daily  News  began  a  five-month  strike  last  October. 
He  said  he  had  no  plans  to  sell  or  close  it. 

In  a  statement  released  by  a  public  relations  firm,  Kali¬ 
kow  said  the  Post,  his  office  buildings,  a  hotel,  his  restau¬ 
rant  and  food  service  businesses  and  most  of  his  residen¬ 


tial  buildings  were  not  included  in  the  bankruptcy  filing. 

However  the  Post,  some  apartment  buildings,  an  $8.5 
million  yacht,  $6  million  Long  Island  home,  $3.5  million 
New  York  apartment  and  $7  million  car  collection  were 
listed  as  assets  in  his  personal  bankruptcy  filing.  He  listed 
personal  assets  of  $841  million  and  liabilities  of  $350  mil¬ 
lion. 

A  major  New  York  City  real  estate  developer,  Kalikow 
blamed  the  city’s  depressed  local  real  estate  market  and 
national  economy  for  his  financial  position.  He  said  he  was 
continuing  negotiations  with  lenders  and  was  confident  his 
(Continued  on  page  37) 
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Maynard  forecasts  success 

Following  an  11th  hour  infusion  of  cash  from  Neuharth's  Freedom  Forum, 
Oakland  Tribune  publisher  expects  profits  after  recession’s  end 


By  M.L.  Stein 

The  Oakland  (Calif.)  Tribune, 
which  was  saved  from  extinction  by 
an  1 1th  hour  infusion  of  cash  from  the 
Freedom  Forum,  is  expected  to  have 
profit  levels  of  15%  to  20%  when  the 
recession  ends,  publisher  Robert  C. 
Maynard  predicted. 

In  an  interview  with  E&P,  May¬ 
nard  claimed  that  past  union- 
approved  wage  and  staff  cuts,  a 
scaled-back  management  team  and 
other  reductions  have  given  the  Tri¬ 
bune  “one  of  the  most  efficient 
unionized  operations  of  any  newspa¬ 
per  in  any  urban  market  in  the  United 
States.” 

Speaking  two  days  after  announc¬ 
ing  that  the  debt-choked  Tribune  had 
been  yanked  from  the  brink  of  obliv¬ 
ion  by  Allen  H.  Neuharth’s  money 
pledge  on  behalf  of  the  Forum,  (E&P, 
Aug.  17),  Maynard  was  upbeat  and 
confident  about  the  paper’s  future. 

He  said  that,  although  there  was  no 
formal  arrangement  with  Neuharth 
for  a  role  in  the  Tribune’s  plans,  the 
former  Gannett  Co.  chairman’s  ad¬ 
vice  would  be  welcomed. 

“I  hope  he  [Neuharth]  will  spare  as 
much  time  as  he  can  to  advise  us  on 
ways  to  become  more  effective,” 
Maynard  said.  “We  welcome  his  in¬ 
sight.” 

Neuharth,  currently  chairman  of 
the  Freedom  Forum,  headed  Gannett 
when  Maynard  bought  the  Tribune 
from  the  company  in  1983.  The 
Forum  was  formerly  named  the  Frank 
E.  Gannett  Foundation  and  was  cre¬ 
ated  with  Gannett  stock.  At  the  press 
conference  announcing  the  Tribune’s 
reprieve,  Maynard  referred  to  Neu¬ 
harth  as  “our  friend  and  new  part¬ 
ner.” 

Maynard  and  Gannett  hammered 
out  an  agreement  on  Aug.  14  —  the 
day  the  paper  v'as  scheduled  to 
close  —  in  which  Gannett  settled  a 
$32  million  note  for  approximately 
250  on  the  dollar.  The  media  conglom¬ 
erate  also  gets  $5.5  million  in  pre¬ 
ferred  Tribune  stock  and  a  $2.5  mil¬ 
lion  interest-free  note,  with  payment 
guaranteed  by  the  Freedom  Forum 
after  three  years.  The  Tribune  now 
must  pay  Gannett  $220,000  annually 
in  dividends  on  the  stock,  a  deep  drop 


Robert  Maynard 

from  the  $3.6  million  annual  debt  the 
paper  owed  the  company  on  its  old 
$32  million  debt. 

Meanwhile,  the  Forum  will  pump 
$5  million  into  the  Tribune  in 
exchange  for  a  note  that  pays  4%  and 
can  be  converted  into  a  20%  stake  in 
the  company. 

The  deal  cleans  up  the  Tribune’s 


penetration  in  the  region  with  sub¬ 
scriber  and  non-subscriber  vehicles. 

“Our  aim  is  to  have  the  majority  of 
people  who  read  a  newspaper  in  those 
cities  to  read  the  Oakland  Tribune  as 
their  primary  newspaper,”  he  con¬ 
tinued. 

Through  such  penetration,  May¬ 
nard  said,  he  hopes  to  convince 
advertisers  that  “our  presence  will  be 
so  effective  that  anyone  seeking  to 
reach  those  households  will  realize 
that  we  are  the  masters  of  that  niche 
and,  if  they  wish  to  be  effective  in 
reaching  that  market,  they  must  buy 
the  Tribune.  We  intend  to  create  mer¬ 
chants  of  prosperity.” 

The  Tribune’s  major  problem  has 
been  a  steady  decline  in  advertising 
that  was  magnified  by  the  1989  earth¬ 
quake  which  knocked  out  several 
downtown  department  and  other 
stores. 

Maynard,  who  four  years  ago  over¬ 
came  what  was  diagnosed  as  inoper¬ 
able  cancer,  asserted  that  the  Tri¬ 
bune’s  current  cost  structure,  aided 
by  better  times,  will  enable  the  paper 
to  meet  its  goals. 

“If  we  had  1990s  revenue  in  our 
1991  cost  structure,  the  paper’s  profit 
level  would  be  between  15%  and  20% 


“I  hope  he  [Neuharth]  will  spare  as  much  time  as 
he  can  to  advise  us  on  ways  to  become  more 
effective,”  Maynard  said.  “We  welcome  his  insight” 


balance  sheet  and  gives  it  working 
capital  for  what  Maynard  described 
as  a  “new  era”  for  the  paper  despite 
the  “many  challenges  that  lie  ahead.” 

“The  newspaper  now  has  a  struc¬ 
ture  appropriate  to  its  needs  in  the 
nineties,”  he  added. 

His  immediate  plan,  Maynard  said, 
is  to  invest  some  of  the  Tribune’s 
newfound  wealth  to  “establish  an 
unshakable  market  presence”  among 
the  10  cities  along  the  east  shore  of 
San  Francisco  Bay  that  he  termed 
“Tribune  Country.” 

Noting  that  the  Tribune  is  the  only 
daily  published  in  the  area,  Maynard 
said  his  goal  is  to  gain  a  40%-50% 


today,”  he  said.  “When  the  recession 
is  over  and  we  return  to  those  levels, 
these  are  the  earnings  we  are  antici¬ 
pating.” 

Maynard  rejects  the  perception 
that  Oakland  is  a  declining  city  with 
a  preponderance  of  low-income 
dwellers  —  an  image  he  claims  is 
“created  by  the  national  news 
media.” 

He  said  the  urban  East  Bay  con¬ 
tains  500,000  households  with  an 
annual  effective  buying  income  of 
almost  $15  billion  a  year.  One-fifth  of 
the  households,  he  went  on,  have 
incomes  of  $50,000  a  year. 

“None  of  this  would  you  guess 
(Continued  on  page  36) 
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LEGALLY  SPEAKING 


Approving  ads:  Don’t  “just  do  it” 


By  Louise  Sommers 

When  considering  the  types  of 
press  conduct  that  may  result  in 
claims  of  discrimination,  publication 
of  advertisements  may  not  be  the 
most  obvious. 

However,  recent  court  rulings 
dealing  with  housing  and  employment 
ads  underscore  the  significance  for 
publishers  of  monitoring  the  content 
of  the  ads  they  publish.  Federal,  state 
and  local  laws  that  prohibit  discrimi¬ 
natory  advertising  require  publishers 
to  be  extremely  well  attuned  to  the 
messages,  express  or  subtextual,  con¬ 
veyed  by  the  ads  they  accept. 

Last  January,  a  federal  court  of 
appeals  sustained  a  claim  charging  the 
New  York  Times  with  publishing  dis¬ 
criminatory  real  estate  advertise¬ 
ments.  The  plaintiffs  complained  that 
the  Times  had  violated  the  Fair 
Housing  Act  over  a  20-year  period  by 
publishing  ads  that  featured  white 
models  as  prospective  purchasers  or 
renters  and  virtually  no  black  models. 

The  court  of  appeals  rejected  the 
notion  that  the  charges,  if  proven, 
would  burden  the  press  unduly  with 
monitoring  its  ads.  Further,  the  court 
ruled  that  such  a  use  of  models  may 
indicate  a  racial  preference,  and  thus 
was  not  protected  speech.  The  Times 
is  currently  seeking  a  review  of  this 
ruling  before  the  Supreme  Court. 

The  Times  ruling  was  based  on  a 
1977  Supreme  Court  decision  involv¬ 
ing  the  Pittsburgh  Press.  The 
Supreme  Court  found  that  the  Press 
had  violated  a  city  ordinance  prohib¬ 
iting  employment  discrimination  when 
it  published  help  wanted  ads  in  sepa¬ 
rate  columns  designated  “male”  and 
“female.” 

Lower  courts  have  extended  this 
decision  to  impose  liability  on  the 
press  for  carrying  even  a  single  ad  that 
specifies  a  racial-  or  gender-based 
preference  or  limitation.  In  some 
cases,  when  only  employers  or 
employment  agencies  are  the  targets 
of  a  legislated  prohibition,  press  lia¬ 
bility  is  based  on  “aiding  and  abet¬ 
ting”  discriminatory  conduct. 

In  addition  to  race  and  sex,  applica¬ 
ble  laws  may  prohibit  advertising 


(Sommers  is  a  partner  in  the  New 
York  law  firm  of  Rogers  &  Wells,  and 
an  adjunct  professor  of  communica¬ 
tions  law  at  Brooklyn  Law  School.) 


indicating  preferences  based  on  relig¬ 
ion,  national  origin,  place  of  birth, 
ancestry  and  age.  Recently,  a  Califor¬ 
nia  federal  court  has  been  asked  to 
impose  liability  on  a  Southern  Califor¬ 
nia  newspaper  that  had  published  an 
apartment  rental  ad  that  stated  an  age- 
related  preference  for  “adults.” 

How  can  a  publisher  minimize  the 
risk  of  discrimination  charges  based 
on  advertising? 


A  procedure  should  be  established 
to  detect  and  avoid  discriminatory 
ads,  and  advertising  submissions 
should  be  routinely  reviewed  for  pref¬ 
erential  classifications  and  discrimi¬ 
natory  messages. 

Particular  attention  should  be  paid 
to  help  wanted  ads  and  ads  for  hous¬ 
ing  for  sale  and  rent,  since  they  are  the 
most  likely  to  raise  publisher  liability 
issues  under  federal,  state  or  local 
laws. 

When  reviewing  submissions,  edi¬ 
tors  should  interpret  ads  from  a 
broad,  commonsense  perspective. 
The  apparent  message  is  what  counts, 
unless  the  publisher  is  aware  of  a  dis¬ 
criminatory  intent  on  the  part  of  the 
advertiser. 

Along  with  recognizing  obvious 
and  offensively  stated  preferences, 
publishers  should  be  sensitive  to 
more  subtle  messages.  In  the  Times 
case,  the  court  of  appeals  construed 
the  term  “preference”  to  describe 
“any  ad  that  would  discourage  an 
ordinary  reader  of  a  particular  race 
from  answering  it,”  however  subtle 
the  approach. 

Continuity  of  review  should  be 
maintained,  and  reviews  of  advertis¬ 
ing  content  should  be  repeated  peri¬ 
odically.  Liability  does  not  necessar¬ 
ily  follow,  for  example,  simply 
because  a  single  ad  used  a  model  of  a 
particular  race  or  gender. 

However,  if  the  ad  is  run  several 
times  a  week  over  a  period  of  months, 
or  if  many  ads  from  the  same  adver¬ 
tiser  feature  models  of  only  a  particu¬ 
lar  race  or  gender,  the  likelihood 
increases  that  a  court  will  find  a  dis¬ 


criminatory  message. 

At  the  same  time,  certain  types  of 
advertising  may  be  excluded  from  the 
legal  prohibitions  discussed  here.  For 
example,  a  Pennsylvania  court  re¬ 
fused  to  treat  “situation  wanted”  ads 
the  same  as  “help  wanted”  ads. 

Instead,  the  court  found  that  pub¬ 
lishing  ads  in  which  job  seekers  chose 
to  classify  themselves  according  to 
age,  sex,  religious  or  racial  specifica¬ 


tions  does  not  contribute  to  employ¬ 
ment  discrimination  by  employers. 

Other  types  of  advertising  may  be 
excluded  by  anti-discriminatory 
clauses  of  the  laws  themselves. 

If  the  advertiser  insists  that  a  ques¬ 
tionable  submission  is  the  subject  of 
such  an  exclusion,  obtain  verifica¬ 
tion.  Otherwise,  publication  could  be 
costly. 


Reporter  will 
not  have 
to  testify 

By  Debra  Gersh 

A  Delaware  reporter  will  not  have 
to  testify  about  a  conversation  with 
state  officials  that  allegedly  resulted 
in  the  demotion  of  one  of  the  partici¬ 
pants. 

Herman  B.  Parsons,  a  former  cap¬ 
tain  in  the  Delaware  Department  of 
Corrections,  was  quoted  in  a  July  5, 
1987  article  in  the  Wilmington  (Del.) 
News  Journal  by  reporter  Carolyn 
Lewis. 

The  article  was  taken  from  Lewis’ 
observations  of  a  conversation  be¬ 
tween  Parsons  and  other  department 
officials. 

As  a  result  of  his  comments.  Par¬ 
sons  said,  he  was  formally  repri¬ 
manded  and  demoted  to  the  rank  of 
staff  sergeant.  He  sued  the  depart¬ 
ment  for  various  constitutional  viola¬ 
tions,  not  least  among  them  infringe- 
(Continued  on  page  35) 


When  reviewing  submissions,  editors  shouid 
interpret  ads  from  a  broad,  commonsense 
perspective. 
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Retailers  want  ears,  ideas 

Newspapers  have  to  do  more  than  just  take  orders,  they  say 


By  M.L.  Stein 

“Our  customers  expect  us  to  earn 
their  business,  and  we  expect  the 
same  from  you.” 

“This  was  the  blunt  word  given  to 
newspaper  marketing  managers  re¬ 
cently  by  Susan  V.  Sprunk,  vice 
president/sales  promotion  for  Mer- 
vyn’s,  a  national  chain  of  apparel 
stores. 

“Consumers  are  shopping  differ¬ 
ently  and  this  affects  what  they  want 
from  us  and  what  we  need  from  you,” 
Sprunk  said  in  a  speech  at  the  Interna¬ 
tional  Newspaper  Advertising  &  Mar¬ 
keting  Executives  convention  in 
Monterey,  Calif.,  in  July. 

What  Mervyn’s  wants  from  news¬ 
papers,  she  continued,  are  ZIP  code 
zoning,  more  accurate  forecasting  of 
seasonal  circulation,  increased  pene¬ 
tration,  and  “proactivity  —  not  just 


working  harder  to  do  the  same  things, 
but  new  ideas  and  different  ways  of 
doing  things.” 

Sprunk,  who  appeared  on  a  panel 
called  “Retail  Perspective,”  said  that 
Mervyn’s,  a  Dayton-Hudson  division 


tough  times  and  in  the  future,”  she 
observed. 

In  Florida,  she  continued,  the  chain 
found  more  Hispanic  customers,  a 
high  proportion  of  senior  citizens,  and 
different  weather  patterns.  So  Mer- 


“We  don’t  believe  the  climate  for  change  will 
disappear  with  the  recession.  We  need  your  help  to 
maximize  business  together,”  said  Susan  V.  Sprunk  of 
Mervyn’s  stores. 


with  250  stores,  realized  a  new 
approach  to  customers  was  needed 


vyn’s  talked  to  consumers,  examined 
the  competition,  and  listened  to  the 


when  it  moved  into  the  south  Florida  local  media,  she  said. 


market  recently. 

“We  found  we  had  to  talk  and  listen 
to  each  other  differently  in  these 


“Maybe  it’s  because  it  was  an  un¬ 
known  market  and  maybe  it’s  be- 
(Continued  on  page  35) 


Setting  The  Tone 


Thanks  To  Our 
Sponsors 


»  JOUSNAUSTIC 
^  Leadership 

The  National  Association 
of  Black  Journalists 
16th  Annual  Convention 
and  Jobs  Fair 


The  National  Association 
of  Black  Journalists 
11600  Suiuise  Valley  Drive 
Reston,VA  22091 


Atex  Incorporated 
Black  Ent^se 

Boatman's  First  National  ^nk  of  Kansas  City 
BusinessWeek 
Canon  USA 
Capital  Cities/ABC 
CBS 

Center  for  Public  Broadcasting 
Coca-Cola  USA 

Convention  and  Visitors  Bureau  of  Kansas  City 
Coiporate  Images,  Inc. 

Cox  Enterprises 
Destination  Crown  Center 
Detroit  NABJ 

Dow  Jones  &  Company,  Inc. 

Eastman  Kodak  Company 
Fuji  Photo  Film,  U.SA,  kic. 

Gannett  Co.,  Inc. 

Grass  Valley  Group 
Group  W 

GTE  Spacenet  Corporation 
Hallmark  Cards  Incorporated 
Hearst  Broadcasting 
KGO-TV 
KMBC-TV 

Knight-Hidder  Financial  Information  Group 
Knight-Ridder  Foundation 


Knight-Ridderinc. 

Lee  Enterprises 

Locker  Imaging  Equipment  Corporation 
National  Public  Radio 
NBC  News 

New  Line  Cinema  Corporation 
Newsweek 
New  York  Newsday 
Nikon,  Inc. 

Ohio  University  School 
of  Visual  Communications 
Pubic  Broadcasting  Service 
Reuters  America 
Ryder  Systems,  Inc. 

Samuel  Goldwyn  Company 
Southwestern  Bell  Foundation 
Southwestern  Bell  Telephone 
The  Sporting  News 
The  Kansas  City  Star 
The  New  York  Times 
The  Poynter  Institute  for  Media  Studies 
The  University  of  Kansas 
The  Washin^on  Post 
USA  Today 

U.S.  News  &  World  Report 
WDAFTV 

WLS  Television,  Inc. 
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WEEKLY  EDITOR 


Geraldo  Rivera 
Two  River  Times 
Red  Bank,  N.J. 

By  Si  Liberman 

The  little  paper  is  going  to  roar, 
Geraldo  Rivera  promised  after 
plunking  down  $400,000  for  a  75% 
interest  in  an  upstart  New  Jersey 
weekly  last  March. 

Four  months  later,  and  the  pres¬ 
ence  of  the  47-year-old  tv  talk-show 
host,  whose  investigative  and  contro¬ 
versial  forays  have  earned  him  a  place 
in  America’s  pop  culture,  is  very  evi¬ 
dent  at  the  Red  Bank-based  Two 
River  Times.  So  is  the  presence  of  his 
wife  of  four  years,  34-year-old  C.C. 
Dyer,  a  former  20-20  tv  show  pro¬ 
ducer  who  has  studied  journalism  at 
New  York  University. 

As  managing  editor,  Geraldo  has 
not  hesitated  to  use  his  celebrity  sta¬ 
tus  to  promote  the  paper  and  himself. 
The  Geraldo  Rivera  byline  regularly 
appears  on  Page  One  above  a  celeb¬ 
rity  profile  and  on  an  editorial  page 
column  he  calls  “Rough  Point.” 

The  weekly  column,  usually  writ¬ 
ten  in  the  first  person,  is  named  after 
the  $1.6  million  assessed,  three-and- 
a-half  acre  estate  in  Middletown 
Township  he  purchased  a  few  years 
ago. 

In  it,  among  other  things,  he  has 
called  New  Jersey’s  image  as  the 
nation’s  top  polluter  unjustified; 
extolled  the  virtues  of  his  44-foot  sail¬ 
boat  New  Wave;  offered  a  tongue-in- 
cheek  apology  to  Vice  President 
Quayle  and  others  for  misspelling 
their  names,  and  revealed  that  he  had 
moved  from  his  native  New  York  City 
out  of  fear  that  his  wife  might  some¬ 
day  suffer  the  same  violent  fate  as  the 
Central  Park  jogger  while  walking 
their  two  pedigreed  dogs  in  the  park. 

He  and  “C.C.” —  as  he  calls  his 
third  wife  —  have  entertained  pro¬ 
spective  advertisers  and  public  offi¬ 
cials  from  the  mostly  affluent  north 
Monmouth  County  towns,  in  which 
the  paper  circulates,  at  their  98-year- 
old,  three-story,  riverfront  Victorian 
home. 

Geraldo  has  also  made  newspaper¬ 
signing  personal  appearances  at  the 


(Liberman  is  former  Sunday  editor 
of  the  Asbury  Park  [N.J.]  Press.  He 
retired  in  1989.) 


country's  largest  shopping  mall,  at  a 
community  fair,  and  at  local  automo¬ 
bile  agencies.  A  weekly  two-column 
ad  in  the  paper  invites  readers  to  send 
for  “special  VIP  tickets”  and  seating 
at  the  weekday  tapings  of  the  syndi¬ 
cated  Geraldo  show  in  Manhattan. 

The  program  is  broadcast  by  163 
television  stations  in  the  United 
States  and  several  European  coun¬ 
tries,  including  the  Soviet  Union. 

He  said  he  devotes  at  least  one  day 
a  week  to  the  newspaper  —  that  is 
what  it  usually  takes  to  write  the  pro¬ 
file  and  column  and  meet  with  staff 
members.  His  stories  reach  the  two- 
story,  downtown  Red  Bank  newspa¬ 
per  offices  via  fax  or  computer. 

Meanwhile,  his  wife  is  emerging  in 
the  Geraldo  mold  as  an  advocacy- 
prone,  no-holds-barred  investigative 
reporter.  In  Holmdel  Township,  they 
are  still  talking  about  her  May  1  lead 
story.  It  quoted  unnamed  sources  as 
alleging  political  cronyism  and  appar¬ 
ent  conflicts  of  interest  in  the 
approval  process  for  a  huge  Chase 
Manhattan  office  complex  and  four 
other  proposed  developments  in  the 
mostly  rural  town  of  1 1 ,500  residents. 

The  article  brought  hundreds  of 
townspeople  to  township  committee 
and  planning  board  meetings.  It  also 
brought  a  blast  from  the  town’s 
Republican  mayor,  Peggy  Lasky,  de¬ 
scribed  in  the  article  as  a  puppet  of  the 
township  clerk,  who  also  happened  to 
be  the  town’s  treasurer,  a  planning 
board  member  and  county  GOP  trea¬ 
surer. 

“The  paper’s  a  trashy  rag,”  Lasky 
declared.  “It  was  a  gutter  article.” 
Besides  the  puppet  allegation,  she 
sharply  criticized  Dyer  for  noting  that 
the  elderly  township  clerk  had  mar¬ 
ried  his  ailing  wife’s  nurse,  30  years 
his  junior,  two  weeks  after  his  spouse 
died.  He  then  moved  into  the  house 
his  second  wife  had  rented  on  prop¬ 
erty  owned  by  Chase  Manhattan. 

“The  man  is  in  his  seventies,”  the 
mayor  said.  “How  long  did  she  think 
he  should  wait  to  get  married? 

“I  was  always  a  fan  of  Geraldo.  I 
thought  he  was  good,  but  it  seems  as 
though  they  just  want  to  drum  up 
subscriptions  and  make  the  paper 
another  National  Enquirer." 


Geraldo  Rivera 


Another  Dyer  story  focused  on 
opposition  to  the  reappointment  of  a 
state  Superior  Court  judge.  Several 
women  had  accused  him  of  male 
favoritism  in  divorce  proceedings. 
The  article  may  have  delayed  but  did 
not  block  the  judge’s  reappointment. 

Three  neighboring  mayors  offer  a 
more  favorable  view  of  the  Rivera- 
driven  weekly. 

Rosemary  Peters,  Middletown 
Township’s  Republican  mayor,  said 
she  is  encouraged  by  the  paper’s  con¬ 
troversial,  lively  personality.  “They 
are  offering  in-depth  coverage  of  local 
issues,  have  taken  advocacy  posi¬ 
tions  on  growth  and  protecting  the 
environment,  and  aren’t  hung  up  on 
the  A1  Sharptons  of  the  world,”  she 
commented. 

GOP  Mayors  Charles  Callman  of 
Rumson  and  Edward  J.  McKenna  Jr., 
Red  Bank,  agree  for  the  most  part,  but 
Callman  faults  the  paper  for  misre- 
porting  borough  officials’  pleas  that 
residents  have  their  cats  inoculated 
against  rabies  because  of  increased 
cases  of  the  disease  in  New  Jersey. 

“Their  story  said  we  wanted  dogs 
inoculated,”  the  Rumson  mayor  said. 
“When  they  got  it  right  in  another 
story,  they  didn’t  acknowledge  the 
first  story  was  wrong.” 


I  ■ 


20 


EDITOR  &  PUBLISHER  for  August  24,  1991 


H 


!  'l 


Editor  & 
Publisher 


*One  Year  □ 

52  Issues — $50.00 


Company _ 

Nature  of  Business. 

Address _ 

City _ 

Home  address  Q 
Bill  me  Q 


Two  Years  □  Three  Years  □ 

1 04  Issues— $91 .00  1 56  Issues— $1 20.00 

(You  save  $9.00)  (You  save  $30.00) 

_ Title _ 

_ Department _ 

_ Ste.  Apt _ 

_ State _ Zip _ 

Office  address  Renewal  Q  New  Subs.  Q 

Bill  my  company  Q  Payment  enclosed  Q 


*U.S.  and  Canada  only.  All  other  countries  $105.00  a  year. 


i  ' 


j. 

I 


Sss--: 


AFFIX 

POSTAGE 

HERE 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


Upon  assuming  control  of  the  pa¬ 
per,  Geraldo,  who  has  a  law  degree, 
said  his  goal  was  to  be  a  friend  of  the 
community,  be  an  area  watchdog,  and 
to  promote  social  justice.  “It  was 
never  to  make  money.” 

He  promised  to  expand  coverage, 
fight  pollution,  bad  government  “and 
things  that  threaten  the  future  of  what 
is  a  pretty  special  place,  with  quality 
prose,  incisive  and  investigative  re¬ 
ports  and  ...  a  point  of  view  that  is 
beholden  to  no  one.” 

If  circulation  and  advertising  are  an 
indication,  the  public  appears  to  like 
the  Rivera  imprint.  There  has  been  no 
noticeable  change  in  the  paper’s  for¬ 
mat  and  full-time  staff.  However, 
another  two  towns  have  been  added 
to  the  coverage  area. 

“Geraldo  tells  us  if  he  likes  a  story 
or  doesn’t  like  something,”  said  Cort 
Smith,  the  editor.  “He  suggested 
starting  the  Twin  River  People  picture 
page,  which  is  very  popular,  and 
wants  more  hard  news  stories.  His 
Rough  Point  column  is  also  very 
popular.” 

When  publisher  Claudia  Ansorge 
launched  the  34-inch  offset  broad¬ 
sheet  last  fall  with  funds  from  a  small 
advertising  company  she  had  sold,  14 
pages  and  a  distribution  of  10,000 
copies  were  the  norm.  About  2,500 
were  paid  for. 

Today,  paid  circulation  (350  news¬ 
stand  and  $15  for  a  year’s  charter 
subscription)  exceeds  7,000  she  said. 

In  addition,  23,000  sample  copies  are 
distributed  weekly  among  the  135,000 
residents  in  13  towns,  bordering  or 
near  the  Navesink  and  Shrewsbury 
rivers. 

Page  count  has  nearly  tripled.  “We 
rarely  print  less  than  30  pages  now,” 
Ansorge  noted,  and  advertising  — 
usually  50%  to  60%  —  has  more  than 
doubled. 

business  decision,”  according  to  Ger¬ 
aldo.  “It  was  a  matter  of  pride.” 

Come  September,  barring  the  un¬ 
foreseen,  he  has  indicated  the  paper 
will  have  its  first  profitable  month  and 
a  possible  merger  with  one  or  both  of 
the  Greater  Media  weeklies  —  the 
Register  and/or  the  Bayshore  Inde¬ 
pendent  —  may  be  on  the  horizon. 

“We  have  had  talks  with  them,  and 
there  will  be  more  discussions,”  Ger¬ 
aldo  observed. 

“Yes,  we’ve  discussed  working 

"/  ivas  always  a  fan  of  Geraldo.  1  thought  he  was 
good,  but  It  seems  as  though  they  just  want  to  drum 
up  subscriptions  and  make  the  paper  another 

National  Enquirer,”  Holmdel  Mayor  Peggy  Lasky  said. 

David  Thaler,  publisher  and  group 
vice  president  of  Greater  Media 
Newspapers  Inc.,  which  distributes 
two  of  its  seven  controlled-circulation 
weeklies  in  the  area,  admits  the  com¬ 
petition  has  hurt  advertising  in  The 
Register,  his  company’s  century-old 
Red  Bank  paper,  and  the  Asbury  Park 
Press  last  spring  folded  the  Advisor! 
Journal,  a  shopper  it  had  distributed 
in  the  area. 

“Buying  the  paper  was  more  than  a 

together  in  some  way,”  Thaler 
acknowledged.  “It’s  all  very  compli¬ 
cated  though.” 

“We’re  going  to  continue  grow¬ 
ing,”  Geraldo  predicted,  but  he  will 
probably  have  to  cut  back  on  his 
newspaper  activities.  He  is  scheduled 
to  launch  a  second  tv  show  in  the  fall 
called  Now  It  Can  Be  Told.  At  about 
the  same  time,  his  autobiography. 
Exposing  Myself,  will  be  published  by 
Bantam. 

Ownership  changes 

Julius  R.  Creech,  owner  and  presi¬ 
dent  of  Tarboro  (N.C.)  Printing  Co., 
has  announced  the  sale  of  the  Daily 
Southerner  of  Tarboro,  along  with 
two  weekly  papers,  the  Bethel  (N.C.) 
Herald  and  the  Edgecomb  (N.C.) 
Review,  to  American  Publishing  Co. 
of  West  Frankfort,  111. 

The  Daily  Southerner,  with  a  cir¬ 
culation  of  6,300,  had  been  owned  by 
the  Creech  family  for  75  of  its  101-year 
history. 

C.  Berky  &  Associates  of  Boca 
Raton,  Fla.,  represented  the  Creech 
family  in  the  saJe. 

For  American  Publishing,  the  Daily 
Southerner  is  the  74th  daily  newspa¬ 
per,  and  the  company’s  first  in  North 
Carolina.  The  company  also  owns  132 
weekly  papers  and  other  publica¬ 
tions. 

American  Publishing  is  a  wholly 
owned  subsidiary  of  Hollinger  Inc.  of 
Toronto.  Hollinger  also  owns  news¬ 
papers  in  Canada,  the  London  Daily 
Telegraph  and  the  Jerusalem  Post  in 
Israel. 

3|C  9i(  # 

The  owners  of  the  Middletown 

(Conn.)  Press  announced  they  have 
signed  a  letter  of  intent  to  sell  the 
paper  to  Eagle  Publication  Co.  of 
Pittsfield,  Mass.  The  sale  is  expected 
to  close  in  early  fall,  according  to  the 
paper. 

Press  publisher  “Woody”  D’Oench 
and  editor  “Derry”  D’Oench  have 
owned  the  Press  since  1959. 

Lee  Dirks  &  Associates  of  Birming¬ 
ham,  Mich.,  represented  the  Middle- 
town  Press  in  the  transaction. 

^ 

Worrell  Enterprises  has  announced 
the  sale  of  the  daily  Russellville  (Ark.) 
Democrat  and  the  Searcy  (Ark.)  Daily 
Citizen  and  companion  publications 
in  both  communities  to  Paducah  (Ky .) 
Newspapers  Inc.,  which  is  owned  by 
the  Paxton  family. 

The  sale  is  part  of  Worrell’s  effort 
to  diversify  its  holdings,  which  con¬ 
sist  of  daily  newspapers  in  Virginia, 
Tennessee,  Colorado,  Texas,  Geor¬ 
gia  and  Arkansas,  according  to  Lee 
Dirks  &  Associates  of  Birmingham, 
Mich.,  which  represented  the  com¬ 
pany  in  the  transaction. 

Park  Communications  Inc.  of 
Ithaca,  N.Y.,  has  announced  plans  to 
acquire  KBCM-FM  Radio,  formerly 
KQHU-FM,  in  Yankton,  S.D.,  from 
Flagship  Communications  of  Sioux 
City,  Iowa. 

Application  for  transfer  of  the 
broadcast  license  was  filed  with  the 
Federal  Communications  Commis¬ 
sion  Aug.  7.  Approval  was  expected 
within  60  days. 

Park  Communications  owns  and 
operates  139  newspapers  and  seven 
television  stations  in  23  states. 

id  :|I  4! 

Buyers’  Digest,  a  Georgia,  Vt.- 
based  weekly  advertising  shopper, 
has  acquired  for  undisclosed  terms 
the  Mountain  Villager  of  Jericho,  Vt. 

Presently,  6,000  free  copies  of  the 
Mountain  Villager  are  mailed  weekly, 
with  a  once-per-month  mailing  of 
12,000  copies. 

Will  Atkins,  founder  of  the  Moun¬ 
tain  Villager,  continues  as  publisher 
and  also  will  serve  as  editor  of  Buy¬ 
ers’  Digest. 

Ted  Tedford  continues  as  editor  of 
the  Mountain  Villager. 
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The  only  thing  clear  cut  about  the  Northwest’s  timber  crisis, 
it  seems,  is  the  patchwork  of  bald  spots  splotched  across  our  forests. 

On  the  one  hand,  Oregon’s  economic  vitality  depends  on  timber 
and  its  related  industries.  On  the  other  hand,  if  we  keep  mowing  dovm 
trees  at  the  present  rate,  the  damage  to  our  forests,  streams,  v^dlife 
and  ultimately  ourselves  vdll  be  irreversible. 

It’s  this  ironic  situation  that  led  to  one  of  The  Oregonian’s  largest 
and  most  aggressive  editorial  undertakings  ever:  a  three-part,  104-page 
investigative  report  called  “Northwest  Forests:  Day  of  Reckoning.’ 

Spread  over  three  months,  this  series  examined  the  timber  crisis 


•i 


m  every  conceivable  angle:  the  history  of  the  industry,  the 
te  of  our  forests,  the  people  fighting  for  change  and  those  fi^t- 
for  survival.  It  took  aim  at  those  whoVe  caused  the  crisis  to 
elop.  And  it  profiled  the  prospects  for  the  future. 

Obviously,  this  wasn’t  the  war  story  most  media  were  covering 
at  the  time.  But  it’s  one  of  the  most  critical  battles  we’ve  ever  covered. 

Because  in  the  fight  to  find  a  solution  to  this  crisis,  the  pen  is 
not  only  mightier  than  the  sword.  It’s  mightier  than  the  axe. 


If  ItMattersTo  Oregonians,  It’s  InThe  Oregonian. 


NEWSPEOPLE  IN  THE  NEWS 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 


Linda  Rawls  Larry  McDetmott 


Rex  Smith 


Sandra  Cline 


Linda  Rawls,  formerly  managing 
editor  of  the  Palm  Beach  (Fla.)  Daily 
News,  has  been  promoted  to  editor. 

Rawls  previously  has  worked  as 
news  editor  and  special  projects  edi¬ 
tor  for  the  Daily  News,  managing  edi¬ 
tor  of  the  Boca  Shiny  Sheet  in  Boca 
Raton,  Fla.,  reporter  for  the  Sun-Sen¬ 
tinel  of  Fort  Lauderdale,  Fla.,  and 
with  newspapers  in  Illinois. 


Larry  A.  McDermott,  formerly 
publisher  of  the  Bay  City  (Mich.) 
Times,  has  been  named  executive  edi¬ 
tor  of  the  Springfield  (Mass.)  News¬ 
papers. 

McDermott  has  worked  for  Ad¬ 
vance  Publications  Inc.  in  Lansing, 
Mich.,  and  has  directed  Associated 
Press  news  and  photo  operations  in 
Little  Rock,  Minneapolis  and  Detroit. 


Elizabeth  Dahl,  formerly  a  copy 
editor  for  the  San  Francisco  Exam¬ 
iner,  the  San  Jose  (Calif.)  Mercury 
News  and  other  papers,  has  been 
named  executive  director  of  the  Cali¬ 
fornia  Society  of  Newspaper  Editors. 

Newly  elected  CSNE  officers  in¬ 
clude:  Jean  Adelsman,  managing 
editor  of  the  Daily  Breeze  in  Tor¬ 
rance  —  president;  John  Irby,  editor 
and  publisher  of  the  Tulare  Advance- 
Register  —  vice  president;  and  Jerry 
Ceppos,  managing  editor  of  the  Mer¬ 
cury  News  —  secretary  treasurer. 


The  following  journalists  have 
joined  the  full-time  faculty  of  the  Co¬ 
lumbia  University  Graduate  School 
of  Journalism  in  New  York  City:  Sam¬ 
uel  G.  Freedman,  free-lance  con¬ 
tributor  to  Rolling  Stone  magazine 
and  former  reporter  with  the  New 
York  Times',  Dale  Maharidge,  for¬ 
mer  reporter  with  the  Sacramento 
(Calif.)  Bee-,  and  PETER  Millones, 
former  reporter,  editor  and  executive 
with  the  New  York  Times. 


Rex  Smith,  formerly  a  reporter  and 
Albany,  N.Y.,  bureau  chief  with 
Newsday  of  Long  Island,  N.Y.,  has 
been  named  editor  of  The  Record  in 
Troy,  N.Y. 

Smith  has  worked  as  managing  edi¬ 
tor  of  the  Rensselaer  (Ind.)  Repuhli- 


Sandra  Brock  Cline,  president  of 
Cline  Publishing  Co.  Inc.,  publishers 
of  the  Zionsville  (Ind.)  Times  Sen¬ 
tinel,  has  been  elected  president  of 
the  Hoosier  State  Press  Association 
Inc. 

Arden  Draeger,  publisher  of  the 
Kokomo  Tribune,  was  elected  vice 
president  of  the  association. 


Thomas  N.  Hunt,  formerly  mar¬ 
keting  services  manager  for  Beacon 
Communications  of  Acton,  Mass., 
has  been  promoted  to  director  of  mar¬ 
keting/promotion. 

Hunt  previously  had  worked  as 
chief  of  photography/graphics  at  Bea¬ 
con,  as  a  photojournalist  for  the 
Woonsocket  (R.I.)  Call  and  the  Tele¬ 
gram  &  Gazette  of  Worcester,  Mass., 
and  as  a  photojournalism  teacher  at 
Rhode  Island  School  of  Photography, 
Boston  University  and  Salve  Regina 
University  in  Newport,  R.I. 


Tom  Bova,  controller  for  Gateway 
Press  Inc.  of  Monroeville,  Pa.,  has 
been  promoted  to  operations  man¬ 
ager.  He  retains  his  previous  duties  as 
controller  and  assumes  responsibility 
for  Gateway’s  printing  division. 

Bova  previously  had  served  as  staff 
accountant  and  accounting  supervi¬ 
sor  for  the  company. 

*  *  * 

Debbie  Bookchin,  formerly  with 
the  Vermont  newspapers  Rutland 
Herald  and  Barre-Montpelier  Times 
Argus,  has  been  named  press  secre¬ 
tary  to  U.S.  Rep.  Bernard  Sanders  of 
Vermont. 


Michelle  J.  Foster,  formerly 
director  of  marketing  services  at  the 
Fort  Myers  (Fla.)  News-Press,  has 
been  named  director  of  market  devel¬ 
opment  in  the  Newspaper  Division  of 
Gannett  Co.  Inc.  She  succeeds 
Suzanne  L.  Bush,  who  has  been 
named  associate  publisher  of  the  Cou¬ 
rier-Post  of  Cherry  Hill,  N.J. 

Foster  previously  had  worked  as 
advertising  promotion  coordinator  at 
the  Des  Moines  (Iowa)  Register  and 
marketing  services  director  at  the 
Lansing  (Mich.)  State  Journal. 


The  Sacramento  (Calif.)  Bee  has 
announced  the  following  editorial 
staff  changes. 

Metro  editor  Kent  Pollock  has 
been  promoted  to  assistant  managing 
editor/metro;  deputy  Capitol  bureau 
chief  Rick  Rodriguez  becomes  assis¬ 
tant  managing  editor  with  responsi¬ 
bility  for  multiple  projects;  and 
reporter  Amy  Chance  succeeds  Rod¬ 
riguez  as  deputy  Capitol  bureau  chief. 

Fuller  Cowell,  publisher  of 
Gavilan  Newspapers,  has  been  pro¬ 
moted  to  the  new  position  of  opera¬ 
tions  coordinator  of  McClatchy 
Newspapers,  parent  company  of 
Gavilan  Newspapers  and  the  Bee. 

Fuller  previously  had  worked  as 
plant  and  production  manager  and 
administrative  director  at  the  Bee. 


Michael  Alston,  formerly  a  mem¬ 
ber  of  the  new  ventures  team  at  Land¬ 
mark  Communications  of  Norfolk, 
Va.,  has  been  named  director  of  spe¬ 
cial  publications  at  Landmark  Com¬ 
munity  Newspapers  of  Shelbyville, 
Ky. 


Mary  Allison  Ashworth,  for¬ 
merly  assistant  business  manager  at 
the  University  of  North  Carolina- 
Chapel  Hill  newspaper  the  Daily  Tar 
Heel,  has  been  promoted  to  business 
manager  at  the  paper. 
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Richard  C.  Ottensmeyer,  for¬ 
merly  chief  financial  officer  for  Sub¬ 
urban  Newspapers  Inc.  of  St.  Louis, 
has  been  named  corporate  controller 
at  the  Journal  Register  Co.  of  Tren¬ 
ton,  N.J. 

Ottensmeyer  previously  had  served 
as  treasurer  and  controller  at  the  Buf¬ 
falo  (N.Y.)  News. 

*  *  * 

Richard  D.  Smyser,  founding  edi¬ 
tor  of  the  Oak  Ridger  of  Oak  Ridge, 
Tenn.,  has  been  appointed  to  serve  a 
one-year  term  as  Edward  J.  Meeman 
Distinguished  Visiting  Professor  at 
the  University  of  Tennessee-Knox- 
ville  School  of  Journalism. 

Smyser  began  his  professional 
career  at  the  Chester  (Pa.)  Times  and 
later  taught  journalism  at  several  uni¬ 
versities. 

*  *  * 

Cynthia  Grenier,  formerly  a  se¬ 
nior  editor  at  the  publication  World  &  I 
has  been  named  Life  editor  at  the 
Washington  Times.  She  succeeds 
John  Podhoretz,  who  recently  left 
the  paper  to  become  deputy  managing 
editor  of  Insight  magazine. 

*  *  * 

The  Chicago-based  Suburban 
Newspapers  of  America  has 
announced  the  election  of  the  follow¬ 
ing  officers  and  directors: 

Officers  elected  are:  Eugene  John¬ 
son,  president  and  publisher  of  Press 
Publications,  White  Bear  Lake, 
Minn.  —  president;  Lee  Canning, 
vice  president  of  Minnesota  Subur¬ 
ban  Publications,  Bloomington — 
first  vice  president;  Ed  Dulin,  presi¬ 
dent  and  chief  executive  officer  of 
Independent  Newspapers,  Scotts¬ 
dale,  Ariz.  —  second  vice  president; 
Wayne  Toske,  publisher  and  general 
manager  of  Oak  Creek  (Wis.)  Com¬ 
munity  Newspapers — secretary;  and 
Daniel  Crowe,  president  of  Dallas- 
Fort  Worth  Suburban  Newspapers, 
Arlington,  Texas  —  treasurer. 

Directors  elected  are:  John  Coots, 
head  of  New  England  publishing 
operations  for  Capital  (Tities/ABC 
Inc.;  Tom  Bradlee,  president  and 
CEO  of  Chesapeake  Publishing  Corp. 
and  publisher  of  the  Cecil  Whig  of 
Elkton,  Md. ;  and  Jim  Toms,  publisher 
and  general  manager  of  Suburban 
News  Publications,  Columbus,  Ohio — 
three-year  terms;  and  Robert  Leca- 
VALLER,  president  and  publisher  of 
weekly  newspapers  for  Telemedia  of 
Canada  —  two-year  term. 

*  «  * 

Sylvia  Solomon,  formerly  senior 
vice  president/director  of  sales  for 
the  Aegis  Group:  Publishers,  Cus¬ 
tom  Publishing  Unit  of  Lintas:  Mar¬ 
keting  Communications,  has  been 


named  director/Upper  Midwest  ad¬ 
vertising  sales  for  USA  Today,  based 
in  Detroit. 

Solomon  previously  had  served  as 
advertising  sales  representative  and 
associate  Detroit  sales  manager  at 
USA  Today. 

^  it 

Kathy  Nielsen,  assistant  circula¬ 
tion  manager  at  the  Victorville  (Calif.) 
Daily  Press,  has  been  named  coordi¬ 
nator  of  the  paper’s  Newspapers  in 
Education  and  Literacy  program. 

Jeanny  Sharp,  formerly  retail 
advertising  manager  for  the  Salina 
(Kan.)  Journal,  has  been  named  retail 
advertising  manager  at  the  News- 
Leader  of  Springfield,  Mo. 

*  *  * 

The  Journal  Review  of  Crawfords- 
ville,  Ind.,  has  announced  the  follow¬ 
ing  staff  changes. 

John  Pea,  formerly  city  editor  at 
the  paper,  has  been  named  managing 
editor. 

Pea  previously  had  worked  as  a 
reporter  at  the  Journal  Review  and 
earlier  as  a  broadcast  journalist. 

Ken  Alfred,  formerly  home  distri¬ 
bution  manager  at  the  Bethlehem 
(Pa.)  Globe  Times,  has  been  named 
circulation  manager  at  the  Journal 
Review. 

Alfred  previously  had  worked  as 
motor  route  distribution  manager  and 
assistant  motor  route  supervisor  at 
the  Elyria  (Ohio)  Chronicle  Tele¬ 
gram. 

it  it  in 

Steven  J,  Gall,  formerly  adver¬ 
tising  sales  training  consultant  for 
Thomson  Newspapers,  has  been 
named  marketing  director  for  Huckle 
Publishing  Inc.’s  Minnesota  papers, 
the  Faribault  Daily  News,  Rice 
County  Shopper  and  Owatonna  Week¬ 
ly  Shopper. 


Gall  previously  had  served  as  ad¬ 
vertising  consultant  to  Thomson  and 
advertising  manager  at  newspapers  in 
Sterling,  Ill.,  and  West  Bend,  Wis. 

Dale  Hellickson,  advertising 
manager  for  the  Rice  County  Shopper 
and  the  Faribault  Daily  News,  has 
been  named  sales  manager  of  the  Rice 
County  and  Owatonna  shoppers. 

*  ♦  * 

Mike  Jordan,  assistant  managing 
editor/news  at  the  Press-Enterprise  of 
Riverside,  Calif.,  has  been  appointed 
associate  professor  of  journalism  and 
director  of  student  publications  at 
Pepperdine  University. 

Jordan  previously  had  worked  as 
city  editor  and  metropolitan  editor  at 
the  Press-Enterprise,  managing  edi¬ 
tor  at  the  Los  Angeles  Daily  Journal, 
reporter  and  editor  at  the  News-Tri¬ 
bune  of  Tacoma,  Wash.,  and  sports- 
writer  for  the  Seattle  Post-Intel- 
ligencer  and  the  Tri-Citv  (Wash.)  Her¬ 
ald. 

*  *  * 

Carrasel  Inc.  of  Jamaica,  N.Y., 
has  announced  the  following  staff 
changes. 

Edward  Voyer,  formerly  regional 
vice  president,  has  been  promoted  to 
senior  vice  president. 

Voyer  previously  had  served  as 
sales  manager,  telemarketing  man¬ 
ager,  account  manager  and  general 
manager  for  the  company. 

Norman  Auslander,  formerly 
general  manager  of  the  Philadelphia 
region,  has  been  named  national  vice 
president. 

Auslander  previously  had  worked 
in  several  positions  with  Carrasel  and 
with  Philadelphia  Newspapers  Inc., 
publishers  of  the  Philadelphia  In¬ 
quirer  and  the  Philadelphia  Daily 
News. 

Rob  Goldstein  has  been  named 
general  manager  of  the  San  Francisco 
market.  He  succeeds  Joseph  McDer¬ 
mott. 
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IN  BRIEF 

Coaches  poll 
to  air  on  CNN 

Coaches’  poll  the  tv  show?  USA 
Today  and  CNN  have  teamed  up  to 
produce  a  weekly  half-hour  television 
show  based  on  the  newspaper’s 
newly  acquired  coaches’  poll  of  the 
Top  25  college  football  teams. 

Beginning  Sunday,  Aug.  25  at  11 
a.m.,  “College  Coaches  Corner”  will 
feature  live  on-location  interviews 
with  college  coaches,  highlights  of 
major  games  the  day  before  and  pre¬ 
views  of  the  next  weekend’s  games. 

UPl  replaces 
football  poll 

United  Press  International  is  hop¬ 
ing  to  run  back  this  kickoff  for  a 
touchdown,  hoping  that  a  big  score 
will  help  keep  it  in  the  game. 

Although  USA  Today  gained  pos¬ 
session  of  the  college  football 
coaches’  poll,  formerly  conducted 
with  UPI,  the  wire  service  has  teamed 
up  with  the  National  Football  Foun¬ 
dation  and  College  Hall  of  Fame  to 
offer  a  new  weekly  college  football 
poll. 

More  than  100  voting  members  of 
the  UPI  National  Football  Founda¬ 
tion  panel  will  make  their  picks  each 
week  to  determine  the  team  stand¬ 
ings.  Those  voting  will  include  college 
bowl  officials,  sports  journalists,  col¬ 
lege  athletic  directors,  NFF  officials 
and  others  associated  with  the  foun¬ 
dation. 

The  National  Football  Foundation 
sponsors  the  College  Football  Hall  of 
Fame  and  awards  scholarships  to  high 
school  and  college  athletes. 

The  wire  service  moved  quickly 
after  it  was  announced  the  coaches’ 
poll  was  moving  to  USA  Today 
(E&P,  June  15,  P.  53),  UPI  spokes¬ 
man  Milt  Capps  explained,  adding 
that  they  were  eager  to  get  the  new 
deal  in  place  before  the  start  of  the 
season. 

UPI  will  tally  the  votes  and  distrib¬ 
ute  the  results  to  its  sports  wire 
clients,  as  it  has  done  in  the  past. 
Other  clients  who  want  the  results  can 
receive  them  electronically  if  re¬ 
quested. 

Facsimile  distribution  is  available 
to  other  media  outlets.  Capps  said  the 
Augusta  Chronicle  was  the  first  non¬ 
client  newspaper  to  sign  up  for  fax 
delivery  and  was  followed  shortly  by 
a  radio  station  in  Louisville,  Ky. 

Since  the  wire  service  had  been 


prepared  to  conduct  the  coaches’ 
poll,  no  additional  staffing  or  cost 
should  be  necessary,  Capps  ex¬ 
plained. 

The  poll,  UPI’s  42nd  annual,  is 
slated  for  release  each  Sunday  after¬ 
noon  during  the  12-week  college  foot¬ 
ball  season.  Preseason  rankings  are 
due  for  release  Aug.  18,  with  regular 
reason  standings  to  begin  Sept.  1. 

In  addition,  there  is  USA  Today’s 
poll  with  the  American  Football 
Coaches  Association  and  the  Asso¬ 
ciated  Press’  weekly  poll  of  sports- 
writers’  top  teams. 

UPI  said  it  will  report  on  the  other 
polls  when  newsworthy  and  timely. 

—  Debra  Gersh 


In  October,  an  extra  300,000  read¬ 
ers  in  six  major  cities  across  Canada 
will  receive  Hollinger  Inc.’s  Saturday 
Night  magazine. 

The  selected  high-income  individu¬ 
als  will  receive  the  publication  as  an 
insert  in  their  newspapers.  Saturday 
Night  currently  circulates  10  issues 
yearly  to  100,000  paid  subscribers. 

The  new  distribution  is  expected  to 
raise  revenue  in  the  face  of  the  current 
slump  in  advertising.  The  company 
hopes  to  attract  new  advertisers  and 
expand  business  from  existing  adver¬ 
tisers. 


USA  Today  introduced  a  newly 
designed  editorial  page  on  July  29. 

While  it  kept  its  format  of  daily 
debate — the  newspaper’s  opinion  and 
opposing  views — it  added  a  second 
editorial,  cartoons  and  columns. 

In  addition,  the  paper  now  asks 
readers  to  comment  through  an  800- 
number,  via  facsimile  or,  for  the 
hearing-impaired,  by  a  toll-free  tele¬ 
communications  for  the  deaf  device, 
or  TDD. 


New  feature 

The  Sun-Sentinel  of  Fort  Lauder¬ 
dale,  Fla.,  has  introduced  a  new  fea¬ 
ture  for  teen-agers,  “Teentime,” 
which  appears  in  the  paper’s  weekend 
guide.  Showtime. 

The  feature  offers  a  full  page  of 
movie  and  music  reviews. 


Cowles  Media  Foundation  of  Min¬ 
neapolis  has  announced  grants  total¬ 
ing  $53,500  for  the  Minnesota  Indian 
Women’s  Resource  Center;  Friends 
of  the  Minneapolis  Public  Library; 
Violence  Against  Women  Coalition; 
FORECAST  Public  Artworks;  the 
Alley  Newspaper  Inc.  and  Minneap¬ 
olis  Public  Schools.  The  foundation 
makes  capital  and  operating  grants  on 
behalf  of  the  Star  Tribune,  Minneap- 
olis-St.  Paul,  and  other  Cowles  com¬ 
panies. 


The  New  York-based  Journal  of 
Commerce  has  announced  the  open¬ 
ing  of  its  Downtown  Focus  Center,  a 
focus  group  and  conference  facility  in 
lower  Manhattan. 


An  employee  of  the  Resolution 
Trust  Corp,  lost  his  job  after  talking  to 
a  reporter  about  what  he  says  are 
problems  with  the  agency. 

Jim  Sanders,  an  outside  appraisal 
reviewer,  said  he  was  told  he  was 
being  let  go  because  jobs  were  being 
eliminated  and  also  for  “conduct 
detrimental  to  the  RTC,”  the  Arizona 
Daily  Star  of  Tucson  reported. 

RTC  spokesman  Kevin  Shields  in 
Denver  said  Sanders  was  let  go  only 
because  his  post  was  being  cut,  not 
for  talking  with  a  reporter. 

Shields  said  agency  officials  feel 
“we  have  to  be  very  open  with  the 
media,  but  there  are  certain  things 
that  cannot  be  released,”  and  that 
employees  are  discouraged  from 
talking  to  the  media. 

Sanders  told  the  Star,  among  other 
things,  that  the  RTC  regularly  accepts 
poor-quality  real  estate  appraisals 
from  outside  contractors  and  pays 
outside  appraisers  for  their  work  be¬ 
fore  receiving  a  full  internal  review. 

Sanders  said  he  had  been  under 
order  since  mid-June  to  do  “desk 
reviews,”  not  visiting  the  property 
and  accepting  at  face  value  the  out¬ 
side  appraiser’s  assumptions. 

However,  Shields  said,  “We  feel 
overall  the  appraisal  work  we’re  get¬ 
ting  is  satisfactory  ....  We’re  work¬ 
ing  to  improve.  I’m  sure  there  are 
some  that  were  poor  quality.” 

—  AP 
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Cartoonist 
reprimanded 
over  T-shirts 

An  editorial  cartoonist  for  the  Palm 
fieac/i  Post  of  West  Palm  Beach,  Fla., 
has  been  reprimanded  by  the  news¬ 
paper’s  editor  for  selling  T-shirts  lam¬ 
pooning  the  trial  of  William  Kennedy 
Smith. 

A  front-page  story  described  how 
local  businesses  were  preparing  to 
make  profits  during  Smith’s  rape  trial. 
It  said  cartoonist  Pat  Crowley  de¬ 
signed  two  T-shirts  that  have  been 
selling  for  $15  apiece. 

The  next  day,  editor  Edward  Sears 
wrote  in  a  signed  editorial  that  Crow¬ 
ley  had  “made  a  serious  error  in  judg¬ 
ment,  which  he  admits. 

“Although  the  Post's  written  ethics 
standards  do  not  preclude  his  doing 
free-lance  work,  they  do  require  per¬ 
mission  in  advance,  something  he  did 
not  have.  Had  he  asked,  he  would 
have  been  told  no,  it  is  inappropri¬ 
ate.” 

The  article  said  one  of  the  T-shirts 
had  a  caricature  of  Smith’s  uncle. 
Sen.  Edward  Kennedy,  gripping  a 
mug  of  beer  and  wearing  only  a  knee- 
length  oxford  shirt,  with  the  words  “I 
Covered  the  Kennedys.”  The  other 
shirt  lists  eight  Palm  Beach  nightspots 
under  the  heading  “The  Kennedys 
Easter  Tour  1991.”  — AP 

Censored  press 
will  continue 
in  Kuwait 

The  Kuwaiti  government  does  not 
plan  to  stop  censoring  the  local  press 
for  now,  Kuwait’s  information  minis¬ 
ter  says. 

The  daily  Al-Watan  reported  that 
the  official,  Badr  Jassem  al-Yacoub, 
said  a  new  publications  law  will  be 
submitted  to  the  Council  of  Ministers 
for  approval. 

He  did  not  give  any  details,  but  the 
law  is  expected  to  cover  licensing  of 
new  publications  and  possibly  cen¬ 
sorship. 

Censorship  began  after  Kuwait’s 
emir.  Sheik  Jaber  al-Ahmed  al-Sabah, 
dissolved  Parliament  in  1986. 

“There  is  no  intention  of  lifting  cen¬ 
sorship  on  the  press  for  the  time 
being,”  the  Al-Watan  newspaper  quot¬ 
ed  al-Yacoub  as  saying. 

During  the  seven-month  Iraqi  occu¬ 
pation,  the  country’s  seven  daily 
newspapers  and  30  weeklies  and 
monthlies  disappeared  from  the 
streets  and  were  replaced  by  several 
underground  publications. 


XI  JUEGOS 
DEPORTIVOS 


Cuban  Premier  Fidel  Castro  (center)  waves  as  former  United  Press 
International  owner  Mario  Vazquez  Rana  (left)  and  Olympic  president 
Juan  Antonio  Samaranch  look  on  during  the  opening  of  the  Pan  Ameri¬ 
can  Games  in  Cuba.  Vazquez  is  a  longtime  official  of  the  Pan  Am  games' 
organizing  committee.  His  relationship  with  Castro  was  detailed  in  a 
book  a  few  years  back  written  by  Peter  Ueberroth. 

Reuters  photo  by  Mike  ftloke 


One  of  the  underground  papers, 
which  later  took  the  name  February 
26  for  the  date  of  Kuwait’s  liberation, 
published  after  the  war  ended  but  was 
shut  down  after  the  Kuwaiti  govern¬ 
ment’s  martial  law  orders. 

Al-Yacoub  said  the  newspaper  had 
failed  to  obtain  a  government  license 
to  publish.  Opposition  leaders  say  it 
was  closed  because  it  was  too  critical 
for  the  government’s  taste. 

“We  have  500  applications  for 
licenses,”  the  minister  told  Al- 
Watan.  “It  is  not  possible  to  approve 
them  all,  or  else  we  will  end  up  with 
507  newspapers.” 

Two  new  newspapers  have  begun 
publishing  since  the  war,  and  three  of 
the  dailies  published  before  the  war 
are  back. 

All  are  published  in  Arabic,  and 
each  is  visited  daily  by  a  government 
censor  who  checks  stories  and  adver¬ 
tisements. 

Editors  say  censorship  has  eased 
since  the  Gulf  war  to  the  extent  that 
some  articles  critical  of  the  govern¬ 
ment  as  well  as  satirical  columns  are 
getting  through. 

The  newspapers  sometimes  cover 
topics  that  were  banned  before  the 
war,  including  the  Kuwaiti  opposi¬ 
tion,  the  suspended  Parliament  and 
demands  for  democratic  reforms. 

—  AP 


Charges  filed 
in  Tampa  rape 

Mark  Urbanski,  the  24-year-old 
son  of  Tampa  (Fla.)  Tribune  president 
and  general  manager  James  F.  Urban- 
ski,  has  been  charged  with  aiding  and 
abetting  the  rape  of  a  21 -year-old 
woman  at  the  executive’s  home  on 
April  27. 

Carl  Allison,  26,  was  charged  with 
three  counts  of  sexual  battery.  Three 
other  men  who  have  cooperated  with 
prosecutors  were  not  charged. 

James  Urbanski  earlier  was  criti¬ 
cized  in  a  Tribune  editorial  for 
allegedly  conspiring  to  cover  up  the 
incident,  and  for  failing  to  tell  his 
paper  about  a  police  investigation  into 
the  matter  {E&P,  June  1,  P.  12). 

“If  the  case  should  go  to  trial,  we’re 
confident  that  my  son  will  be  judged 
innocent.  That’s  pretty  much  our 
position,”  Urbanski  told  E&P. 


Recession  guide 

International  Newspaper  Financial 
Executives  of  Washington,  D.C.,  has 
published  INFE  Business  Focus: 
Guiding  Your  Newspaper  Through  an 
Economic  Downturn. 
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NEWS/TECH 


Latin  America  shops  TEC 

Prepress  systems  vendors  find  high  interest 
by  Latin  American  newspapers  at  ANPA/TEC 


By  Jim  Rosenberg 

While  vendors  arrived  at  ANPA/ 
TEC  91  well  aware  of  their  custom¬ 
ers’  persisting  business  slump  and 
sure  that  attendance  would  also  de¬ 
cline,  many  in  the  area  of  prepress 
electronics  left  Las  Vegas  forecasting 
sunnier  markets  to  the  south. 

By  ANPA  figures,  at  least  340  rep¬ 
resentatives  from  Latin  American 
newspapers  registered  for  the  annual 
technology  show  and  conference  and, 
by  many  vendors’  estimates,  large 
numbers  made  their  way  through  the 
uncrowded  convention  center’s 
exhibits  seriously  studying  and  shop¬ 
ping  for  new  technology. 

Judging  from  attendance  at  the  10th 
annual  technical  seminar  sponsored 
by  the  Technical  Center  of  the  Inter 
American  Press  Association,  the 
number  of  Latin  American  newspa¬ 
pers  at  TEC  91  declined  by  approxi¬ 
mately  the  same  percentage  as  the 
total  number  of  attendees,  compared 
with  last  year’s  show. 

Based  in  Miami,  Technical  Center 
director  Julio  E.  Munoz  reported  that 
about  40  more  Latin  American  news¬ 
papers  had  registered  for  the  seminar 
in  1990,  when  more  than  100  showed 
up.  A  seminar  speaker,  however,  esti¬ 
mated  that  representatives  from  at 
least  150  Latin  American  publications 
ultimately  attended. 

Under  the  circumstances,  how¬ 
ever,  Munoz  was  pleased.  “Atten¬ 
dance  this  year  was  super,”  he  said, 
adding  that  in  every  previous  year 
attendance  had  increased.  Vendors, 
too,  were  pleased  to  discover  that 
those  who  did  show  up  seemed  to 
represent  a  market  in  a  mood  to  buy. 

Those  prospective  customers  were 
likely  satisfied  as  well.  “The  compa¬ 
nies  are  putting  more  Spanish-speak¬ 
ing  people  in  their  booths  .  .  .  coming 
to  our  meetings  .  .  .  seeing  Latin 
America  as  a  good  market  for  their 
products,”  said  Munoz. 

Registrants  from  throughout  the 
Americas  were  but  a  part  of  world¬ 
wide  newspaper  representation  at 
ANPA/TEC  91.  Though  the  show  at¬ 
tracts  many  newspaper  people  from 
outside  North  America,  one  vendor’s 
tally  showed  their  numbers  were  up 
while  visitors  from  North  American 


papers  were  fewer. 

System  Integrators  Inc.  marketing 
communications  manager  Roger  Peter¬ 
son  noted  that  traffic  at  this  year’s  SII 
booth  reflected  visits  from  represen¬ 
tatives  of  70  U.S.  and  three  Canadian 
papers,  down  by  about  60  and  seven 
papers,  respectively,  compared  with 
ANPAATEC  90.  At  the  same  time,  he 
said,  his  firm  welcomed  visitors  in 
June  from  50  newspapers  in  other 
countries,  up  17  from  last  year.  Half 
were  European  publications  (includ¬ 
ing  six  in  the  U.K.),  13  were  in  the 
Asia/Pacific  region  and  12  were  from 
Latin  America. 


Peterson  said  that,  while  the  last 
number  was  “fairly  representative  of 
previous  years,”  it  represented  most 
of  the  increased  interest  among  non- 
North  American  visitors.  SII  had  just 
begun  what  he  called  “an  exploratory 
sales  effort”  focusing  on  Latin 
America. 

Glenn  Reinemund,  recently  re¬ 
turned  from  his  post  as  SII’s  Euro¬ 
pean  sales  vice  president  to  head  up 
that  effort,  said  the  heightened  inter¬ 
est  was  evident  in  “people  who  came 
back  more  than  once,”  which  he  said 
was  “not  the  case  at  all”  at  prior  TEC 
shows. 

Focus  on  prepress 

Some  of  those  people,  according  to 
SII,  were  from  papers  that  had 
already  replaced  presses  and  were 
now  ready  to  modernize  their  pre¬ 
press  operations. 

Munoz  saw  much  the  same  thing, 
noting  that,  whereas  years  ago  Latin 
Americans  at  TEC  were  mostly  inter¬ 
ested  in  presses,  “this  time  I  think  the 
focus  is  mainly  prepress,”  including 
scanners,  color  separation  systems 
and  picture  desks.  “I  think  most  of 
the  people  are  making  change  in  that 
area,”  he  said. 

The  lAPA  technical  director  attrib¬ 


uted  this  to  the  advent  of  PCs  and 
Macintoshes  as  viable  and  more 
affordable  publishing  platforms, 
especially  for  smaller  papers. 

“Now  they  don’t  have  to  think  in 
six  figures  to  make  a  purchase.  I  think 
that’s  the  main  reason,”  said  Munoz, 
adding  that  Latin  American  publish¬ 
ers  are  very  closely  following  devel¬ 
opments  in  the  U.S. 

Munoz  also  pointed  out  that,  with 
better  local  representation  of  vendors 
of  microcomputers  and  related  prod¬ 
ucts,  the  equipment  is  easier  to 
acquire  in  Latin  America.  He  said 
that  newspapers  there  are  grooming 


their  own  technical  staffers  to  handle 
their  new  systems,  which  in  some 
cases  are  less  complicated  than  those 
they  replace.  He  said  it  also  means 
publishers  are  no  longer  tied  to  ven¬ 
dors  for  equipment,  software  and 
expertise. 

In  the  prepress  area,  vendors  of 
image-handling  systems  discovered 
particularly  strong  interest.  Peter  J. 
Trigg,  graphics  director  at  the  New 
York  Times  News  Service,  reported 
his  booth  and  others  hosted  more 
Latin  American  visitors  than  ex¬ 
pected.  For  some,  contingents  from 
Mexico  and  Central  and  South  Amer¬ 
ica  made  all  the  difference  at  what 
Trigg  called  “a  pretty  dead  show.” 

More  traffic,  stronger  interest 

“Probably  the  rest  of  the  business 
we  had,”  said  Trigg  “wouldn’t  have 
totaled”  what  was  gained  from  papers 
in  Chile,  Brazil  and  Mexico — 
maybe  we  had  that  many  other  people 
come  by.” 

He  said  that  while  many  stopped, 
looked  and  picked  up  literature,  Latin 
Americans  stayed  and  talked.  “They 
seemed  to  be  more  interested  and 
[there  seemed]  to  be  more  of  them 
who  were  interested  than  people  from 
the  United  States  that  we  ran  into,” 


“The  companies  are  putting  more  Spanish-speaking 
peopie  in  their  booths . . .  coming  to  our 
meetings . . .  seeing  Latin  America  as  a  good  market 
for  their  products,”  said  Munoz. 
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said  Trigg. 

Visits  from  Latin  American  news¬ 
paper  staffers  “made  our  show 
worthwhile,”  said  Agence  France- 
Presse  North  American  sales  man¬ 
ager  Karen  Larsen.  She,  too,  said 
traffic  from  Latin  Americans  was 
“very  strong  .  .  .  stronger  than  with 
North  American  papers.”  Many  were 
already  AFP  clients,  she  conceded, 
noting  the  service  has  a  heavy  pres¬ 
ence  in  the  rest  of  the  hemisphere. 

What  brought  most  Latin  American 
clients  and  nonclients  to  the  AFP 
booth  was  the  Spanish-language 
graphics  service  launched  earlier  in 
the  year. 

“It  was  really  the  big  point  for  us,” 
said  Jacques  Thomet,  AFP’s  regional 
sales  manager  for  the  Americas.  The 
service  typically  features  five  graph¬ 
ics  per  day  focusing  on  topics  of  inter¬ 
est  in  the  Americas.  Thomet  said  the 
show  generated  new  business  for  the 
new  service,  not  just  in  Latin  America 
but  among  the  six  AFP  clients  that  are 
Spanish-language  U.S.  papers. 

AFP  has  more  than  100  Latin 
American  newsphoto  clients  who 
“are  all  asking  for  new  technologies” 
pertaining  to  electronic  picture  desk 
systems,  said  Thomet.  “It  was  really 
a  big  need  for  them,”  he  said,  one 
expressed  by  interest  in  AFP’s  help  in 
implementing  the  new  technology. 

Thomet  said  AFP  has  been  deliver¬ 
ing  material  to  Latin  America  by 
satellite  for  some  time.  The  graphics 
are  new  and  the  photos,  though  they 
arrive  at  AFP’s  hub  digitally,  are 
received  in  analog  fashion  by  Latin 
American  papers.  But  for  photos,  he 
said,  “we’ll  have  digital  delivery  by 
the  first  quarter  of  1992.” 

Trigg  said  his  news  service  also  has 
to  work  on  delivery.  He  said  a  new 
editor  at  El  Mercurio,  Santiago, 
Chile,  told  him  he  was  dialing  long 
distance  to  Canada  to  download  Reu¬ 
ters  graphics.  Trigg  acknowledged 
that  he  could  offer  only  some  help; 
NYTNS  graphics  from  the  dial-up 
PressLink  database  via  a  possible 
connection  node  in  Venezuela. 

Apart  from  long-standing  Latin 
American  text  wire  clients,  Trigg  said 
his  service  now  has  some  customers 
in  Mexico  accessing  Times  photos 
and  graphics  via  PressLink  and  the 
Associated  Press  satellite  service. 
But  the  satellite,  he  said,  cannot  reach 
South  America.  He  said  that,  until  a 
better  direct  link  is  available,  new 
products,  via  PressLink,  are  being 
promoted  to  existing  text  wire  cus¬ 
tomers. 

“But  as  of  this  moment  we  don’t 
have  anybody  in  South  America 
who’s  getting  graphics  or  photos  elec¬ 
tronically.  We  hope  that’ll  change.” 
Soon  after  the  show  opened,  Span¬ 


ish  explanations  of  the  new  Leafax 
photo  transmitter  and  other  equip¬ 
ment  were  under  way  in  the  Asso¬ 
ciated  Press  booth,  which  also  saw 
heavy  Latin  American  traffic. 

AP  corporate  communications  di¬ 
rector  Wendell  Wood  Collins  said 
Marty  Cammarata,  from  AP  Technol¬ 
ogy  Products,  reported  large  Latin 
American  delegations,  like  last  year, 
but  “more  were  interested  specifi¬ 


via  satellite  will  be  within  the  next 
year,  so  that  may  have  something  to 
do  with  their  interest  as  well.” 

Some  clients  in  Latin  America 
already  have  ordered  AP-Leaf  picture 
desks  and  related  equipment,  and 
others  plan  to,  said  Collins,  “pending 
budgetary  considerations.”  In  all,  she 
said,  dozens  of  Latin  American  cus¬ 
tomers  have  Leafdesks,  await  their 
delivery  or  have  orders  pending. 


“The  initial  studies  we’ve  done  indicate  that 
whereas  there’s  a  world  recession . . .  nonetheless  the 
opportunities  in  Latin  America  for  our  business  may 
not  be  hampered  by  the  recession,”  said  Reinemund. 


cally  in  the  electronic  darkroom  prod¬ 
ucts.”  The  AP  spokeswoman  cited 
visitors  from  Chile,  Argentina,  Bra¬ 
zil,  Peru,  Colombia,  Venezuela  “and 
a  lot  from  Mexico”  (both  from  indi¬ 
vidual  papers  and  a  few  Mexican 
groups). 

AP  has  analog  phone-line  connec¬ 
tions  delivering  photos  to  Latin 
American  clients,  but  Collins  said  the 
AP’s  Latin  American  satellite  service 
“is  up  and  running  for  news  and 
photos,”  though  not  for  everyone 
everywhere  in  the  region.  She  added 
that  “across-the-board  distribution 


“A  good  40  to  45  percent  of  the 
visitors  that  came  into  our  booth  were 
involved  in  Latin  American  newspa¬ 
per  operations,”  Douglas  Howe  told 
E&P.  The  general  manager  of  the 
Electronic  Imaging  Division  at  Nikon 
Inc.  said  that  “even  before  we  got 
back  from  the  show,  a  customer  or 
two  that  visited  us  at  the  booth  had 
funds  transferred  directly  to  the  bank 
waiting  for  us  .  .  .  .” 

Howe  said  considerable  interest 
was  shown  in  products  for  the 
Macintosh  —  Nikon’s  film  scanner, 
(Continued  on  page  30) 


lAPA  Technical  Center  seminar,  Las  Vegas,  1991.  From  left;  Mario  Gar¬ 
cia.  the  Poynter  Institute;  John  lobst,  ANPA;  Julio  E.  Munoz,  Technical 
Center  director;  Harshad  Matalia,  ANPA;  Steve  Schaffran,  The  Color  Group. 

“The  show  is  too  hig  .  .  .  the  language  harrier  always  a  handicap,”  said 
Munoz.  The  “main  goal”  of  his  group’s  annual  seminar  is  to  orient  Latin 
Americans  at  ANPA^EC  and  summarize  its  exhibits  and  conferences  so  that 
they  “have  a  clearer  idea  of  what  they  want  to  see.” 

Estimating  that  fewer  than  half  of  the  Latin  Americans  at  ANPA/TEC  speak 
English,  Munoz  stressed  the  need  to  maintain  the  bilingual  seminar  on  the 
program.  “We  were  very  happy  with  the  outcome  of  the  meeting,  [which]  is 
very  hard  for  us  to  prepare,”  he  said,  noting  that  his  staff  consists  of  himself 
and  a  secretary. 
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color  printer  and,  overall,  its  Image 
Management  System  for  news 
photos.  He  said  he  thought  it  likely 
the  film  scanner  would  be  the  first 
product  to  move,  allowing  the  users 
to  get  images  into  computers,  with 
networking  on  the  IMS  and  using, 
compression  with  modems  coming 
later.  He  said  visitors  also  investi¬ 
gated  Nikon’s  telephoto  transmitter. 

Saying  the  turnout  had  so  far  been 
“very  rewarding  for  us,”  Howe  said 
he  found  those  40%  or  more  of  his 
visitors  to  be  “surprisingly  up-to-date 
and  technologically  astute.” 

“They’re  making  tremendous 
strides  down  there,”  was  the  way 
George  Sinclair  put  it.  International 
sales  may  be  nothing  new  to  the  presi¬ 
dent  of  Sinclair  Communications 
Inc.,  but  his  ANPA/TEC  numbers 
were  nevertheless  impressive:  An 
estimated  80%  of  his  visitors  were 
from  outside  the  U.S.  Newspaper 
people  from  Italy  to  India,  from  Scan¬ 
dinavia  to  South  America  showed  up 
to  have  a  look  at  his  imaging  systems . 

Among  the  South  American  news¬ 
papers,  Sinclair  noted  a  “tremendous 
interest  ...  to  move  into  full-color 
pagination  systems.” 

Moving  closer  to 
Latin  America 

“We’ve  been  kind  of  thinking 
about  doing  things  down  there  too, 
but  really  hadn’t  been  pushing  it  that 
much,”  said  Trigg,  who  added  that 
everyone  seemed  to  be  moving  closer 
to  Latin  America  this  year.  “I  think 
this  interest  at  ANPA  kind  of  woke 
everybody  up  to  the  fact  that  people 
down  there  are  ready  for  graphics, 
probably  for  photos.” 

Beyond  technology,  however,  it 
takes  marketing,  support  staff  and  in 
some  cases  local  distributors  or  sub¬ 
sidiaries  to  sell  abroad.  The  wire  ser¬ 
vices  have  been  represented  in  the 
region  for  some  time.  Some  systems 
vendors  have  sold  into  Latin  America 
for  years,  while  others  have  had  no 
presence  at  all. 

Two  vendors  in  different  areas  of 
prepress,  both  without  prior  experi¬ 
ence  in  Latin  America,  described 
their  approaches  to  the  new  market. 
Their  initial  connections  with  that 
market  correspond  to  different  ways 
their  products  are  sold  and  used. 

Developing  high-end  publishing 
systems  almost  exclusively  for  news¬ 
papers,  System  Integrators  handles 
its  own  sales  and  installations.  It 
designated  Reinemund  its  Latin 
American  point  man  (the  globe-trot¬ 


ter  set  up  SII’s  Asia/Pacific  business 
before  his  last  posting  at  System  Inte¬ 
grators  Europe)  in  a  sales  office 
located  in  San  Antonio.  Besides  being 
somewhat  convenient  to  Latin 
America,  especially  Mexico,  where 
the  company  is  looking  at  prospective 
business,  one  of  the  city’s  two  dailies 
is  an  SII  site  (and  Reinemund  once 
lived  there). 

At  TEC,  it  sponsored  morning  cof¬ 
fee  breaks  for  the  IAEA’s  Technical 
Center’s  conference.  There,  Reine¬ 
mund  introduced  himself  and  SII’s 
European  marketing  manager  had  an 
opportunity  to  address  the  group  in 
Spanish. 

“I’ve  got  to  believe  that  had  a  lot  to 
do  with  the  [booth]  traffic,”  said 
Reinemund  of  the  meeting  with  IAEA 
member  representatives.  The  com¬ 
pany  was  also  ready  at  its  booth, 
which  sported  signs  in  Spanish  and 
Portuguese,  and  where  an  R&D 
staffer  fluent  in  Spanish  and  long 
familiar  with  Latin  America  stood 
ready  to  interpret  demos  of  the  SII 
system  used  at  La  Opinion  in  Los 
Angeles. 


SII  spokesman  Peterson  said  the 
coordinated  approach  was  well 
received.  That  stands  in  contrast  to 
previous  years,  according  to  Reine¬ 
mund,  who  said  he  thought  Latin 
American  visitors  had  previously 
believed  SII  had  no  interest  in  their 
market.  “People  would  just  stop  by 
and  kind  of  just  nod  their  heads  and 
move  on,”  he  said.  “This  time,  1 
think  some  of  them  at  least  under¬ 
stood  a  little  bit  more  that  we  were 
seriously  moving  into  that  market¬ 
place  and  are  going  to  be  doing  busi¬ 
ness  down  there.” 

At  Nikon,  Howe  said  “the  real 
turning  point”  was  a  weeklong  spring 
workshop  sponsored  by  Apple  Com¬ 
puter  Inc.  in  Cupertino,  Calif.,  for  all 
its  exclusive  dealers,  which  Howe 
said  he  thought  included  at  least  one 
from  each  Latin  American  country. 
The  purpose,  he  said,  was  to  update 
dealers  about  the  Mac  and  its  many 
peripheral  devices  “that  can  now  be 
brought  to  bear  to  solve  some  of  their 
business  problems.” 

He  said  Nikon  came  away  with  the 
names  of  “at  least  one  key  distributor 
in  each  country,  which  we  really 
didn’t  have  before.”  Those  contacts, 
he  said,  wanted  to  acquire  additional 
products  for  the  Mac  that  would  allow 
them  to  “put  on  a  full  sales  systems 


presentation.”  After  quickly  signing 
as  value-added  resellers,  said  Howe, 
distributors  “are  beginning  to  order 
products.” 

As  the  U.S.  subsidiary  for  Nikon 
Corp.,  Nikon  Inc.  has  been  responsi¬ 
ble  for  the  U.S.  and  perhaps  the  Ca¬ 
ribbean.  But  Howe  said  that  because 
the  “Electronic  Imaging  business... 
expanded  well  beyond  the  borders  of 
the  U.S.,”  Nikon  gave  it  the  go-ahead 
to  market  throughout  the  Western 
Hemisphere. 

Howe  said  that,  with  the  exception 
of  shipments  to  and  from  the  factory 
in  Japan,  his  division  is  now  “moving 
into  sales,  export  considerations,  all 
sorts  of  things  that  Nikon  Inc.  has 
never  really  had  to  get  deeply  in¬ 
volved  in  before.” 

Without  an  international  credit  or 
financing  person  on  staff,  Howe  said, 
the  credit  review  process  has  been 
rather  slow.  So  Nikon  sends  exact 
quotations  for  items  a  buyer  wants, 
and  the  buyer  wires  funds  to  Nikon’s 
U.S.  bank.  When  the  funds  arrive, 
Nikon  ships  the  goods.  Howe  said  the 
next  logical  step  will  probably  be  to 


use  letters  of  credit  —  “a  very  com¬ 
mon  financing  vehicle  in  these  types 
of  situations”  and  useful  in  process¬ 
ing  large  payments. 

SII  has  other  concerns  stemming 
from  a  direct  relationship  with  users 
of  larger-scale  networked  installa¬ 
tions.  The  two  managers  agreed  that 
as  a  relative  unknown  in  Latin  Amer¬ 
ica,  SII  may  seem  riskier  to  publish¬ 
ers  there  than  to  those  in  North 
America. 

The  dozen  Latin  American  news¬ 
papers  whose  representatives  visited 
SII’s  booth  were  said  to  be  running  a 
lot  of  old,  often  obsolete,  equipment. 
Peterson  said  SII’s  study  of  the  mar¬ 
ket  showed  a  substantial  number  of 
very  big  newspapers  working  with 
equipment  for  which  they  must  pro¬ 
vide  their  own  support,  an  experience 
likely  to  compound  customer  wari¬ 
ness.  While  the  papers  have  an  oppor¬ 
tunity  “to  jump  a  couple  of  genera¬ 
tions”  in  technology,  they  added,  SII 
must  sell  itself,  as  well  as  its  systems. 

For  that  reason  alone,  site  needs 
analyses  were  viewed  as  especially 
important. 

“We  really  need  to  ask  a  lot  more 
questions  there  in  order  to  make  sure 
that  what  we  come  up  with  will  put 
them  in  good  shape  for  years  to 
(Continued  on  page  36) 


“There  are  people  down  there  who’ve  waited  a  year- 
and-a-half  to  get  systems  installed,”  he  said. 
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LBvAL  Dnicrd 

pv.TrjK  0X0C’S  from  the  Tribune,  he  was  also 

arrested  and  convicted  for  shoplifting 
SOntOnCinO  nshing  lures,  costing  a  total  of 

.  .  1  ?  $121,  from  a  Skokie,  111.,  store.  The 

IS  CIGlSyOCl  Tribune  did  not  learn  of  the  arrest 

until  well  after  Dickey  was  fired  in 

A  federal  judge  put  off  sentencing  July  1990. 
confessed  embezzler  Robert  L.  Dickey’s  attorney  has  argued  the 

Dickey  until  after  a  Sept.  6  hearing  to  embezzlement  and  shoplifting 
consider  a  defense  psychiatrist’s  tes-  stemmed  from  kleptomania,  a  com- 
timony  that  the  former  Chicago  Tri-  pulsive  disorder.  Federal  prosecutors 
bune  top  marketing  executive  suffers  have  opposed  permitting  Dickey  to  be 
from  kleptomania.  excused  from  federal  sentencing 

At  a  brief  court  session  Aug.  7,  guidelines. 

U.S.  District  Court  Judge  Suzanne  Under  those  guidelines,  Dickey 

Conlon  agreed  to  reconsider  her  ear-  faces  up  to  five  years  in  prison  and  a 
Her  ruling  that  Dickey  cannot  be  fine  of  $250,000.  The  government  is 

exempted  from  federal  punishment  also  asking  for  full  restitution  of 

guidelines  because  of  his  alleged  klep-  embezzled  funds, 
tomania. 

Dickey,  45,  pleaded  guilty  in  June 
to  one  count  of  mail  fraud  in  connec-  COUft  SdVS 
tion  with  the  embezzlement  of  nearly  ^ 

$890,000  during  the  four  years  he  was  HO  iTlOrO  QOUQn 
director  of  marketing  for  the  Chicago 

Tribune  (£<S:F,  June  29,  1991,  P.  14).  Police  in  Plymouth,  Mass.,  have 

Between  1985  and  1989,  when  he  lost  their  attempt  to  collect  more 

was  promoted  to  marketing  director  money  from  a  newspaper  in  a  lawsuit 

for  the  parent  Tribune  Co.,  Dickey  that  involved  the  mysterious  appear- 

used  his  position  as  head  of  all  mar-  ance  of  a  doughnut  in  a  police  union 

keting  and  promotion  efforts  to  advertisement, 
charge  the  newspaper  for  a  wide  vari-  Instead  of  raising  the  damage 

ety  of  goods  and  services  he  used  award,  the  state’s  appeals  court  low- 

himself.  These  ranged  from  $748,352  ered  it  by  one  dollar, 
in  gold  coins  he  converted  for  cash  to  The  union  took  out  the  advertise- 

landscaping  and  carpentry  work  on  ment  in  the  Old  Colony  Memorial  in 

his  lavish  Kenilworth,  III.,  home  to  the  midst  of  a  collective  bargaining 

golf  clubs,  stereo  and  camera  equip-  negotiation  with  the  town, 
ment,  a  dollhouse  and  jewelry.  One  of  the  local  selectmen  had  criti- 

Dickey  has  cooperated  with  the  cized  the  department  in  the  course  of 

Tribune  and  law  enforcement  authori-  the  bargaining  process,  saying  offi- 

ties  since  his  misappropriations  were  cers  spent  too  much  time  at  a  local 

discovered  about  eight  months  after  doughnut  shop.  When  the  advertise- 

his  promotion.  He  has  repaid  about  ment  ran,  in  October  1979,  an  “e”  in 

$717,000  from  the  sale  of  his  house.  a  word  in  the  advertisement’s  head- 

During  the  time  Dickey  was  steal-  line  looked  like  a  doughnut. 

The  International  Brotherhood  of 
Police  Officers,  Local  433,  sued 
Memorial  Press  Inc.  for  libel,  deceit, 
negligence  and  breach  of  contract. 

Several  newspaper  officials,  in¬ 
cluding  the  advertising  salesman,  the 
production  manager  and  the  president 
of  the  newspaper,  all  testified  that  the 
change  in  the  advertisement  was 
unauthorized  and  that  they  learned 
about  it  only  after  publication.  The 
employee  who  had  made  the  change 
was  unknown. 

The  union  argued  that  the  em¬ 
ployee  acted  in  part  to  advance  the 
newspaper’s  interests  because  the 
newspaper  had  printed  an  item  criti¬ 
cal  of  the  union  in  the  previous  edition 
of  the  paper.  The  union  also  argued 
that  the  misprint  promoted  the  sale  of 
newspapers  by  fueling  controversy  in 
the  community. 

A  jury  in  the  case  found  that  the 
misprint  was  an  expression  of  opin¬ 
ion,  and  did  not  award  money  for  the 
defamation  claim. 

However,  the  jury  awarded  the 
union  $35,000  for  breach  of  contract. 
The  newspaper  then  sought  to  lower 
the  jury’s  award  to  $274.05,  the  price 
of  the  advertisement  plus  one  dollar 
for  the  impairment  of  the  union’s  bar¬ 
gaining  credibility. 

The  appeals  court  upheld  the 
$274.05  award  for  the  price  of  the 
advertisement,  but  said  the  union  was 
not  entitled  to  the  additional  dollar. 

—  AP 

Time  saver 

The  Eagle-Tribune  of  Lawrence, 
Mass.,  said  it  has  helped  raise 
$750,000  to  restore  a  historic  clock  in 
the  town. 

Don't  miss  a  beat. 

Subscribe  to  e&p-call: 

One  Year-S50  Two  Years-S9l  Three  Years-Sl20 
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New  era  for  ‘The  Born  Loser’  comic  strip 

Chip  Sansom  takes  over  the  NEA  cartoon  feature  after  working  for 
14  years  with  his  father  Art,  who  died  iast  month  at  age  70 


By  David  Astor 

On  July  4,  “The  Born  Loser”  cre¬ 
ator  Art  Sansom  died  at  the  age  of  70. 
That  same  day  last  month,  his  son 
Chip  turned  40. 

What  would  have  normally  been  a 
happy  occasion  instead  became  a 
very  sad  one  for  the  Sansoms.  Yet 
Chip,  who  was  extremely  close  to  his 
father,  didn’t  have  much  time  to 
mourn.  There  was  a  comic  to  get  out. 

Because  of  Art’s  battle  against  liver 
cancer,  “Born  Loser”  strips  were 
being  submitted  to  Newspaper  Enter¬ 
prise  Association  (NEA)  less  than 
three  weeks  before  publication  —  a 
very  short  deadline  for  syndication. 
So  Chip,  since  July  4,  has  been  work¬ 
ing  until  3  a.m.  some  nights  to  push 
the  comic  five  or  six  weeks  ahead 
once  again. 

“We  had  fallen  so  far  behind,  there 
was  no  time  to  take  off,”  Chip  said  in 
a  recent  phone  interview.  “But  it  was 
very  therapeutic  in  a  way.  There’s 
something  about  losing  one’s  self  in 
the  humorous  circumstances  of  a 
comic.  And  the  characters  are  like  old 
friends  —  who  don’t  change,  and 
don’t  die.” 

Luckily  for  Chip,  he  had  plenty  of 
preparation  for  assuming  the  reins  of 
“The  Born  Loser”  —  14  years,  to  be 
exact.  Chip  began  assisting  his  father 
in  1977,  when  the  1%5-founded  comic  1 
was  less  than  half  the  age  it  is  now. 

Chip,  who  was  unhappy  with  a  life 
insurance  company  job  he  had  started 
after  college,  first  worked  for  two 
years  as  an  unpaid  “Born  Loser” 
apprentice.  After  1979,  he  got  more 
and  more  involved  in  writing  gags, 
drawing,  and  handling  business- 
related  tasks  such  as  an  answering  fan 
mail.  Chip’s  name  began  joining  Art’s 
on  the  comic  about  five  years  ago. 

Once  the  Sansoms  became  full 
“Born  Loser”  partners,  they  did 
some  strips  together  and  others  indi¬ 
vidually.  Chip  said  it  was  his  goal  to 
copy  his  father’s  cartooning  style  as 
closely  as  possible,  and  he  noted  that 
“Born  Loser”  readers  were  rarely 
able  to  correctly  guess  which  Sansom 
created  a  particular  comic. 

Chip  recalled,  “I  took  great  plea¬ 
sure  in  being  told  by  someone  that 
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Brutus  cannot  see  a  tee  without  a  certain  key. 


Chip  Sansom 


they  thought  my  dad  did  a  strip  when  1 
did  it.  It  was  the  ultimate  compli¬ 
ment.” 

Did  Chip  ever  want  to  develop  his 
own  cartooning  approach?  “No,  I 
was  happy  to  follow  my  dad’s  style,” 
he  said.  “I  feel  very  comfortable  with 
it.”  Chip  added  that  it  would  not  have 
been  right  to  change  a  popular  and 
well-established  feature  appearing  in 
more  than  1 ,200  papers  worldwide. 

The  Ohio  resident  reported  that  he 
never  studied  art  when  attending 
Kenyon  College  and  Case  Western 
Reserve  —  he  majored  in  English  and 
business  —  but  said  he  had  “abso¬ 
lutely  the  best  teacher  in  the  world” 
in  his  father. 

“‘The  Born  Loser’  has  a  decep¬ 
tively  simple  style,  but  dad  was  actu¬ 
ally  a  tremendous  illustrator,”  said 
Chip.  “He  was  originally  hired  by 
NEA  as  an  illustrator.” 

Chip  —  who  also  absorbed  artistic 
skills  from  his  late  mother,  a  painter 
and  interior  designer  —  added  that 
Art  was  very  adept  at  humor  as  well. 


“Dad  was  a  genuinely  funny  man,” 
he  declared.  “He  could  be  the  life  of 
the  party.” 

And,  last  but  not  least.  Chip  said  his 
father  was  a  “very  generous  and  giv¬ 
ing  person.” 

What  his  father  was  not  was  a 
“bom  loser”;  Chip  said  Art  did  not 
model  the  comic’s  lead  character  on 
himself. 

Brutus  Thornapple  (“dad  loved 
coming  up  with  off-the-wall  names”) 
is  obviously  the  focal  point  of  the 
strip.  But  there  are  also  about  a  half- 
dozen  regular  supporting  characters, 
including  Brutus’  wife  Gladys,  son 
Wilberforce,  and  boss  Rancid  W. 
Veeblefester. 

“The  reason  each  one  of  these 
characters  is  in  the  comic  is  to  ‘put 
upon’  Brutus,”  stated  Chip.  “That’s 
what  they  were  designed  for  —  each 
has  another  way  to  get  Brutus.” 

Chip  noted  that  many  readers  can 
relate  to  the  knocks  Brutus  takes  in 
life.  They  are  either  reminded  of 
similar  things  that  happened  to  them, 
or  are  happy  that  these  things  didn’t 
happen. 

“‘The  Bom  Loser’  may  not  have 
the  fanatical  cult  following  of  certain 
comics,  but  it  has  universal  appeal,” 
believes  Chip,  who  said  the  feature 
often  does  well  in  reader  polls.  “It  has 
a  gentle-type  humor,  it’s  not  a  politi¬ 
cal  or  social  commentary  strip,  and 
it’s  not  off-the-wall  and  absurd.” 

Speaking  of  “universal  appeal,” 
Chip  reported  receiving  a  letter  from 
an  English  fan  expressing  astonish¬ 
ment  that  “The  Born  Loser”  was  by 
an  American  rather  than  a  Britisher. 

Chip,  who  said  he  answers  every 
piece  of  mail  he  receives,  also 
reported  that  Frank  Sinatra  requested 
an  original  not  too  long  ago.  The 
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Employees  get  the  business.  | 

comic  was  sent  to  the  singer,  and  Chip 
hoped  against  hope  for  a  personal 
thank-you  note.  But  in  a  scenario  that 
Brutus  might  have  experienced  if  he 
were  a  cartoonist,  all  Chip  ended  up 
receiving  was  a  jar  of  Sinatra’s  spa¬ 
ghetti  sauce. 

Chip’s  father  did  receive  some  food 
for  the  soul  when  he  won  the  National 
Cartoonists  Society’s  best  comic 
award  several  weeks  before  his  death. 
Unfortunately,  Art  was  too  sick  to 
attend  the  ceremony. 

“He  would  have  been  there  if  he 
possibly  could  have,”  said  Chip.  “It 
meant  so  much  to  my  father  to  win  the 
award.  He  was  thrilled.  He  really 
regretted  that  he  couldn’t  have  been 
there  in  person.” 

In  addition  to  thanking  NCS,  Chip 
said  he  also  greatly  appreciated  his 
syndicate’s  help  during  the  difficult 
period  of  Art’s  illness  and  death  (see 
E&P,  July  13  for  the  obituary). 

Art  won  the  NCS  award  in  1988  as 
well,  but  illness  prevented  him  from 
attending  that  ceremony,  too.  Chip 
did  emphasize  that  there  were  many 
periods  between  1988  and  this  sum¬ 
mer  when  his  father  was  feeling  rela¬ 
tively  good  and  working  on  “The 
Bom  Loser.” 

When  Chip  is  not  working  on  the 
comic,  he  sings  and  plays  bass  guitar 
in  a  rock  band,  plays  golf,  follows  the 
Cleveland  Browns  and  Cleveland 
Indians,  and  spends  time  with  his  10- 
year-old  daughter  Jackie  and  wife 
Brooke. 

Like  Chip  in  the  1970s,  Brooke  has 
become  a  “Born  Loser”  assistant  — 
helping  to  write  gags,  doing  filing,  and 
so  on.  Chip  said  Brooke  will  be  par¬ 
ticipating  more  and  more  as  time  goes 
on. 

What  will  “The  Born  Loser”  be 
like  in  the  future?  Chip  said  he  has  no 
“conscious  intent”  to  change  the 
strip,  but  added  that  there  will  always 
be  some  evolution  in  a  comic. 

He  observed,  for  instance,  that  Art 
gradually  drew  Brutus  shorter  and 
fatter  over  the  years  without  specifi¬ 
cally  planning  to  do  so. 

“He  squished  him  down,”  noted 
Chip,  which  seems  appropriate  for 
the  hapless  cartoon  character. 


Editorial  cartoonist  Ted  Rail  has 
signed  with  Chronicle  Features,  and 
will  be  syndicated  thrice-weekly 
effective  September  16. 

Rail  is  a  recent  honors  graduate  in 
history  from  Columbia  University, 
where  he  was  art  director  and  primary 
editorial  cartoonist  for  the  student 
newspaper.  His  work  over  the  years 
has  also  appeared  in  the  San  Fran¬ 
cisco  Chronicle,  Newsday,  New  York 
Perspectives,  Le  Monde  Diploma¬ 
tique,  and  other  publications. 

Bom  in  Cambridge,  Mass.,  in  1%3, 
Rail  spent  much  of  his  youth  in  Day- 
ton,  Ohio. 

BPI  now  has  photos 

BPI  Entertainment  News  Wire  has 
added  pictures  to  its  service. 

The  color  and  black-and-white 
slides  illustrate  the  wire’s  feature  cov¬ 
erage  of  film,  tv,  music,  theater,  and 
books. 

The  slides  —  delivered  via  express 
mail  in  a  weekly  advance  package  — 
are  from  BPI-owned  publications, 
contributor  publications,  and  outside 
sources. 

Veteran  entertainment  photogra¬ 
pher  Glenn  Waggner  is  editor  of  the 
picture  service,  headquartered  in 
Pacific  Palisades,  Calif.  He  has  shot 
pictures  of  thousands  of  celebrities, 
ranging  from  Marilyn  Monroe  to 
Madonna,  in  more  than  two  decades 
as  UPI’s  Hollywood  photographer. 

In  other  news,  the  formerly 
Gloucester,  Mass. -based  BPI  has 
shifted  its  headquarters.  The  new 
address  is  100  Boylston  St.,  2nd 
Floor,  Boston,  Mass.  02116. 

General  manager  John  Morgan  said 
the  move  gives  BPI  more  space  and 
allows  for  upgraded  telecommunica¬ 
tions  and  closer  tie-ins  with  the  Bos¬ 
ton  Globe's  computer  system.  BPI 
and  the  Globe  are  subsidiaries  of 
Affiliated  Publications. 

Schorr  shifts  to  UFS 

Kansas  City  Star  editorial  cartoon¬ 
ist  Bill  Schorr  has  moved  from  the  Los 
Angeles  Times  Syndicate  to  United 
Feature  Syndicate. 

United  will  be  distributing  Schorr 
four  times  a  week. 

In  other  news,  the  “Phoebe’s 
Place”  comic  Schorr  did  for  LATS 
will  end  on  September  1  after  16 
months  of  syndication.  Schorr  still 
does  “The  Grizzwells”  comic  for 
Newspaper  Enterprise  Association,  a 


sister  company  to  United. 

Schorr  launched  his  editorial  car¬ 
tooning  career  in  1973  at  the  Kansas 
City  Star  after  studying  fine  arts  and 
journalism  at  California  State  Univer¬ 
sity,  Long  Beach.  He  moved  to  the 
Los  Angeles  Herald  Examiner  in 
1978,  and  returned  to  the  Star  nine 
years  later. 

A  'Blondie’  shocker 

The  title  character  in  the  nearly  61- 
year-old  “Blondie”  will  finally  be  get¬ 
ting  a  job,  according  to  King  Features 
Syndicate. 

Blondie  first  talks  about  joining  the 
paid  work  force  in  the  September  2 
strip,  and  the  kind  of  job  she  finds  will 
reportedly  be  revealed  a  week  later. 

King  distributes  the  Dean  Young/ 
Stan  Drake  comic  to  about  2,000 
newspapers. 

CWS  coup  cartoons 

Worldwide  editorial  cartoon  com- 
(Continiied  on  page  34) 


START  YOUR 
COLLECTION 
OF  READERS 
TODAY 


Linda  Rosenkrantz  takes  readers  to 
mrage  sales.  Swap  meets.  And  up  in 
their  attics.  Because  that's  where 
tomorrow's  antiques— like  lunch 
boxes  and  baseball  cards -are.  The 
former  editor  of  Auction  will  help 
your  readers  turn  that  stash  of 
accessible  antiques  into  cash.  And 
keep  your  readers  looking  to  you  for 
a  lucrative  leisure  activity. 

Call  toll-free  800-44S4555  for  a 
free  sample  of  our  Conternporarv 
Coll^ibles  column.  Alaska, 
California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership  and 
revenues. 
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(Continued  from  page  33) 
mentary  about  the  Kremlin  coup  was 
already  appearing  in  U.S.  newspa¬ 
pers  on  August  20  because  of  fax 
machines  and  the  Cartoonists  &  Writ¬ 
ers  Syndicate. 

CWS  contributors  from  various 
countries  started  faxing  editorial  car¬ 
toons  to  the  syndicate’s  New  York 
City  office  within  hours  of  Gorba¬ 
chev’s  August  19  ouster. 

Six  of  the  cartoons  —  by  “Andy” 
of  South  Africa,  “Behrendt”  of  the 
Netherlands,  “Hagen”  of  Norway, 
“Kirschen”  of  Israel,  “Nicolielo”  of 
Brazil,  and  “Turner”  of  Ireland  — 
were  quickly  placed  in  the  “Views  of 
the  World”  package  sent  to  newspa¬ 
pers  on  August  19. 

The  August  19  package  was  origi¬ 
nally  going  to  cover  a  variety  of  sub¬ 
jects  —  as  the  weekly  “Views”  usu¬ 
ally  does  —  but  a  decision  was  made 
to  spotlight  the  coup  exclusively. 

Selecting  the  six  Kremlin  cartoons 
were  CWS  president/editorial  direc¬ 
tor  Jerry  Robinson,  vice  president/ 
editor  Jens  Robinson,  and  associate 
editor  Monica  Hackethal  (managing 
editor  Janice  Williams  was  on  vaca¬ 
tion). 

The  syndicate,  which  has  more 
than  100  “Views”  subscribers,  also 
distributed  a  number  of  faxed  coup 
cartoons  not  in  the  August  19  package 
to  “special  sales”  clients. 

Jerry  Robinson  said  nine  of  the  151 
“Views”  contributors  are  from  the 
Soviet  Union,  and  added  that  he  had 
“no  word”  of  their  status  as  of 
August  20. 

Campbell  dies  at  69 

“About  Real  Estate”  columnist 
Don  Campbell  of  King  Features  Syn¬ 
dicate  has  died  of  lung  cancer.  The 
Phoenix  resident  was  69. 

Campbell’s  24-year-old  column 
appeared  in  about  50  newspapers, 
including  the  Arizona  Republic,  Chi¬ 
cago  Tribune,  Denver  Post,  Los 
Angeles  Times,  Sacramento  Bee,  and 
Tampa  Tribune. 


The  Indiana  University  graduate 
was  a  former  business  and  financial 
editor  for  the  Arizona  Republic,  Indi¬ 
anapolis  Star,  and  New  York  Daily 
News,  and  a  former  real  estate  feature 
writer  and  consumer  columnist  for 
the  Los  Angeles  Times. 

Campbell,  who  won  a  number  of 
awards  and  authored  four  books,  also 
wrote  “The  Daily  Investor”  column 
for  United  Feature  Syndicate  during 
the  1970s. 

King  announced  that  Campbell  is 
being  replaced  by  award-winning  Los 
Angeles  Times  staffer  David  W. 
Myers,  who  has  written  about  real 
estate,  finance,  and  consumer  issues 
for  15  years.  He  also  does  the  “Your 
Mortgage”  column  for  about  65 
papers  via  the  Los  Angeles  Times- 
Washington  Post  News  Service. 

Before  joining  the  Times,  Myers 
was  in  charge  of  real  estate  coverage 
for  Investor’s  Daily  —  a  newspaper 
he  helped  found  in  1984.  He  has  also 
been  a  staff  reporter  for  the  Wall 
Street  Journal. 

Myers  graduated  cum  laude  with  a 
bachelor’s  degree  in  journalism  from 
California  State  University  at  North- 
ridge.  A  master’s  degree  in  mass  com¬ 
munication  is  in  progress. 

Shoemaker,  89,  dies 

Vaughn  Shoemaker,  an  editorial 
cartoonist  who  won  two  Pulitzer 
Prizes  and  created  the  John  Q.  Public 
character,  has  died  in  Illinois  at  the 
age  of  89. 

The  formerly  syndicated  Shoe¬ 
maker  worked  for  papers  such  as  the 
Chicago  Daily  News,  Chicago’s 
American,  Chicago  Today,  and  New 
York  Herald  Tribune  from  1922  to 
1972. 

Mag  and  newsletter 

The  current  issue  of  Cartoonist 
Profiles  (CP)  magazine  includes,  as 
usual,  several  articles  focusing  on 
syndicated  creators. 

There  are  interviews  with  “Herb  & 
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Don  Campbell 


Several  'What  A  Guy!'  comics  by  Bunny  Hoest  and  John  Reiner  of  King  Features 
Syndicate  are  addressing  the  current  recession.  This  Sunday  one  is  shown  in  part. 
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Vaughn  Shoemaker  in  1966. 

Jamaal”  creator  Stephen  Bentley  of 
Tribune  Media  Services  and  “Big 
Nate”  creator  Lincoln  Peirce  of 
United  Feature  Syndicate,  and  a  story 
about  Roger  Armstrong,  who  has 
worked  on  “Bugs  Bunny,”  “Ella 
Cinders,”  “Scamp,”  and  other  com¬ 
ics. 

Also  included  are  drawings  by  vari¬ 
ous  syndicated  creators  which 
appeared  in  The  Cartoonist  journal 
distributed  during  the  National  Car¬ 
toonists  Society’s  1991  Reuben 
Award  weekend. 

CP  is  based  at  P.O.  Box  325,  Fair- 
field,  Conn.  06430. 

Speaking  of  publications.  Craft 
Patterns  has  started  the  thrice-yearly 
Craft  News  newsletter  to  communi¬ 
cate  with  papers  running  its  “Project- 
of-the-Week  Home  Workshop  Fea¬ 
ture.” 

The  contact  for  Craft  (see  E&P, 
June  8)  is  Advertorial  Associates, 
P.O.  Box  491,  Geneva,  III.  60134. 

A  section  on  Mexico 

The  Los  Angeles  Times- Washington 
Post  News  Service  announced  that  its 
clients  can  publish  an  entire  16-page 
report  on  Mexico  scheduled  to  run  in 
the  October  22  Los  Angeles  Times. 

The  section  “focuses  on  the  eco¬ 
nomic  restructuring  of  Mexico  and  its 
subsequent  closer  ties  to  the  United 
States,”  according  to  LAT-WP,  and 
is  available  in  English  or  Spanish. 
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Retailers 

(Continued  from  page  19) 

cause  we  were  new  advertisers  .  .  . 
but  we  found  the  newspapers  of  south 
Florida  innovative.  They  had  ideas, 
and  we  listened,”  the  speaker  re¬ 
called. 

Such  listening  precipitated  two 
advertising  changes.  A  previous  non¬ 
user  of  ROP,  Mervyn’s  is  now  run¬ 
ning  ROP  weekly  in  Spanish-language 
newspapers.  And  where  it  always  had 
insisted  on  Monday  advertising,  it 
currently  demands  Sunday  “because 
it’s  right  for  that  market.” 

“The  key  for  me  was  an  honest 
perspective  and  ideas  from  the  papers 
and  receptivity  on  the  part  of  the 
retailer,”  Sprunk  said.  “We  don’t 
believe  the  climate  for  change  will 
disappear  with  the  recession.  We 
need  your  help  to  maximize  business 
together.” 

Dave  Goldman,  vice  president  for 
discounters  Ross  Stores  Inc.,  said  at 
the  outset  that  he  wondered  why  he 
had  been  invited  at  all  since  Ross  had 
recently  cut  back  severely  on  news¬ 
paper  advertising. 

However,  he  said  that  the  panel’s 
moderator,  Sacramento  Bee  adver¬ 
tising  director  Gene  Grant,  had  per¬ 
suaded  him  to  speak  on  the  theory 
that  the  reasons  for  Ross’  shift  in  ad 
strategy  might  be  instructive.  Gold¬ 
man  lauded  Grant  because  Sacra¬ 
mento  is  one  market  in  which  Ross 
plans  to  drop  almost  all  print  adver¬ 
tising. 

Looking  back  on  a  tough  1990  in 
which  total  sales  increased  by  only 
9%  and  some  stores  dropped  by  3%, 
the  first  decline  in  the  company’s  his¬ 
tory,  Ross  decided  that,  generally, 
print  was  not  doing  a  good  enough 
job,  according  to  Goldman. 

Until  this  year,  he  said,  Ross’ 
advertising  had  been  “very  event-ori¬ 
ented,”  and  its  191  stores  relied  heav¬ 
ily  on  newspaper  advertising  to  meet 
goals. 

“While  1  still  believe  that  print 
advertising  is  the  most  effective  vehi¬ 
cle  to  create  the  urgency  of  an  event 
and  deliver  immediate  traffic  to  our 
stores,  this  event-oriented  advertis¬ 
ing  contributed  to  erratic  sales  trends 
that  peaked  around  those  special 
events  and  subsided  to  unacceptably 
low  levels  in  between.  We  diluted  our 
everyday  message,”  Goldman  re¬ 
counted. 

Goldman  said  the  company’s  re¬ 
search  showed  that  the  most  impor¬ 
tant  consideration  for  customers  is 
being  able  to  find  great  values  on 
branded  merchandise  every  time  they 
shopped  at  one  of  its  stores. 


The  result  of  the  research,  coupled 
with  advice  from  an  ad  agency,  was 
the  development  of  new  strategies 
that  involve  diverting  “substantial” 
funds  previously  allocated  for  print  to 
television  advertising,  Goldman  said. 

The  tv  project,  he  went  on,  is 
designed  to  illustrate  a  broad  variety 
of  merchandise  “and  to  communicate 
the  strong  value  message”  that  at 
Ross,  “The  only  difference  is  the 
price.” 

However,  in  some  Ross  markets 
there  is  not  enough  store  coverage  or 
volume  to  justify  the  expense  of  a 
sustained  tv  campaign  so  “alternative 
strategies”  are  being  considered, 
Goldman  stated. 

He  said  he  is  willing  to  meet  with 
newspaper  reps  “to  explore  ways  in 
which  we  can  effectively  use  newspa¬ 
pers  to  achieve  our  objective.” 

Later,  Goldman  told  E&P  that 
Ross  has  eliminated  all  ROP  adver¬ 
tising  and  dropped  print  ads  entirely 
in  some  markets. 

Asked  about  wisdom  of  such  a 
move,  Goldman  replied,  “If  it  didn’t 
work,  we  wouldn’t  be  doing  it.  We  are 
very  pragmatic  people.” 

Moderator  Grant  commented  on 
the  panelists’  presentations;  “This  is 
a  market  that  calls  for  innovation  on 
the  part  of  newspapers,  more  skillful 
marketing  than  we  have  ever  done 
before,  and  a  greater  utilization  of  our 
resources  than  in  the  past. 

“These  are  also  times  that  call  for 
listening,  careful  listening,  to  our 
advertising  customers  to  know  and 
understand  their  needs  —  to  know 
what  is  important  to  them  and  the 
directions  they  are  taking  so  we  can 
position  ourselves  to  be  of  the  great¬ 
est  possible  value  to  them  and  be¬ 
come  partners  in  helping  them 
achieve  their  goals.” 

Daily  scales 
back  to  two  days 

The  daily  Northern  Virginia  Sun  of 
Arlington  said  it  will  scale  back  to  two 
days  a  week. 

The  paper  “as  a  daily  is  a  victim  of 
the  economic  downturn.  Hard  times 
have  fallen  on  the  newspaper  industry 
in  general,”  said  Henry  Benner  Jr., 
president  of  Atlantic  Publishing  Co. 

The  Sun  had  been  published  Tues¬ 
day  through  Saturday,  and  now  will 
be  published  on  Tuesdays  and  Fri¬ 
days.  It  will  no  longer  include  national 
and  international  news. 

The  paper,  founded  in  1937,  has  a 
daily  average  circulation  of  about 
2,700. 

Editor  and  publisher  William  J. 


Holliday  said  the  change  resulted  in 
the  layoff  of  three  editorial  employ¬ 
ees. 

—  AP 

Quash 

(Continued  from  page  18) 

ment  of  his  First  Amendment  privi¬ 
lege. 

According  to  court  documents,  the 
department  argues  that  Parsons’ 
statements  were  false  and  that  he  has 
no  First  Amendment  right  to  dissemi¬ 
nate  false  information  about  the 
department. 

Parsons,  on  the  other  hand,  main¬ 
tains  he  was  misquoted  by  the  news¬ 
paper,  and,  thus,  did  not  disseminate 
false  information. 

Reporter  Lewis  was  subpoenaed 
by  Parsons  in  an  attempt  to  have  her 
testify  about  whether  the  article’s 
quotes  were  accurate,  and  whether 
later  articles  were  written  in  an 
attempt  to  clarify  the  allegedly  inac¬ 
curate  first  story. 

Lewis  asked  the  court  to  quash  the 
subpoena  on  the  grounds  of  reporter’s 
privilege,  and  U.S.  District  Court 
Judge  Murray  M.  Schwartz  granted 
her  motion  Aug.  12. 

Schwartz  rules  that,  although 
there  were  no  confidential  sources 
involved,  Lewis  still  was  protected 
from  testifying  because  the  informa¬ 
tion  was  available  elsewhere — name¬ 
ly  from  the  three  other  participants  in 
the  conversation. 

Schwartz  found  “.  .  .  that  [while] 
it  is  more  difficult  to  identify  the  First 
Amendment  interest  at  stake  when  a 
reporter  is  not  asked  to  reveal  confi¬ 
dential  information,  the  court  never¬ 
theless  believes  that  the  privilege  is 
available  even  when  confidential  in¬ 
formation  is  not  sought  .... 

“The  court  finds  that  Carolyn 
Lewis  possesses  a  First  Amendment 
interest,  albeit  a  somewhat  lesser 
interest  than  that  possessed  by  a  jour¬ 
nalist  seeking  to  prevent  disclosure  of 
a  confidential  source  .... 

“[Wjhile  Lewis’  testimony  may  .  .  . 
be  relevant  to  the  issues  in  the  case,  it 
is  not  crucial  because  Lewis  is  not  the 
only  source  of  information  .  .  .  ,”  the 
judge  ruled.  “[Parsons]  has  not  made 
any  showing  that  he  cannot  obtain 
information  regarding  the  accuracy  of 
the  statements  attributed  to  him  in 
the  .  .  .  article  from  one  or  more  of 
the  other  three  participants  in  the  con  - 
versation. 

“When  there  is  a  clear  alternative 
source  for  the  information  sought,  the 
journalist  may  invoke  the  privilege  to 
avoid  compelled  testimony,”  Schwartz 
ruled. 
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from  the  portrait  of  our  city  in  the 
national  media’s  mirror,”  he  com¬ 
mented. 

However,  Maynard  is  well  aware 
that  the  San  Francisco  Bay  area  com¬ 
prises  one  of  the  toughest  newspaper 
markets  in  the  country.  The  San 
Francisco  Chronicle,  which  was 
ready  to  increase  its  East  Bay  pres¬ 
ence  if  the  Tribune  had  folded,  cur¬ 
rently  sells  some  70,000  papers  there. 
Competition  also  comes  from  the  San 
Francisco  Examiner,  the  Alameda 
Newspapers  group,  the  Lesher  Com¬ 
munications  newspapers,  the  San 
Jose  Mercury  News  and  a  bunch  of 
community  weeklies. 

Oakland,  one  of  America’s  most 
racially  diverse  cities,  reacted  happily 
to  the  Tribune’s  new  lease  on  life, 
according  to  reports. 

A  Tribune  story  quoted  Warren 
Isaacs,  secretary-manager  of  the  Cen¬ 
tral  Business  District  Association,  as 
saying,  “I  think  it’s  wonderful.” 

Mayor  Elihu  Harris  said,  “I  think 
there’s  a  long  way  to  go  but  at  least  1 
am  glad  that  we’re  not  talking  about  a 
day-to-day  situation.” 

Two  days  before  Maynard’s  an¬ 
nouncement  that  the  Tribune  would 
remain  alive,  the  paper  received 
some  400  letters  of  support  from  read¬ 
ers  and  non-readers,  who  sent  in 


Latin 

(Continued  from  page  30) 

come,”  said  Peterson. 

Reinemund  said  a  further  challenge 
is  timely  installation.  For  reasons  of 
distance  or  publishers’  “different 
expectations,”  he  said,  an  “inordi¬ 
nate  amount  of  time”  is  often  spent  on 
installations. 

“There  are  people  down  there 
who’ve  waited  a  year-and-a-half  to 
get  systems  installed,”  he  said.  Not¬ 
ing  that  it  was  too  early  to  say  what 
kinds  of  systems  may  go  into  Latin 
American  newspapers  (those  talking 
to  SII  were  said  to  have  circulations 
of 70,000  and  up),  Reinemund  said  the 
goal  was  to  devise  economical,  ex¬ 
pandable  systems. 

In  the  meantime,  SII  hopes  to  bene¬ 
fit  from  installations  fairly  convenient 
to  Latin  American  visitors:  Miami, 
southern  Texas  and  three  customer 
sites  in  the  Los  Angeles  area. 

What  they  spend  it  on 

Several  vendors  foresaw  or  at  least 
hoped  for  continued  lowering  of  bar¬ 
riers  to  inter-American  commerce. 


money  for  subscriptions.  One  writer 
offered  to  mount  a  fund-raising  cam¬ 
paign  to  rescue  the  paper. 

Neuharth  as 
venture  capitalist? 

Newspaper  analysts  interviewed 
by  the  San  Francisco  Examiner  gen¬ 
erally  praised  the  Tribune’s  link  with 
the  Freedom  Forum. 

“In  essence,  this  means  the  Free¬ 
dom  Forum  becomes  a  venture  capi¬ 
talist,  or  a  merchant  bank,”  Ken 
Berents  of  Alex.  Brown  &  Sons  was 
quoted  as  saying.  “Everybody’s  a 
winner.” 

“I  can’t  think  of  a  prior  case  like 
this  one,”  said  A1  Golin,  the  Newspa¬ 
per  Advertising  Bureau’s  director  of 
research.  “I’m  delighted  to  hear  it’s 
happening.” 

Poynter  Institute  president  Bob 
Haiman  stated:  “This  country  is  not 
exactly  overrun  with  newspapers  ed¬ 
ited  by  African-Americans.  And 
what’s  wrong  with  sending  a  little 
help  to  a  man  who  is  trying  to  make  a 
success  in  a  true  multicultural  experi¬ 
ment?  Eventually,  the  Oakland  Tri¬ 
bune  will  have  to  prove  it  can  stand  on 
its  own  feet,  but  I’m  certainly  willing 
to  give  them  more  time  to  do  it.” 

Sports  benefit 

The  Telegram  &  Gazette  of  Wor¬ 
cester,  Mass.,  recently  held  a  three- 
day  “Super  Sales”  event  to  benefit 
sports  programs  at  area  public 
schools. 


particularly  trade  with  Mexico.  Con¬ 
firming  that  there  had  been  legal 
obstacles  in  Brazil  to  buying  comput¬ 
ers  assembled  abroad,  Munoz  said, 
“I  think  that  is  changing  now,  and 
that  that  is  affecting  the  purchasing 
power  of  the  Brazilian  people. 

“More  important  than  that,”  he 
continued,  “is  the  fact  that  I  can  see 
the  economy  in  some  way  is  recover¬ 
ing  from  the  .  .  .  1980s.  They’re  now 
able  to  consider  purchasing  the  equip¬ 
ment.  In  the  ’80s  ...  the  economy 
was  a  disaster.  Markets  in  many 
larger  Latin  American  countries  seem 
to  be  improving.” 

While  concerns  remain  about 
import  licensing  and  arrangements  for 
distribution  and  payment,  at  a  time 
when  many  North  American  newspa¬ 
pers  are  deferring  capital  spending 
decisions,  for  vendors  it  is  welcome 
news  from  a  part  of  the  world  other¬ 
wise  beset  by  bigger  challenges  than 
picture  desks  and  pagination  systems. 

After  seeing  more  Latin  American 
visitors  than  last  year,  AFP’s  Thomet 
called  it  “incredible  because  .  .  .  de¬ 
spite  the  problem  of  the  crisis  in  the 
media,  for  South  America  it  seems  it’s 
very  different.” 


FNN  unit  files 
for  liquidation 

Financial  News  Network’s  Data 
Broadcasting  Tech  Inc.  has  filed  for 
Chapter  7  bankruptcy  liquidation. 

DBT,  a  research  and  development 
arm  of  FNN  not  included  in  the  com¬ 
pany’s  sale  of  assets  to  CNBC,  spe¬ 
cialized  in  exploring  alternatives  to 
data  distribution,  according  to  spokes¬ 
woman  Amber  Gordon. 

Data  Broadcasting  Corp.,  also  op¬ 
erated  by  FNN  but  as  a  separate 
entity  distributing  stock  quotes  and 
information  systems,  was  not  part  of 
the  filing. 

FNN  and  its  parent  company,  In- 
fotechnology  Inc.,  have  filed  for 
Chapter  1 1  bankruptcy  reorganiza¬ 
tion. 

Flag  for  OPC 

An  American  flag  made  by  a  U.S. 
prisoner  of  war  in  North  Korea  has 
been  framed  for  permanent  display  in 
the  Overseas  Press  Club  in  New  York 
City. 

The  flag  was  presented  to  the  club 
by  Forrest  (Woody)  Edwards  early 
this  year.  Edwards,  76,  died  eight 
days  later. 

Edwards  covered  the  Korean  and 
Vietnam  wars  and  was  an  Associated 
Press  correspondent  for  nearly  40 
years. 


Reinemund  said  SIl’s  look  at  the 
market  is  beginning  to  show  many 
Latin  American  newspaper  owners 
have  the  money.  While  it  is  hard  to 
judge  Latin  American  papers’  ability 
to  pay  for  new  equipment,  he  said,  it 
seems  that  “when  they  actually  have 
to  have  the  equipment,  they  can  come 
up  with  it,”  adding  that  it  is  more  a 
question  of  what  they  spend  the 
money  on  in  a  given  year. 

Munoz  said  that,  although  the  big 
dailies  of  the  national  capitals  remain 
the  leading  newspapers  in  their  coun¬ 
tries,  many  midsize  regional  papers 
“are  doing  an  excellent  job  .  .  .  put¬ 
ting  out  a  very  nice  product.”  They 
are  also,  he  said,  financially  healthy 
businesses. 

“The  initial  studies  we’ve  done 
indicate  that,  whereas  there’s  a  world 
recession  .  .  .  nonetheless  the  oppor¬ 
tunities  in  Latin  America  for  our  busi¬ 
ness  may  not  be  hampered  by  the 
recession,”  said  Reinemund.  He  said 
the  company  remains  confident,  but 
acknowledged  that  the  situation  may 
change.  Citing  geography,  economy 
and  business  culture,  he  concluded, 
“Doing  business  there  is  definitely 
not  easy.” 
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journalism  schools,  in  my  opinion, 
attract  and  invite  good  journalists  to 
serve  as  special  professors  or  as  one¬ 
time  guests  in  classes.  Weak  journal¬ 
ism  schools,  in  my  opinion,  where  the 
emphasis  may  be  too  heavy  on  com- 
municology  and  too  little  on  skills 
taught  by  skilled  people,  are  reluctant 
to  invite  top  professionals  because 
the  theory-oriented  and/or  inade¬ 
quately  skilled  faculty  has  too  little  in 
common  all  too  often  with  real-world 
guests. 

I  heard  teachers  whose  skills  1 
respect  criticize  the  annual  conven¬ 
tions  of  the  Association  for  Education 
in  Journalism  and  Mass  Communica¬ 
tion  in  August  1987  in  San  Antonio 
and  again  in  1988  in  Portland.  The  gist 
of  the  complaints  was  that  the  con¬ 
ventions  had  become  too  much  of  a 
forum  for  teachers  to  present  dull, 
often  meaningless,  academic-ori¬ 
ented  papers  and  the  highly  respected 
journalists,  with  a  few  exceptions, 
simply  were  not  present  or  part  of  the 
program. 

Some  schools  accept  teachers  for 
skills  courses  who  have  inadequate 
experience.  It  seems  to  me  that  teach¬ 
ers  of  skills  courses  should  have  five 
years  of  quality  experience — not  just 
anywhere — to  teach  the  journalism 
subjects  so  important  for  success  in 
the  newsroom. 

Academics  worry  about  the  quality 
of  the  degrees  earned  by  the  teachers 
they  hire.  For  journalism  professors, 
the  quality  of  their  practical  experi¬ 
ence  should  be  equally  evaluated. 
Too  often  teachers  accumulate  here 
and  there,  working  a  few  nights  a 
week  or  weekends  and  summers,  bits 
and  pieces  of  experiences  on  newspa¬ 
pers,  usually  in  the  vicinity  of  their 
institutions.  On  resumes,  the  part- 
time  and  low-level  experience,  fre¬ 
quently  in  tabulated  forms,  is  dis¬ 
torted  misleadingly  into  significant 
experience. 

Once  a  school  or  department  be¬ 
comes  dominated  by  communicolo- 
gists,  all  too  often  the  green-eyeshade 
professionals  are  out  and  seldom 
regain  control.  I  believe  that  commu- 
nicologist-domination  is  to  be  feared 
in  journalism  education  the  same  way 
that  Fundamentalist  control  is  feared 
by  the  principal  Protestant  denomina¬ 
tions. 

journalism  schools  are  important 
to  the  profession  because  they  recruit 
talent  for  journalism,  talent  that  is 
obtained  competitively  from  the  pool 
of  students  by  recruiting  against  law 
schools,  medical  schools,  business 


schools,  schools  of  education,  all  the 
groups  that  offer  careers  through  edu¬ 
cation. 

As  a  member  of  a  journalism  de¬ 
partment’s  student  body,  a  student 
associates  with  —  talks  with,  dates 
with,  lunches  with,  dreams  with — 
like-minded  students.  A  commonality 
of  student  interests  day  after  day  is  an 
unmeasured  value  of  journalism  de¬ 
partments.  Good  writers  and  good 
reporters  stimulate  good  efforts  from 
each  other  and  others  in  a  newsroom. 
Similarly,  good  students  benefit  from 
other  good  students  and  inspire  the 
not-so-good  to  achieve  and  become 
better. 
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debt  problems  would  be  resolved  in 
the  near  future. 

Kalikow  acquired  the  money-los¬ 
ing  Post  in  1987  from  Rupert  Murdoch 
for  $38  million. 

The  Post  leases  its  building  from 
Kalikow.  Located  near  South  Street 
Seaport  close  by  the  Wall  Street 
financial  area,  the  building  was  val¬ 
ued  at  S35  million  in  1988,  the  New 
York  Times  said. 

Kalikow  said  he  had  filed  for  Chap¬ 
ter  11  reorganization  “reluctantly,” 
after  months  of  negotiations  had 
failed  to  bring  a  settlement  on  his 
debts.  He  blamed  one  bank  that  is 
owed  about  $25  million.  News  organi¬ 
zations  identified  it  as  European 
American  Bank. 
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putting  greater  constraint  and  control 
on  what  is  printed  by  newspapers, 
according  to  a  survey  from  the  Times 
Mirror  Center  for  the  People  and  the 
Press. 

The  poll,  conducted  prior  to  the 
recent  uprising  and  done  in  conjunc¬ 
tion  with  a  Soviet  sociology  academy, 
.also  found  that  Russians,  by  a  two-to- 
one  margin,  said  they  believe  radio 
and  television  are  having  a  good  influ¬ 
ence  on  their  country. 

The  survey  focused  on  attitudes 
and  beliefs  of  Soviets  concerning 
political  parties  and  leaders,  the 
future  status  of  the  republics,  how  the 
nation’s  changes  have  affected  their 
lives,  and  other  similar  topics. 


Preprint  plan 

The  Boston  Globe  has  announced 
plans  to  begin  a  preprint  distribution 
program,  called  ZIP-Clustering. 
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In  addition,  he  said,  “We  don’t 
want  to  damage  our  product  with 
spillage,  nor  do  we  want  to  smell  up 
somebody’s  house.” 

The  design  itself  was  created  by 
Solar  Manufacturing. 

“It’s  a  very  simple  construction, 
but  it’s  patentable,”  Grant  said. 

A  patent  for  Newspac  was  granted 
to  NAB  and  the  Tribune  jointly;  sub¬ 
sequently,  NAB  assigned  the  patent 
to  the  Tribune. 

In  addition  to  fitting  into  existing 
inserting  technology  for  free-standing 
inserts,  Newspac  itself  uses  a  four- 
color  format  for  advertising,  coupon¬ 
ing  or  simulating  product  packaging. 

“This  technology  creates  a  new 
advertising  vehicle  for  advertisers,” 
said  Ray  Gaulke,  NAB’s  executive 
vice  president  and  chief  marketing 
officer. 

“By  using  Newspac  in  conjunction 
with  daily  newspapers’  home-deliv¬ 
ery  services  and  demographic  infor¬ 
mation  on  subscribers,  national  ad¬ 
vertisers  have  the  ability  to  deliver 
their  product  samples  to  targeted 
audiences  in  a  high-quality,  four- 
color  package  format.  For  the  first 
time,  advertisers  can  get  consumers 
to  test  their  products  and  encourage 
them  to  purchase  the  product  by 
redeeming  the  accompanying  cou¬ 
pons,”  Gaulke  added. 

NAB  expects  Newspac  to  generate 
significant  revenue  increases  for 
newspapers  of  all  sizes,  Gaulke  said. 

“These  new  sampling  techniques 
are  what  competitive  marketers  have 
been  asking  us  for,”  he  said. 

Newspact  will  be  priced  competi¬ 
tively  with  direct  mail,  NAB  says. 
Advertisers  will  provide  product  sam¬ 
ples,  pick  up  the  manufacturing  cost, 
and  pay  newspapers  a  carrying  fee. 

Newspac  gets  its  first  real-world 
test  Sunday  Oct.  6  in  the  Chicago 
Tribune. 

Though  the  newspaper  declined  to 
identify  the  advertiser.  Tribune  mar¬ 
keting  columnist  George  Lazarus 
wrote  recently  that  it  wilt  be  Procter  & 
Gamble. 

Later  in  October,  the  Milwaukee 
Journal  is  expected  to  carry  a  News¬ 
pac  insert. 

Profitable  rates 

The  Newspaper  Research  Center 
of  Toronto  has  published  a  report 
called  “How  to  Improve  Profitability 
Through  Managing  Advertising  Rate 
Structures.” 
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Classified  Advertising 


11  W.  19tli  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  020-1250 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 

900  voice  mail  personals.  No  invest¬ 
ment,  no  risk  trial  period.  Earn  up  to 
85%  of  net  revenues.  Call  Linda  at 
Peeke  LoanFax:  (800)  886-INFO. 


Joint  ventures  available  at  no  cost  for 
DIAL  &  DATE  at  1-900-4L0VERS.  CAR 
QUOTE  LINE  at  1-900-TRADE-IN,  or 
CLASSIFIED  LINE  at 
1-900-321-SELL.  Call  for  complete 
details  Communication  Management 
Service,  Inc.  at  1-800-233-7785. 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


_ AUDIOTEX _ 

Over  1,500  programs  from  health  to 
horoscopes  and  many  more.  Call  us, 

we’re  the  best.  Free  information 

1-800-755-5898. 


Revenue  Share  available  at  no  cost 
Over  70  installations  -  Dailies,  Shop¬ 

pers  &  Monthlies.  Complete  svstem  & 
support.  Call  U  S  Audiotex  (415) 

838-7996  or  (213)  318-8859. 

We  are  audiotex  media  partners  to  the 
Washington  Post,  Time/Warner,  and 
Gannett.  Call  Linda  to  discuss  your 
needs.  Peeke  Loanfax  l-(800) 
886-INFO. 


_ AUTOMOTIVE _ 

We  specialize  in  auto  coverage.  Let  us 
write  your  special  section.  Road-test 
columns  also  available.  (313)  573- 
2755. 


ENTERTAINMENT 

"LIVE  FROM  HOLLYWOOD” 

Hook  your  readers  on  this  unique,  origi¬ 
nal,  WEEKLY  column  by  a  top  Holly¬ 
wood  reporter.  Lively  format  with  lots  of 
pictures.  All  CAMERA  READY.  Will  mail 
anywhere  in  U.S.  or  Canada.  For  sample 
and  rates:  1-800-533-0073  or  (708) 
446-4082. 


_ HUMOR _ 

IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


NAME  ORIGINS _ 

Names  of  people,  places,  teams,  busi¬ 
ness.  Different  and  fascinating. 
Samples,  P.  Richter,  513/381-1445. 


NEWS  SERVICES 

ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 

ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


PUBUC  AFFAIRS 

GET  A  UNIQUE  perspective  on  public 

affairs,  every  week.  Free  samples:  Marc 

Desmond,  419  16th  St.,  Brooklyn,  NY 

11215;  (718)  788-8350. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 


SENIOR  HEALTH 

“Senior  Clinic.”  AMERICA'S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response"  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  2100  Benvoulin 
Road,  KELOWNA,  BC,  Canada  VIW 

2C7.  (604)  868-8603  _ 

Injustice  anywhere  is  a 
threat  to  justice  every¬ 
where. 

Martin  Luther  King  Jr 


NEWSPAPER  BROKERS 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-East-  (716)  383-8508 
John  McCabe-West-  (213)  459-8123 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  374-7645 
2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 

Brokerage  -  Consulting  -  Appraisals 
BUSHELMAN  &  ASSOCIATES 
8  Gibbons,  Florence,  KY  41047 
(606)  525-6066 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


Fournier  Media  Sen/ice  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
0(^  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


Media  Consultants  &  Associates 

4  Water  St.,  Arlington,  MA  02174 

(617)  643-1863 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


“1st  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers,  Appraisers 
and  Management  Consultants.  4  Water 
St.,  Arlinrton,  MA  02174. 

(617)  643-1863 


Community  weekly  in  upscale  San 
Francisco  suburb.  Box  5477,  Editor  & 

Publisher. _ 

No  one  really  knows 
enough  to  be  a  pessimist. 
Norman  Cousins 


MAGAZINES  FOR  SALE 


BRANSON,  MISSIOURI.  Country 
Review  Magazine.  Good  subscription 
base  with  90%  renewal  rate.  Exception¬ 
al  growth  potential.  $75,000. 

Branson  Realty 
1  (800)  766-0922 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  meeting  IRS  guidelines  for 
tax  planning,  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (407) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  374-7645,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


ATTENTION  ADVERTISERS 

E  &  P’s  offices  will  be  closed  on: 

Monday,  September  2,  Labor  Day 

Please  note  this 
when  submitting  ad  copy 
for  the  September  7th  issue. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Established  upscale  monthly  shopper. 
Great  SW  location.  Lifestyle  and  growth 
of  area  excellent.  Asking  IX  gross  or 
$350,000.  Owner  financing  to  quali¬ 
fied  buyer.  Cash  flow  service  debt. 
Reply  Box  5468,  Editor  &  Publisher. 


Established  monthly  publica  ')n.  Great 
Rocky  Mountain  area.  Growth  potential. 
Mom  &  Pop  operation  allows  time  for 
leisure.  $117M  Gross.  $35,000  Cash 
for  quick  sale.  Reply  Box  5471,  Editor 
&  Publisher. 


Highly  Respected  Regional  Trade 
Tabloid,  circulation  8,500,  good 
revenue  producer,  contact:  Publisher, 
PO  Box  94857,  Las  Vegas,  NV  89193. 

ILL  HEALTH  and  age  make  sale  of  110 
year  old  Zone  5  weekly  imperative. 
Strong  agricultural  and  industrial  city  of 
4,600.  Priced  well  below  $329,000 
gross.  Write  Box  5480,  Editor  & 
Publisher. 


PRICED  FOR  QUICK  SALE:  New  Hamp¬ 
shire  weekly  in  its  112th  year, 
$200,000  annual  sales,  3,000  paid 
circulation  in  competitive  but  vigorous 
market.  Direct  expenses  before  salary, 
profit  =  50%.  An  unusually  good 
opportunity  for  aspiring  publisher- 
owner.  Please  contact:  Barry  French, 
broker  &  appraiser,  Ashlawn  Road, 
Assonet,  MA  02702. 

Tel.  (508)  644-5772. 


TEXAS  OPPORTUNITIES.  Write  or  call 
for  our  free  list  of  seller  financed  news¬ 
papers.  Bill  Berger,  ATN  Inc.,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


Weekly  newspapers  in  central  Texas: 
founding  publisher’s  hair  is  going  grey. 
Seeks  caring,  responsible  buyer(s)  for 
his  two  offspring.  Great  opportunity  for 
young  couple  or  retired  newshound. 
One  paper  is  twenty  minutes  from 
Austin  metropolitan  area,  the  other  forty 
minutes.  Buy  both  for  $225,000  or  one 
for  $135,000  or  the  other  for 
$115,000.  Send  inquiries  tO: 
Publisher,  PO  Box  90625,  Austin,  TX 
78709-0625. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


_ PERSONALS _ 

Did  Publisher  Post  cancel  focus  on 
labor  column  for  he  is  anti-union. 
Cassidy,  PO  Box  969,  NY  10008. 


Send  £<S/*  BOX  REPLIES 
to: 

Editor  <4  Publisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ACCLAIMED  AUTOMATED 
AFFORDABLE 

For  the  rest  of  the  reasons  Circulation 
Professionals  choose  Circulation  Deve¬ 
lopment,  Inc.,  for  telemarketing  prog¬ 
rams  call  for  our  brochure 
l-(800)  247-2338 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

“WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades.  LEVIS  NATION¬ 
AL,  INC.  has  senred  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy's  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)263-1500 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


VER-A-FAST  CORPORATION 
Start  Verification 
Stop  Saver 

Call  1-800-FAST-INFO 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H,  Carlbom  CKOptical  213/372-0372 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  oackage.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


NEWSPAPER  RACKS 

80  used  vending  boxes  in  fine  shape 
with  mechanisms. 

(602)  792-4203. 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


LEAF  DESK  -  35  mm  Scanner  option 
with:  4096  X  6144  resolution,  GPIB 
interface.  New  in  factory  carton,  90  day 
warranty.  Just  plug  it  in!  $8,500. 

BOB  WEBER,  INC. 

(216)  831-0480, 

FAX.  (800)  837-8973. 
or  (216)  831-1628. 


_ PRESSES _ 

2  Martin  Splicers 
EC  Series  -  38" 

Martin  Automatic  Web  Guide  (4  Web) 
Mfgr.  Date:  Jan.  1988 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


Cole  1/4  with  1/8  fold.  Can  be  sold 
separate.  $10,000  1/4  -  $12,500  for 
both.  Can  be  adapted  to  any  22  3/4” 
folder.  Call  (813)  920-5001. _ 

Community  and  Urbanite  unit  and 
folder  additions,  as  is  or  remanufac¬ 
tured.  Al  Taber  (404)  552-1528. 


Countoveyors:  105  rebuilt  $11,900. 
108  “as  is”,  used  as  a  backup 
$16,500.  Al  Taber  (404)  552-1528. 


Double  width,  22”  &  22  3/4”  cutoff. 
C.I.C.  4-color  press  units.  RCR  4  side- 
lay  on  all  plate  cylinders.  Full  2-year 
warranty.  Priced  to  sell.  Box  5483, 
Editor  &  Publisher. 


Goss  Community  Presses 

1.  1981  -  6-unit  w/SSC  folder.  Sidelay, 
RCR,  oil  bath  lub.  Superb  condition. 

2.  Mid.  1970's  (oil  bath)  6-unit  w/SC  & 
Community  folders. 

Very  food  presses  -  Run  your  own  print 
test!  Box  5484,  Editor  &  Publisher. 


•  4  Unit  Harris  V-15A  with  JF-15 
Folder.  50  hp.  Brush  Dampeners,  Air 
Shafts 

•  4  Unit  Harris  V-15D  with  JF-25 
Folder,  50hp. 

WESCO  GRAPHICS.  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. _ 


SINGLE-WIDTH 
8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

4-Unit  Goss  SSC  w/SSC-135  folder 

8- unit  Urbanite  (600  &  1000  series) 
w/Urb  &  SU  folder 

7- Unit  1000  series  Urbanite  w/u.f. 
Urbanite  add-on  units  500  series 
C-150  21  1/2“  w/two  4-highs,  one 

3-high,  2  pasters  -  excellent  condi¬ 
tion,  1985  vintage 

9- Unit/2-Folder  double-ended  Harris 
VI 5D,  1980  vintage 

8- Unit/2-folder  News  King,  w/ 
KJ6folders,  1  upper  former  -  66/79 
vintage 

8-Unit/2-folder  News  King  w/KJ8As, 
1984 

Add-on  News  King  units,  folders  and 
upper  formers 

4-Unit  Web  Leader  1982  vintage-avail, 
now 

DOUBLE  WIDTH  EQUIPMENT 
1981  Goss  Metroliner  with  22”  (56  cm) 
cut-off.  Consists  of  four  9-unit  press¬ 
es  with  5  half  decks  each,  45” 
RTP’s. 

First  9-unit  press  released  October, 
1992 

One  brand  new  lO-unit  Goss  Metro 
#3392,  22  3/4”,  double  3:2  folder, 
10  RTP’s.  Avail,  immediately. 

'wo  brand  new  lO-unit  TKS  presses, 
22  3/4”,  10  RTP’s.  Avail, 
immediately. 

1  Double  3:2  Goss  Imperial  folder  with 
upper  former/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 
Rainbows  apologize  for 
angry  skys. 

Sylvia  A.  Voirol 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Metro  22”,  lO-units,  2-single  3:2 
folders,  10  RTPs,  available  now.  Call  Al 
Taber  (404)  552-1528. 


PRESSES 

4  unit  Newsking  Press  3  stacked,  2 
floor  units,  4  reel  stands. 

CaU  (214)  450-1717. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


HELP 

WANTED 


ADMINISTRATIVE 

PUBLISHER  tor  community  weekly. 
Staff  of  25.  Central  printing  plant.  Nice 
town  in  California.  If  you  are  presently  a 
publisher  or  a  major  department  head, 
please  apply.  Box  5470,  Editor  & 
Publisher. 


Publisher 

McGraw-Hill  seeks  highly  motivated 
publishers  for  Los  Angeles  and  San 
Francisco  daily  trade  newspapers.  Both 
positions  require  strong  advertising 
sales  management  ability  with  proven 
business  skills  a  prerequisite.  In  addi¬ 
tion  to  an  excellent  compensation  and 
bonus  package  you  will  have  ample 
room  for  career  growth.  Send  resume 
and  salary  requirements  to  McGraw- 
Hill,  PO  Box  26237,  Salt  Lake  City. 
Utah  84126-0237. 


GENERAL  MANAGERS  needed  for 
small  Zone  2  and  Zone  6  daily  commun¬ 
ity  newspapers.  Preferred  candidates 
will  have  P  &  L  experience  and  an 
advertising/circulation  background. 
Please  submit  resume  together  with 
cover  letter  detailing  why  you’d  be  right 
for  this  job  (including  salary  history)  to: 
Michael  C.  Bush,  Park  Newspapers, 
Inc.,  PO  Box  550  Ithaca,  New  York 
14851. 


ADVERTISING 


ADVERTISING  SALES  MANAGER/ 
CLASSIFIED 

The  largest  daily  and  Sunday  Newspap¬ 
er  in  New  York’s  Capital  District  is  look¬ 
ing  for  a  very  special  person  to  manage 
their  outside  Classified  Sales  Staff  and 
exciting  Classified  Advertising  projects. 

Other  duties  include  account  manage¬ 
ment,  Classified  promotion  and  the 
sales  and  coordination  of  many  other 
sales  efforts  with  the  support  of  a  fine, 
well  experienced  sales  force. 

The  individual  we  are  in  the  market  for 
should  be  a  high  energy,  pro-active 
person  who  has  the  ability  to  take  an 
idea  from  its  infancy  stages  and  follow 
through  to  insure  its’  success.  The 
person  should  also  be  experienced  in 
sales  presentation  preparation  and 
delivery. 

Newspaper  advertising  sales  or  sales 
management  preferred  but  not 
essential. 

If  you  think  you  are  the  person  we’re 
looking  for,  please  send  your  resume  tO: 

The  Times  Union 
AD  #4184 
Box  15000 
Albany,  NY  12212 
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HELP  WANTED 


ADVERTISING 


AD  MANAGER 

Zone  3  15,000  AM  daily  seeks  ad 
manager,  well-organized  with  good 
prople  skills  to  supervise  and  nurture' 
eight-person  sales  staff.  Not  interested 
in  gimmickry.  Excellent  benefits,  salary 
negotiable.  Send  resume,  references, 
salary  requirements  to  Box  5481, 
Editor  &  Publisher. 


AD  SALES  COORDINATOR  -  Need 
enthusiastic,  productive  retail  display 
team  motivator.  Growing  small-town 
lifestyle.  Call  D.  Raddick,  Paso  Robles 
Daily  Press,  PO  Box  427,  CA  93447, 
(805)  238-6500. 


Advertising  Director 

Take  charge  person  for  Zone  4  twice- 
weekly  paid  subscription  paper  in  grow¬ 
ing  market.  Proven  experience  in  train¬ 
ing  and  directing  an  aggressive  sales 
team  and  devising  creative  sales 
approaches  and  products.  Excellent 
opportunity  for  right  person.  Send  cover 
letter,  resume  and  references  to  Box 
5475,  Editor  &  Publisher. 

ADVERTISING  MANAGER 

Edwards  Publications  is  seeking  an 
experienced  manager  for  its  Seneca  and 
Clemson,  South  Carolina  bi-weekly 
newspapers  with  accompanying  shop-i 
per.  Good  people  skills  required.  Must 
be  experienced  at  motivating  staff  and 
developing  strategies.  We  offer  a 
competitive  salary  and  growth  oppor¬ 
tunity  in  market  offering  a  great  quality 
of  life.  Send  resume  and  salary  history 
to  Steve  Edwards,  Publisher,  Box  547, 
Seneca,  SC  29679-0547. 

E&P  Voice  Classified  Service 
8  24  hour  resume  line  8 

(212)  230-2225  ext.  1034 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
PROFESSIONALS 

We  need  you!  If  you  are  aggressive,  and 
experienced  in  ad  sales  with  a  proven 
track  record,  able  to  handle  small  local 
and  major  accounts  in  a  competitive 
market,  we  have  an  excellent  opportuni¬ 
ty  for  you.  Excellent  communication 
skills  required,  along  with  competitive 
market  experience.  The  opportunity  will 
lead  to  bigger  and  better  things,  in  a 
growing/expanding  company.  But,  if 
you're  looking  for  a  "free  ride"  don't 
bother  to  apply,  you  are  going  to  have  to 
be  prepared  to  work  hard  to  achieve  the 
success  we  want. 

Send  resume  with  experience  and 
successes,  and  financial  expectations 
to:  Indianapolis  Publications,  Inc., 
9279  N.  Meridian  St./Suite  107,  India¬ 
napolis,  IN  46260  attention:  Personnel 
Director. 


ADVERTISING  MANAGER 

17,000  circulation  daily  in  western 
New  York  needs  an  experienced  adver¬ 
tising  executive.  If  you  are  organized, 
can  sell  major  accounts,  and  can  moti¬ 
vate  others,  we'd  like  to  hear  from  you. 
We  offer  a  competitive  salary,  MBO 
program,  401(k),  and  good  benefits. 
Send  resume,  cover  letter,  and  salary 
requirements  to  Gloria  Stonecipher, 
Publisher,  The  Daily  News,  PO  Box 
870,  Batavia,  NY  14021.  No  phone 
calls,  please. 


ADVERTISING  DIRECTOR  for  California 
Weekly  newspaper.  Duties  include 
handling  major  accounts  and  supervis¬ 
ing  three  salespersons.  Box  5469, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANA¬ 
GER,  SOUTH  COUNTY  NEWS,  a  Free¬ 
dom  newspaper,  is  seeking  a  team  play¬ 
er  to  supervise  and  direct  all  activities 
of  Classified  sales.  5  years  newspaper 
experience;  3  years  supervisory  experi¬ 
ence.  Must  have  proven  track  record  in 
training,  program  development  and 
productivity.  Send  resume  to  SOUTH 
COUNTY  NEWS,  23811  Via  Fabrican- 
te.  Mission  Viejo,  CA  92691,  ATTN: 
Mary  Chislett. 


CLASSIFIED 
DIRECTOR 
NEW  YORK 

Westchester  &  Rockland's  largest  week¬ 
ly  shopper  group  is  looking  for  a 
talented  professional.  You  must  have 
excellent  people  and  selling  skills  and 
be  a  high  energy  person  capable  of 
directing  the  efforts  of  3  supervisors 
and  more  than  25  telemarketers.  Salary 
+  over-ride  +  bonus.  Send  resume  to: 

Publisher 

Pennysaver  Group,  Inc. 

101  Executive  Btvd. 

Elmsford,  NY  10523 


Advertising  sales  representatives 
needed  in  several  states  for  BUSLINE 
Magazine.  Can  be  full  or  part  time.  Earn 
big  money  through  very  generous 
commission  percentage.  Send  resume 
or  explanatory  letter  with  professional 
references  to  BUSLINE  Magazine,  PO 
Box  130,  Areola,  IL  61910. 


Retail  Advertising  Manager  -  we  are 
seeking  an  assertive  leader  who  can  rise 
to  the  challenge  of  motivating,  directing 
and  leading  by  example  in  a  highly 
competitive  newspaper  market. 

This  team  spirited  individual  must 
possess  innovative  marketing  strategies 
accompanied  by  a  burning  desire  to 
succeed. 

Our  sales  staff  of  13  is  welcoming  such 
a  leader  to  direct  this  65,000  circula¬ 
tion  newspaper  in  a  white  collar  market 
through  the  nineties. 

Duties  would  include  one  on  one  sales 
management  techniques,  promotion 
planning,  budgeting,  development  of 
small  and  large,  new  and  old  clients  via 
creative  marketing  strategies. 

To  form  this  partnership  we  are  offering 
an  attractive  compensation  package, 
complimented  by  excellent  benefits. 

To  b«;ome  part  of  a  dynamic  newspaper 
management  team,  please  send  resume 
outlining  your  management  style  to  the 
Daily  Record,  629  Parsippany  Road, 
Parsippany,  NJ  07054.  Attention: 
James  F.  Normandin,  Director  of 
Advertising. 


We’ve  made  E&P*s  classifleds  even  better 
ivith  the  new... 


SERVICE 

Now  — 

Immediate  Response  to  your  Help  Wanted  Ads! 


IRING?  HIRING?  HIRING?  HIRING?  Hi 
t)R  JUST  LOOKING?  OR  JUST  LOOKIN 
?  BUYING?  BUYING?  BUYING?  BUY 
ING?  SELLING?  SELLING?  SELLING? 

?  HIRING?  HIRING?  HIRING?  HIRING 
!T  LOOKING?  OR  JUST  LOOKING?  0 
UYING?  BUYING?  BUYING?  BUYING 
ELLING?  SELLING?  SELLING?  SELLING 
IRING?  HIRING?  HIRING?  HIRING?  H 


Use  the  Classified 
Ad  Pages  of 

E&P! 


E&P's  Classifiecd  Section  is  where  you'li  fined  the 
used  equipment  you  need,  seil  the  used 
equipment  you  want  to  seli,  discover  new 
empioyment  opportunities  and  hire  the  key 
people  who  make  your  newspaper  run. 

Up  to  10  pages  of  new,  fresh  and  up-to-date 
classified  listings  every  week  in  E&PI 

Rotes  and  order  form  are  in  this  section.  To 
place  your  classified  ad  caii  (212)  675-4380 
or  mail  it  to  the  EStP  Classified  Dept.,  11  West 
19th  Street,  New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX;  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  AD!!I 


E&P  Classified 

..  .the  difference  is  in  the  results 
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HELP  WANTED 

HELP  WANTED 

CIRCULATION 

CIRCULATION 

HELP  WANTED 
DATA  PROCESSING 


Copley  Chicago  Newspapers,  a  group  of 
five  daily  newspapers  with  170,000 
paid  circulation  in  suburban  Chicago,  is 
currently  seeking  a  sales  representative 
experienced  in  national  and/or  major 
retail  accounts  to  work  in  our  group 
sales  office. 

We  offer  an  excellent  salary  with 
bonuses  and  benefits.  Available  imme¬ 
diately,  with  interviews  to  be  completed 
by  August  30,  1991.  Please  forward 
resume  to  Larry  Maynard,  Group  Sales 
Manager,  Copley  Chicago  Newspapers, 
PO  Box  28,  Geneva,  IL  60134,  or  fax  to 
708/232-7471. 


It’s  not  easy  taking  my  prob¬ 
lems  one  at  a  time  when 
they  refuse  to  get  in  line. 

Ashleigh  Brillant 

_ CIRCULATION _ 

HOME  DELIVERY  MANAGER 
The  Anchorage  Times  is  seeking  an 
experienced,  highly  motivated  Home 
Delivery  Manager  for  our  extremely 
competitive  market.  Solid  background 
in  sales,  collections  and  training 
required.  Send  resume  and  references 
to  PO  Box  100040.  Anchorage.  AK 
99510. _ 

CIRCULATION  SALES  MANAGER. 
Minimum  of  3  years  telemarketing  and 
crew  sales  experience  with  demon¬ 
strated  success  in  meeting  sales  objec¬ 
tives,  leadership  skills,  and  excellent 
communications  and  organizational 
skills  required.  Must  be  able  to  develop 
programs  and  achieve  immediate, 
consistent  results.  $40, 000/Year  DOE. 
We  are  a  West  Coast  25.000  6  day  daily 
AM  newspaper.  Send  resume  and  refer¬ 
ences  tO:  Box  5479,  Editor  &  Publisher. 


Circulation  Manager 
Des  Moines  Register 

The  Des  Moines  Register  is  seeking  a 
highly  qualified  circulation  professional 
to  manage  its  home  delivery  operations 
(daily  206.204;  Sunday  344,522).  You 
will  report  directly  to  the  Vice  President/ 
Circulation.  Reporting  to  you  will  be 
three  department  managers  who  have 
responsibility  for  11  area  supervisors 
and  106  district  sales  managers.  Your 
goal  will  be  to  increase  penetration  in 
our  Newspaper  Designated  Market  area, 
ensure  excellence  in  customer  service, 
and  lead  the  development  of  your 
management  team.  A  minimum  of  10 
years  of  senior  circulation  management 
experience  at  a  large  newspaper  is 
required,  along  with  a  proven  record  of 
circulation  growth  and  staff  develop¬ 
ment.  College  degree  preferred. 

The  Register  is  one  of  America’s 
outstanding  newspapers.  We  offer  an 
excellent  compensation  and  benefit 
package  and  the  opportunity  for 
advancement  within  the  Gannett 
Company,  the  nation’s  largest  newspap¬ 
er  group, 

Des  Moines  is  a  beautiful  midwestern 
city  (pop.  300,000)  offering  quality 
cultural  and  educational  opportunities 
and  a  very  competitive  cost  of  living. 

Please  forward  your  resume,  references, 
salary  requirements  and  salary  history 
in  confidence  tO: 

John  M.  Miksich 
Vice  PresidenbCirculation 
Des  Moines  Register 
PO  Box  957 
Des  Moines,  lA  50304 

EEO/AA  Employer 


IT’S  A  CLASSIFIED  SECRET! 

Well  never  reveal  the  identity 
of  an  E&P  box  holder 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard 
your  reply. 


Please  note  that  the  responsibility  for 
the  return,  where  requested,  of  clips, 
etc.  is  that  of  the  advertiser  -  not  of 
Editor  &  Publisher. 


PuMisher  A 

V.  Y  1 001 1  •  21 2-075-4380 


ABP 

ANRA 


CIRCULATION 
PROMOTION  MANAGER 

Indianapolis  Newspapers,  Inc., 
publisher  of  the  Indianapolis  Star  and 
The  Indianapolis  News,  is  seeking  for 
an  innovative,  self-motivated,  results- 
oriented  Promotion  Manager.  In  coordi¬ 
nation  with  the  rest  of  the  circulation 
staff  and  marketing  service  department, 
responsibilities  entail: 

•  designing  and  producing  targeted 
programs  for  subscription  sales  and 
carrier  sales,  carrier  recruitment,  reten¬ 
tion  and  recognition  programs,  circula¬ 
tion  staff  recognition  and  incentive 
programs. 

•  other  duties  involve  tracking  sales 
production  and  fulfillment  of  carrier 
and  customer  offers,  telemarketing, 
apartment  and  other  non-carrier  direct 
sales  programs. 

The  successful  candidate  will  be  skillful 
and  creative  in  writing  copy,  layout, 
production  requirements  and  proofread¬ 
ing,  an  excellent  public  speaker  and 
team  builder,  and  excellent  in  supervis¬ 
ing,  consensus  gathering  and  cost 
controlling. 

In  addition  to  a  competitive  salary  and 
an  outstanding  benefit  package  with  a 
401K  pension  plan,  we  offer  an  excite¬ 
ment  of  competitive  challenges.  Send 
your  resume  to  Ken  Todd,  Circulation 
Director,  Indianapolis  Newspapers, 
Inc.,  307  N.  Pennsylvania  St.,  PO  Box 
145,  Indianapolis,  IN  46206-0145. 


PUBLISHING 
SYSTEMS  MANAGER 

Must  have  excellent  knowledge  of 
Xywrite  3.0,  Microsoft  DOS,  Novell 
Netware  386,  Ethernet  and  dBase  IV 
data  structures.  Proficiency  in  batch 
file  creation  and  administration  neces- 
sa^.  Excellent  interpersonal/teaching 
skills,  working  knowledge  of  code- 
driven  typesetting  systems  required. 
Experience  with  IJewars  pub  systems  a 
big  plus.  Newspaper/magazine  experi¬ 
ence  preferred  but  not  required. 

Successful  candidate  will  be  responsi¬ 
ble  for  setting  up  and  then  managing  a 
new  PC-based  editorial  pagination 
system  serving  35  users  for  an  enter¬ 
tainment  trade.  Daily  Variety,  in  Los 
Angeles.  As  the  primary  interface 
between  the  paper’s  staff,  system 
supplier  and  typesetting,  you  will 
ensure  proper  installation  and  configu¬ 
ration,  work  with  staff  on  initial  system 
needs,  ensure  proper  interface  with 
typesetting  and  production,  set  up  and 
document  on-going  procedures  for 
editorial  staff,  provide  on-going  staff 
training  and  support,  and  oversee 
expansion/alteration  of  system  hard¬ 
ware,  software  and  changes  in 
typesetting/graphics  needs.  Some 
initial  travel  possible.  Send  resume  with 
salary  history  and  requirements  tO: 

Publisher 
c/o  Daily  Variety 
5700  Wilshire  Blvd.,  Ste.  120 
Los  Ar\geles,  CA  90036 


We’re  Looking  For  A  Manager 
Who  Can  Promise  &  Deliver  For 
Our  Print  &  Deliver  Program. 

The  mission  of  The  Times  Leader’s 
Advertising  Department  is  to  meet  the 
needs  of  the  customer.  For  2  1/2  years 
we  have  created  and  evolved  a  program 
that  enables  businesses  to  advertise 
their  products  and  services  county-wide 
or  just  in  their  neighborhood. 

The  service  is  printing  and  distributing 
advertising  messages  on  single  8  1/2 
inch  by  11  inch  sheets  in  either  The 
Times  Leader  and/or  Your  Hometown 
Shopper. 

We’re  looking  for  someone  to  lead  our 
effort  in  the  sales,  service  and  distribu¬ 
tion  of  this  program. 

A  background  in  commercial  printing, 
advertising  or  distribution  such  as 
direct  mail  would  increase  your  chances 
of  landing  this  position. 

As  part  of  the  management  team  at  The 
Times  Leader  you’ll  rub  elbows  with 
other  aggressive  leaders  who  regard 
strong  work  ethic,  professional  attitude 
and  pursuit  of  excellence  through 
personal  ambition  as  the  ingredients  to 
success. 

Send  your  resume  and  cover  letter  to; 
Dennis  J.  Sheely,  Advertising  Manager, 
The  Times  Leader,  15  North  Main 
Street,  Wilkes-Barre,  PA  18711. 

The  Times  Leader,  a  Capital  Cities/ABC, 
Inc.  newspaper,  is  an  equal  opportunity 
employer  where  minorities  are  encour¬ 
aged  to  apply. 


DATA  PROCESSING 

DATA  PROCESSING 
Well  established  Zone  7  firm  interview¬ 
ing  qualified  applicants  for  the  position 
of  Data  Processing  Coordinator.  Applic¬ 
ants  should  have  a  minimum  of  two 
years  of  college,  two  years  of  practical 
experience  and  good  organizational  and 
communication  skills.  Ideal  candidate 
will  have  experience  with  the  use  of  “off 
the  shelf"  software  in  a  multi-site, 
decentralized  environment.  Salary 
commensurate  with  education  and 
experience.  Send  resume  and  cover 
letter  to:  Box  5482,  Editor  &  Publisher, 

FAX  YOUR  AD  TO  E&P 
(212)  929-1259 


NO  PHONE  CALLS  PLEASE. 
EOE/M/F/HA/ 

A  great  teacher  never 
strives  to  explain  his  vis- 
ion-he  simply  invites  you 
to  stand  beside  him  and  see 
for  yourself. 

The  Rev.  R.  Inman 


EDITORIAL 


BICYCLING 

If  you  love  to  write  and  ride  a  bike, 
here’s  a  chance  to  shift  gears  to  the 
world’s  No.  1  cycling  magazine.  BICY¬ 
CLING  needs  either  an  assistant  editor 
or  a  senior  editor  with  a  degree  in  jour¬ 
nalism,  an  entertaining  writing  style 
and  a  strong  interest  and  knowledge  of 
the  sport.  Salary  dependent  on 
experience. 

Send  resume  and  writing  samples  to: 

Personnel  Dept.  (B-EP) 

RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 

E.O.E. 

M  Find  A  Job  Today!  h 

M  itapoitor.  Managing  IdHof,  OraphleM,  M 
g  Copy  CMet  h  ntetogiaphmi  iebt. 
g  Sapmalm  MHor  Eninf  Lavml  lobt. 

M  FcuHerwtrd/KawInd  MncHont  M 
"  you  IMmn  to  whof  you  want. 

^  Updatod<toNyandop«n7day«a 
M  wook  24  hour*  a  da)4 
M  DcElypapanlnaKmaikah. 

!  1-900-786-7800 

Newspaper 
JobLine 

$2.29p«rmil.  VourCvwrbenWw^* 

tl7W  Hatton IKA  near 
SuHa  M47  CNcoge.  1 40MB 


EDITOR  &  PUBLISHER  for  August  24,  1991 


41 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ASSISTANT  NEWS  EDITOR  with  great 
news  judgment  whose  sights  are  set  on 
becoming  a  news  editor.  Pagination 
experience  helpful.  Position  includes 
some  supervision.  Send  letter,  resume 
and  clips  of  your  work  to  Robert  Ashley, 
Executive  Editor,  Centre  Daily  Times, 
PO  Box  89,  State  College,  PA  16804. 
Fax  (814)  237-5966. 


BUSINESS  REPORTER 
If  you've  got  three  years  of  business 
writing  experience  and  plenty  of  solid, 
lively  clips,  this  business  biweekly  may 
have  a  spot  for  you.  We  need  an  aggres¬ 
sive,  motivated  reporter  who's  willing  to 
dig  not  only  for  news,  but  for  the  story 
behind  it.  Send  resume,  salary  history 
and  your  best  clips  to: 

Editor,  CityBusiness,  PO  Box  19308, 
New  Orleans,  LA  70179. 


BUSINESS  REPORTER  30,000-a.m. 
daily  in  southern  Zone  4  needs  a  busi¬ 
ness  reporter.  Degree  in  journalism  or 
related  degree,  experience  required. 
Must  also  be  familiar  with  business 
terms,  operations.  Good  pay,  benefits. 
Send  resume  to  Vero  Beach  Press- 
Journal,  PO  Box  1268,  Vero  Beach,  Fla. 
32961,  Attn:  Byron  Gray.  No  phone 
calls,  please. 


BUSINESS  EDITOR  -  Daily  in  Northeast 
Indiana  seeks  versatile  writer/editor  to 
cover  regional  business  news,  design 
business  section.  If  you  are  a  business 
writer  on  a  larger  paper,  this  is  the  ideal 
opportunity  to  run  your  own  section. 
Mac,  Quark  experience  helpful. 
Resume,  samples  to:  Terry  Housholder, 
The  News-Sun,  PO  Box  39,  Kendallville, 
IN  46755. 

Business  writer  -  Arizona's  leading 
newspaper  seeks  senior  reporter/analyst 
who  can  translate  complex  issues  into 
clean,  lively  and  insightful  copy. 
Requires  a  minimum  of  five  years  exper¬ 
ience  at  a  major  metro  paper.  Write: 
Don  Nicoson,  Business  Editor,  The 
Arizona  Republic,  PO  Box  1950,  Phoe¬ 
nix,  AZ  85001. 

CITY  EDITOR 

The  Kingsport  Times-News,  46M  cover¬ 
ing  six  counties  of  NE  Tenn.  and  SW 
Virg.  seeks  a  team  leader  to  direct  local 
news  efforts  in  an  intensely  competitive 
environment.  Successful  candidate  will 
have  top-notch  editing  and  people  skills 
and  be  a  goals-oriented  self-starter.  We 
need  a  city  editor  who  can  work  with 
and  guide  reporters  to  their  best  work, 
sees  the  need  to  move  away  from  insti¬ 
tutional  coverage,  who  is  an  idea  man 
and  who  knows  a  good  local  story  and 
how  to  write  it.  If  your  resume  shows  a 
progression  through  and  excellence  in 
reporting  and  editing  duties  and 
demonstrates  management  ability, 
send  it,  clips  and  salary  expectations  to 
Ted  Como,  ME,  Kingsport  Times-News, 
PO  Box  479,  Kingsport,  TN  37662. 

COPY  EDITOR  with  management  poten¬ 
tial  for  progressive  90,000  AM;  must  be 
able  to  do  it  all  -  page  design,  head¬ 
lines,  story  selection.  Despite  location, 
this  is  not  a  vacation-type  job;  requires 
a  strong  desire  to  give  110%  every 
night.  Minimum  three  years  copy  desk 
experience;  pagination,  AP  Leaf  experi¬ 
ence  helpful.  Contact  Steve  Pappas, 
News-Journal,  PO  Box  2831,  Daytona 
Beach,  FL  32120. 

EDITOR  for  community  weekly  in  Cali¬ 
fornia.  Report  on  local  activities  and 
direct  staff  of  part-timers  and  stringers. 
Send  resume  to  Century  Group,  1320 
Drake  Ridge  Crest,  Redlands,  CA 
92373. 

One  way  to  prevent  conver¬ 
sation  from  being  boring  is 

to  say  tbe  wrong  thing. 

Frank  Sheed 


COPY  EDITOR  -  We  need  a  copy  editor 
with  solid  language  skills  and  a  flair  for 
design.  Quark  XPress  experience  and  a 
journalism  degree  real  pluses.  We're  a 
seven-day,  15,000  paper  in  northwest 
Indiana.  Call  Dave  Mawk,  Managing 
Editor,  The  News-Diysatch,  Michigan 
City,  Ind.  (219)  874-7211. 


COURTHOUSE  CORRESPONDENTS. 
Top  dollar  paid  for  stringers  to  track 
litigation  and  get  copies  of  legal  docu¬ 
ments.  No  writing  involved.  Contact 
Editor,  Box  248,  Chalfont,  ^A  18914. 


COPY  EDITOR 

Immediate  opening  for  an  entry-level 
copy  editor  at  one  of  the  country's 
fastest  growing  newspapers.  We're  look¬ 
ing  for  a  solid  wordsmith  who  can  learn 
pagination.  Send  resume  and  clips  to 
Chris  Wood,  News  Editor,  Post  Register, 
PO  Box  1800,  Idaho  Falls,  ID  83403. 
No  phone  calls,  please. 


COPY  EDITOR/LIFESTYLE  EDITOR  -  an 
11,500  daily  30  miles  from  Omaha, 
Nebraska  wants  a  hard  working,  dedi¬ 
cated  journalist  who  can  add  flair  to  a 
newspaper  in  mid-makeover.  Success¬ 
ful  applicant  will  have  strong  page 
design  and  editing  skills,  know  how  to 
effectively  use  graphics  and  color,  have 
a  hard-news  sense  and  a  feature  under¬ 
standing.  Someone  who  can  work  effec¬ 
tively  with  news  reporters;  supervise 
and  generate  story  ideas  with  a  lifestyle 
staff  of  two.  Send  resume,  clips  and/or 
tearsheets  to:  Paul  W.  Smith,  Fremont 
Tribune,  135  North  Main  St.,  PO  Box9, 
Fremont,  NE  68025. 


ENTERTAINMENT  EDITOR 

The  Fresno  Bee  is  looking  for  an  enter¬ 
tainment  editor  who  knows  what's  hot 
and  how  to  get  news  about  it  into  our 
pages,  both  daily  and  in  a  new  weekend 
package  that  awaits  the  new  editor's 
particular  genius. 

The  Fresno  Bee  is  a  McClatchy  news¬ 
paper  in  California's  affordable  Central 
Valley.  We're  150,000  daily,  185,000 
on  Sunday  and  growing  faster  than  our 
projections.  Our  redesign's  in  place, 
and  our  new  presses  fire  up  next  month. 

Send  cover  letter,  resume  and  work 
examples  tO:  Diane  Webster,  Features 
Editor,  The  Fresno  Bee,  1626  “E"  St., 
Fresno,  CA  93786. 

The  Bee  is  an  equal-opportunity 
employer. 

SPORTS  copy  editor/slotman  wanted  at 
100,000-plus  morning  and  Sunday 
paper  in  Yale's  hometown.  Strong  edit¬ 
ing,  headline  writing  and  layout  skills  a 
must.  Experience  running  a  desk  highly 
desirable.  Our  section  was  named  one 
of  AP's  Top  10  in  1990.  Minorities 
encouraged  to  apply.  Letter,  resume 
and  two  copies  of  your  section  to:  Paul 
Rosano,  Sports  Editor,  New  Haven 
Register,  4(3  Sargent  Drive,  New  Haven, 
CT  06511. 

BUCKS  COUNTY 

Courier  ®imc0 

EXECUTIVE  SPORTS  EDITOR 

We  need  a  creative  leader  to  direct 
the  entire  Spods  department  for  our 
6S,(i00  daily  and  73,(XX3  Sunday 
newspaper  in  suburban  Philadelphia. 

If  you  are  strong  on  story  planniiig, 
new  ideas  and  are  aware  of  new 
trends  in  sports,  we  would  like  to  hear 
from  you.  Send  clips,  letter  and  a 
copy  of  your  current  Sports  section  to; 
Len  Brown,  Executive  Editor 
Bucks  County  (Pa)  (Courier  Times 
8400  Route  13,  Levittown,  PA  19057 


Experienced  reporter  for  San  Antonio 
Light,  a  morning  daily  (230,000 
Sunday)  in  one  of  the  few  head-on 
competitive  markets  left  in  the  U.S. 
Must  be  quick  on  deadline.  Self-starter. 
Chance  to  work  on  a  beat  and  do  short¬ 
term  project  stories.  Send  resume  and  5 
clips  to  City  Editor  Cary  Cardwell,  PO 
Box  161,  San  Antonio,  Texas  78291. 

Four-day  workweek  for  top-notch  copy 
editor.  Duties  include  editing,  layout, 
headline  writing  for  front  page  and 
inside  wire  pages.  One  to  two  years 
experience  desired.  Live  in  north  centr¬ 
al  South  Dakota  where  the  quality  of  life 
is  great.  The  Aberdeen  American  News 
is  a  Knight-Ridder  morning  newspaper. 
Questions  welcomed,  l-(800) 
833-4100. 

Apply  to  Cindy  Eikamp,  Editor,  Aber¬ 
deen  American  News,  Box  4430,  Aber¬ 
deen,  SD  57402-4430. 

General  Assignment  Reporter 

Stuck  at  a  staid  metro?  Tired  of  losing 
readers  to  management's  apathy?  Look¬ 
ing  for  a  nice  place  to  live  and  a  great 
place  to  work?  One  of  America's  best 
small  newspapers  has  an  opening  for  a 
general  assignment  reporter.  We  pride 
ourselves  on  making  news  accessible  to 
readers.  Send  resume  and  clips  to 
Meribeth,  Human  Resources  Manager, 
La  Crosse  Tribune,  401  N.  3rd  St.,  La 
Crosse,  Wis.  54601. 

Application  deadline:  Sept,  9. 


Immediate  opening  for  editor/g.m.  for 
4,000  paid  weekly  in  mountain  resort. 
Zone  9.  Additional  responsibilities/ 
compensation  likely  in  near  future. 
Minimum  5  years  experience.  Send 
resume  to-Michael  (jiangreco,  The 
Chronicle  Publishing  Company,  901 
Mission  St..  S.F.,  CA  94103. 


Lifestyles  Editor 

35,000-daily  is  seeking  an  aggressive, 
imaginative  Lifestyles  editor  to  lead  its 
features  staP.  Needs  experience  in  edit¬ 
ing,  layout  and  management.  Strong 
graphics  skills  are  a  plus.  Organization¬ 
al  and  planning  skills  are  a  must.  Send 
resume  to  Keith  Taylor,  Managing 
Editor,  Longview  News- Journal,  PO  Box 
1792,  Longview,  TX  75606. 


The  Houston  Post  is  seeking  an  exper¬ 
ienced  reporter/feature  writer  to  fill  an 
opening  in  the  daily  Style  section.  We 
want  a  versatile  writer  able  to  handle 
in-depth  researched  stories  and  quick, 
lighter  features  with  equal  flair.  If  you 
qualify,  please  send  your  resume  and 
examples  of  your  best  work  to  Julie 
Gilbert,  Style  Editor,  The  Houston  Post, 
PO  Box  4747,  Houston,  Texas  77210- 
4747. 


MANAGING  EDITOR 
Medium-sized,  independently  owned 
New  England  daily  seeks  a  seasoned 
newsroom  leader.  Only  take  charge, 
hands-on  individuals  need  apply. 
Resume  and  salary  history  to  Box  5458, 
Editor  &  Publisher. 

REPORTER  with  one  or  two  years  exper¬ 
ience  to  cover  education  in  an  educa¬ 
tion-oriented  town.  Needs  to  be  at  home 
in  classroom  as  well  as  boardroom. 
Send  letter,  resume  and  clips  of  your 
work  to  Robert  Ashley,  Executive  Editor, 
Centre  Daily  Times,  PO  Box  89,  State 
College,  PA  16804.  Fax  814/237- 
5966. _ 

The  San  Antonio  Light  is  seeking  an 
executive  business  editor.  Applicants 
should  have  knowledge  of  business 
journalism  and  previous  experience 
directing  a  staff.  Send  resume  to 
Managing  Editor  Jeff  Cohen,  PO  Box 
161,  San  Antonio,  Texas  78291. 

WANTED:  Sports  copy  editor  for 
midsize  daily  that  emphasizes  local 
coverage;  experience  essential.  Send 
resumes  and  layout  samples  to  Mike 
Tschappat,  Daily  Record,  Box  217, 
Parsippany,  NJ  07054. 

Wanted:  Writer  to  assist  in  composing 
technical  articles,  publicity  releases 
and  newsletters.  Located  in  Michigan. 
Phone  (313)  841-7170. _ 

_ MAILROOM _ 

Distribution  Manager 

Rapidly  growing  Southwest  Michigan 
newspaper  is  recruiting  a  distribution 
manager  to  manage  inserting,  zoning, 
packaging,  and  distribution  of  35,000 
7-day  daily  and  its  associated  products. 
Experience  in  the  distribution  of  a 
newspaper,  mailroom  equipment  main¬ 
tenance  and  repair,  and  staff  supervi¬ 
sion  a  plus.  Attractive  salary  and  benefit 
package.  Send  resume  with  cover  letter 
to  Larry  J.  Hall,  Operations  Manager, 
The  Herald-Palladium,  PO  Box  128,  St. 
Joseph,  Ml  49085. 


PRESSROOM 


PRESS  OPERATORS 


This  3  shift  web  offset  printing  opera¬ 
tion  has  openings  for  full-time  press 
operators.  Experience  with  the  Goss 
Community  press  preferred  but  not 
necessary.  We  produce  a  wide  range  of 
products  using  our  on-line  trimmers  and 
gluing  systems.  We  offer  a  competitive 
starting  wage  as  well  as  health,  pension 
and  life  insurance  benefits.  Please  send 
resumes  to  S.  Mawby,  Gateway  Press 
Inc.,  610  Beatty  Road,  Monroeville,  PA 
15146. 


We're  looking  for  a  sports  editor  who 
understands  that  the  quality  of  the  writ¬ 
ing,  editing  and  headlines  in  his  section 
are  even  more  important  than  the  layout 
and  packaging. 

We’re  a  73,000  circulation  tabloid  in  a 
competitive  market,  and  local  sports  is 
a  key  to  our  continuing  success.  That 
means  Little  League  baseball  and  hock¬ 
ey,  recreation  softball  and  bowling 
should  get  attention  as  serious  as  that 
devoted  to  the  more  traditional  areas  of 
football,  basketball  and  baseball. 

Our  sports  newshole  and  the  resources 
devoted  to  sports  coverage  are  expand¬ 
ing,  and  we  need  an  aggressive,  enthu¬ 
siastic  editor  to  take  advantage  of  the 
opportunity. 

Contact  Gale  Baldwin,  Editor,  The  Tren- 
tonian,  600  Perry  St.,  Trenton,  NJ, 
08602. 


PRODUCTION/TECH 


MAILROOM  MANAGER 

Zone  1,  40,000  circulation,  seven-day 
a.m.  paper  has  an  immediate  (full-time) 
opening  for  a  Mailroom  Manager. 

Selected  candidate  will  have  a  mini¬ 
mum  of  five  years’  newspaper  mailroom 
experience  and  a  commitment  to  qual¬ 
ity,  maintenance,  and  cost  control. 

Please  send  resume  and  salary  require¬ 
ments  to: 

The  Day 

47  Eugene  O’Neill  Drive 
New  London,  CT  06320 
ATTN:  Mary-Jane  McGinnis 

An  Equal  Opportunity  Employer 

_ M/F/HA/ _ 

No  one  has  ever  bet  enough 
on  a  winning  horse. 

Richard  Sasuly 
&  PUBLISHER  for  August  24,  1991 


HELP  WANTED 


CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADI)  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1991 


LINE  ADS 

1  week  —  S7.00  per  line 

2  weeks  —  S6.15  per  line,  per  issue. 

3  weeks  —  $5.35  per  line,  per  issue 

4  weeks  —  $4  60  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  $3.95  per  iine 

2  weeks  —  $3.25  per  line,  per  issue 

3  weeks  —  $2.75  per  line,  per  issue 

4  weeks  —  $2.55  per  line,  per  issue 


Add  $6  50  per  insertion  for  box  service  Add  $4  25  per  insertion  for  box  senrice 
Count  os  an  additional  lire  in  copy  Count  as  an  additional  line  in  copy 

Count  approximately  34  characters  and  or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

DEADLINE;  Every  Tuesday,  12  noon  (ET)  For  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc. ,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time, 
S85:  2  to  5  times,  $80;  6  to  12  times,  S75: 13  to  25  times  $70;  26  to  51 
times  $65,  52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  eacti  day  as  they  are  received 


Order  Blank 


Company 


Classification _ 

Authorized  Signature 


□  VOICE  CLASSIFIED 


□  CLASSIFIED 


No.  of  Insertions; _ Amount  Enclosed:  $ - 

Editor  &  Publisher 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380.  FAX  (212)  929-1259 


EDITOR  &  PUBLISHER  for  August  24,  1991 


SYNDICATE  SALES 

Major  syndicate  needs  west  coast  sales¬ 
person.  Sell  comics,  columns,  features 
services,  TV  listings,  audiotex  programs 
to  newspapers. 

Must  have  sales  and  newspaper  experi¬ 
ence  and  be  willing  to  travel  constantly. 
Should  live  in  California. 

Must  have  good  sales  presentation 
skills,  be  a  good  communicator  and  be 
able  to  handle  multiple  sales  priorities. 

Please  send  resume  and  letter  to  Box 
5478,  Editor  &  Publisher. 

Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 

POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/AD  DIRECTOR 
Due  to  the  sale  of  the  Denver  Sentinel 
(19  publications,  150,000  circulation), 
the  Publisher  is  now  available  for  place¬ 
ment.  He  has  over  16  years  of  sales  and 
marketing  experience.  Originally 
trained  by  Gannett  (five  years)  then 
honed  razor  sharp  by  Cox  (eight  years); 
he  is  ready  for  bigger  challenges.  Has 
both  weekly  and  daily  experience. 

This  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  employer.  If  interested  in 
obtaining  more  information,  please 
contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-9839 


ADVERTISING 


SPECIAL  SECTIONS  EDITOR 
Highly  experienced  pro  seeks  job  at 
daily  seriously  interested  in  the  quality 
and  success  of  its  advertising  sections. 
My  sections  have  generated  plus 
revenue  at  three  major  dailies.  Will  relo¬ 
cate.  (206)  348-0325. 


POSITIONS  WANTED 


Business  writer  in  Taiwan.  Experienced 
business  writer  moving  to  Taiwan.  Seek¬ 
ing  assignment  from  newspapers/ 
newsletters/magazines. 

Daniel  Kubiske 
AIT  Taipei/us  Dept,  of  State 
Washington,  DC  20521-4170 
Tel:  886/2/861-6593 
CompuServe:  72457,  3023 
MCI  Mail:  DKubiske 

Enterprising  writer  seeks  chance  to 
shine.  Big  city  daily  reporting.  Feature¬ 
writing  awards.  Medill  master's. 

David  (412)  421-7834. 

Experienced  journalist  seeks  mid-level 
editor  or  senior  writer  position  on  daily 
or  editor's  position  on  weekly  willing  to 
relocate.  (305)  836-2385. 

METRO  EDITOR 

Former  Knight-Ridder  metro  editor 
seeks  comparable  position  at  mid-size 
or  major  metro  daily.  Consistent  award- 
winner  who  values  news  as  much  as 
innovation.  Box  5476,  Editor  & 
Publisher. 

RECENT  BROWN  UNIVERSITY  GRAD 
with  stringer  and  internship  experience 
at  4  New  England  dailies  seeks  nevrs  or 
feature  writing  position  with  a  New 
England  or  New  York  daily.  Extremely 
enthusiastic  references  and  great  clips. 
Call  J.  Birger  at  (914)  939-2538. 

Seasoned  Editorial  Writer/Columnist 
seeks  position  with  quality  newspaper. 
Box  5465,  Editor  &  Publisher. 

SUCCESSFUL  SPORTS  EDITOR  at 
13,000  Minnesota  morning  daily  seeks 
same  at  small  to  large-sized  daily  in 
college  town  in  Zones  7  and  5.  Would 
also  enjoy  opportunity  to  be  sports 
writer  should  opening  exist.  Top  refer¬ 
ences,  top  writing  and  layout  skills. 

Call  (507)  359-1905. 


_ FREELANCE _ 

Experienced  reporter  wants  home(s)  for 
his  work.  Call  for  clips  and  proposal: 
(412)  297-5157. 


MISCELLANEOUS 


SHOP  TALK  AT  THIRTY 


A  primer  for  j-school  profs 


By  William  L.  McCorkle 

How  many  times  have  I  heard  edi¬ 
tors  and  publishers  complain  about 
the  inadequacies  of  journalism  gradu¬ 
ates? 

A  stock  answer  of  mine  is,  “You 
ought  to  see  them  before  we  get  hold 
of  them.” 

The  late  Dr.  Norris  G.  Davis,  for¬ 
mer  chairman  of  the  University  of 
Texas  department  of  journalism,  for 
whom  I  once  ran  a  laboratory  section 
of  his  reporting  class,  said  that  a  jour¬ 
nalism  degree  gives  students  a  six- 
month  head  start  over  non-journalism 
students  who  go  into  journalism. 

Editors  at  large  papers  and  middle- 
size  newspapers  do  not  want  to  take 
the  time  —  nor  do  they  have  it  in 
abundance  —  to  drill  students  with 
the  basics  of  reporting  and  writing, 
and  the  publishers  of  the  small  dailies 
and  weeklies  want  students  who  can 
take  photographs,  lay  out  pages,  take 
over  a  news  desk.  Editors  at  all  levels 
never  receive  a  truly  finished  prod¬ 
uct,  and  they  are  often  unfairly  criti¬ 
cal  of  the  journalism  educator. 

You  cannot  teach  a  student  to  write 
by  lectures  alone.  He  must  write, 
write,  write.  Under  optimum  circum¬ 
stances,  students  seldom  write  more 
than  25  stories  a  semester  in  a  class.  If 
there  are  20  students  in  a  class  and 
each  should  obtain  the  maximum  pro¬ 
duction,  that  would  mean  the  teacher 
grades  500  papers  a  semester  in  the 
course. 

The  teacher  load  and  potential  for 
burnout  are  clear  as  one  does  his 
mathematics  to  determine  the  papers 
that  four  classes  could  generate.  That 
is  why  it  is  felt  by  most  that  journalism 
teachers  who  teach  skills  courses 
should  teach  no  more  than  three 
courses  a  semester.  Of  course,  the 
optimum  would  be  that  no  teacher 
teach  three  skills  courses  a  semester, 
teaching  instead  alternative  courses 
such  as  law  and  ethics  and  American 
journalism  history  for  a  respite  from 
the  onslaught  of  student  stories  that, 
in  overabundance,  can  lead  to  bum- 
out  or  a  new  career  search  by  a 
teacher. 

At  many  major  universities,  profes¬ 
sors  use  teaching  assistants  to  grade 
stories.  Most  teaching  assistants  lack 
the  level  of  skills  that  a  good  professor 


(McCorkle  is  an  associate  professor 
of  journalism  at  Baylor  University  in 
Waco,  Texas.) 


should  have.  So,  though  unsatisfac¬ 
torily  skilled  teaching  assistants  may 
lighten  the  professorial  load,  they 
may  be  a  negative  factor  in  the  quality 
of  teaching. 

At  a  Gannett-sponsored  1979  semi¬ 
nar  for  retooled  newsmen  going  into 
teaching,  one  professor  suggested 
that  papers  be  graded  for  individual 
aspects  such  as  leads,  story  organiza¬ 
tion  or  transitions,  whatever  the  cur¬ 
rent  focus  might  be  in  the  classroom 
lectures. 

I  disdain  such  an  approach.  What 
real  city  editor  would  edit  a  story  for 
just  one  quality?  From  day  one,  all 
mistakes  in  all  stories  should  be 
brought  to  a  student  writer’s  atten¬ 
tion. 


UPl  sports  editor.  He  took  them 
through  the  gantlet  of  all  sports,  put 
ting  equal  emphasis  on  gymnastics, 
soccer  and  tennis,  besides  the  tradi¬ 
tionally  more  popular  American 
sports  of  football,  basketball  and 
baseball. 

He  had  a  lighter-than-normal 
teaching  load — he  taught  two  classes 
but  made  up  for  it  with  special  appear¬ 
ances  in  every  professor’s  classes — 
and  he  edited  stories  heavily  and  then 
often  wrote  his  version  of  how  the 
pieces  should  have  been  written  on 
each  student’s  paper.  This  was  an 
incredible  amount  of  feedback  from 
an  incredible  man  who  was  accus¬ 
tomed  to  long  hours  under  great  pres¬ 
sure  for  the  often  undermanned  UPI. 


Once  a  school  or  department  becomes  dominated 
by  communicologists,  all  too  often  the  green- 
eyeshade  professionals  are  out  and  seldom  regain 
control. 


That  a  professor  cares  and  points 
out  the  strengths  and  weaknesses  of 
stories  is  enough  sometimes  to  stimu¬ 
late  students  to  perform  better.  Talk 
seriously  to  students  about  every 
story  they  write  and  they  will,  in 
turn,  approach  assignments  more  se¬ 
riously. 

I  am  reluctant  to  give  a  student  a 
borderline  A.  I  fear  that  the  A  might 
convince  the  party  that  he  or  she 
knows  it  all  and  that  there  is  no  reason 
to  strive  to  perfect  one’s  skills.  Yet,  if 
1  grade  too  tough,  I  will  have  few 
students  in  my  classes. 

Mike  Hughes,  former  editor  in 
chief  of  United  Press  International, 
was  a  special  Radford  professor  and 
colleague  one  semester.  He,  too, 
feared  giving  grades  so  high  that  stu¬ 
dents  might  believe  they  had  no  cause 
to  strive  to  write  better.  At  the  end  of 
the  semester,  a  student  who  had 
earned  a  D  in  his  class  complained 
that  Hughes  was  too  hard  and  had  run 
his  class  like  a  newsroom.  Hughes 
considered  the  complaint  a  compli¬ 
ment. 

More  schools  need  more  people 
like  Mike  Hughes  who  set  profes¬ 
sional  standards  and  who  do  not  pam¬ 
per  students  and  give  inflated  grades. 
I  believe  no  students  anywhere  re¬ 
ceived  a  better  sportswriting  course 
than  that  taught  by  Hughes,  a  former 


Journalism  school  is  a  place  for  stu¬ 
dents  to  find  themselves  or  to  test  the 
waters  of  journalism.  I  think  it  is  good 
that  Baylor  allows  freshmen  to  take 
a  basic  newswriting  and  reporting 
course.  They  do  not  have  to  await  the 
junior  year,  as  at  some  schools,  to 
determine  that  journalism  is  for  them, 
or  to  discover,  to  their  horror,  that 
they  are  juniors  and  in  a  discipline 
that  they  do  not  care  for. 

I  think  only  teachers  with  a  love  for 
the  profession  should  teach  basic 
skills  courses.  The  warmth  for  one’s 
subject  rubs  off  on  the  students.  In 
contrast,  a  teacher  who  lacks  experi¬ 
ence  and  subject  knowledge  may 
cause  a  bright  prospect  for  journalism 
to  be  turned  off.  Yet  some  schools  do 
not  want  to  pay  enough  to  hire  experi¬ 
enced  journalists  to  teach  the  basic 
skills  courses,  and  the  students  suf¬ 
fer.  Then  perhaps  journalism  suffers  a 
permanent  loss. 

It  works  both  ways.  Nothing  is 
more  enthusiastic  than  the  chemistry 
found  in  a  beginning  reporting  class. 
Students  eagerly  await  their  prepara¬ 
tion  for  the  glamorous  profession  they 
perceive  writing  and  reporting  to  be. 
A  class  dynamic  develops  that  is 
reciprocal  between  teacher  and  stu¬ 
dents. 

Good  journalism  teachers  and  good 
(Continued  on  page  37) 
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Color  is  defined  as  a  phenomenon  of  light  or  visual  perception 
that  enables  one  to  differentiate  otherwise  identical  objects. 


Editor  &  Publisher  is  a  phenomenon  of  magazines  which  enables  readers  to  keep  up  to  date 
about  the  goings  on  of  the  newspaper  business.  In  our  September  28th  issue 
our  pages  will  radiate  with  editorial  on  the  effectiveness  of  color  in  advertising, 
new  techniques  for  color  printing,  case  histories  and  more. 

Don’t  be  left  out  in  the  dark. 

Place  your  ad  in  Editor  &  Publisher’s  special  color  issue  today. 


To  place  your  ad  call  your  E&P  Sales  Representative  or  Steve  Townsley  at  (212)  675-4380. 
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Our  home  is  where 
Chicagoland’s  growth  is! 


Wisconsin 


The  dynamic  counties  covered  by  the  Copley 
Chicago  Newspapers  lead  all  others  in 
Chicagoland  in  projected  growth  by  1994. 


Population: 
DuPage  County 
Kane  County 
Lake  County 
Will  County 


1994  %  Growth 


1,954,300  2,083,700 


Retail  Sales  Per  Household: 

OuPage  County  $30,150 

Kane  County  $22,188 

Lake  County  $25,762 

Will  County  $16,384 

Total  Retail  Sales  (OOO’s): 

DuPage  County  $8,522,575 

Kane  County  $2,556,887 

Lake  County  $4,424,461 

Will  County  $1,923,473 

$17,427,396 


$40,485  34.3% 

$29,942  34.9% 

$34,227  32.9% 

$21,693  32.4% 


$12,647,502 

$3,781,636 

$6,455,288 

$2,715,944 

$25,600,370 


Average  Household  Effective  Buying  Income: 

DuPage  County  $53,014  $74,891 

Kane  County  $40,449  $57,140 

Lake  County  $50,803  $71,761 

Will  County  $40,191  $56,768 


Total  Effective  Buying  Income  (OOO’s): 

DuPage  County  $14,987,729  $23,395,845 

Kane  County  $4,658,966  $7,216,739 

Lake  County  $8,720,489  $13,534,199 


Will  County 


$4,719,317  $7,107,292 

$33,086,501  $51,254,075 
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